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THANKS  TO  SCOTT  CAMPBELL,  EAGLES  MAY 
NO  LONGER  GET  AWAY  WITH  MURDER 
IN  SAN  ANGELO. 


If  Scott  Campbell  never  takes  another  picture  for  the  SAN 
ANGELO  STANDARD-TIMES,  he'll  always  be  remem¬ 
bered  for  the  one  that  captured  a  cold-blooded  murder 

in  action! 

Scott  is  the  senior  staff  photographer  for  the 
k  STANDARD-TIMES,  a  Harte-Hanks  newspaper  in  the 
ranch  country  of  lAfest  Texas.  Sheep  ranchers  were 
angered  over  the  many  lamb  killings  by  suspected 

1  golden  eagles  in  the  area.  Scott  was  assigned  the  job  of 
getting  proof  on  film.  Concealed  in  a  blind  on  a  nearby 
ranch,  he  focused  his  camera  on  a  lamb  tethered  to  a 
stake  40  feet  away  and  waited.  Forty -five  minutes  la¬ 
ter,  a  shaken  Scott  Campbell  emerged  with  conclu¬ 
sive  evidence  of  the  death  of  the  lamb  by  a  golden 
eagle  and  the  STANDARD-TIMES  had  a  front 

page  story! 

After  reviewing  the  photographs,  publisher  Tucker 
Sutherland  decided  to  present  the  issues  with  pic¬ 
tures  in  a  special  16-page  tabloid  entitled,  "The 
Eagle  and  the  Lamb".  It  presented  every  perspec- 
”  tive  of  the  evidence  from  conservationists,  Texas 
^  sheep  and  goat  raisers,  Texas  Governor  Dolph 
Briscoe  and  other  relevant  spokesmen.  This  in- 
^  eluded  the  pertinent  fact  that  the  golden  eagle 
>  is  not  an  endangered  species. 

'  \  The  STANDARD-TIMES  sent  copies  of  the 
.*>  .  section  to  U.S.  lawmakers,  federal  agencies 
j  and  to  other  groups  with  a  memorandum 

\  *  calling  for  action  which  would  lawfully 

m  l  '  allow  sheep  and  goat  ranchers  to  protect 

"  f  •«  their  flocks  from  predator  eagles.  Still 

J  .  under  study,  the  law  remains  unchanged 

M  '  •  '  '  at  this  time. 

»•  ‘ ,  :  •  We  at  Harte-Hanks  are  proud  of  the  jour- 

B  *.  V  nalistic  responsibility  the 

.•  ....  STANDARD-TIMES  demonstrated  by 

r  '  ,  •  .  ‘  j  reporting  in  a  significant  way  the  real 

i  ••  I  problems  that  confront  West  Texans. 

•  .  .  HARTE-HANks  CoMMUNICATioNS,  Inc. 

P.  O.  Box  269,  San  Antonio,  Texas  78291 
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APRIL 

18-21— Newspaper  Focxl  Editors  and  Writers  Association,  Hyatt-Regency, 
San  Jose.  Calif. 

20— Canadian  Daily  Newspaper  Publishers  Association.  Royal  York  Hotel. 
Toronto. 

20- 22- Illinois  Press  Association,  in  conjunction  with  Southern  Illinois 

Editorial  Association,  Carbondale. 

21- 22— Nevada  State  Press  Association,  Reno. 

21-22— Georgia  Press  Association,  advertising  seminar,  Atlanta. 

21-23— New  England  Newspaper  Production  Conference,  57  Howard 
Johnson's  Motor  Hotel,  Boston,  Mass. 

26-28— Virginia  Press  Association  Old  Dominion  advertising  conference, 
Williamsburg. 

26-29— American  Association  of  Advertising  Agencies,  Scottsdale.  Ariz. 
28— Ethics  in  Journalism,  Princeton  University  Conference,  Woodrow 
Wilson  School.  Princeton,  N.J. 

30-May  2— Ohio  Circulation  Managers  Association  Spring  meeting.  Kings 
Island  Inn.  Manson,  Ohio. 


MAY 

I- 3— American  Newspaper  Publishers  Association,  Atlanta. 

3- 5— Suburban  Newspapers  of  America,  Fairmont  Hotel,  Dallas. 

4- 6— National  Newspaper  Foundation/South  Carolina  Press  Association 

seminar  on  managing  the  small  newspaper,  Greenville,  S.C. 

5- 7— Rocky  Mountain  Advertising  Managers  Association,  Holiday  Inn, 

Estes  Park,  Colorado. 

5-7— Ohio  Press  Women,  Hospitality  Inn,  Columbus.  Ohio. 

7-10— Southern  Newspaper  Publishers  Association  Foundation,  "The 
Weather  As  News' '  semi  nar,  T exas  A  &  M  University,  College  Station. 
7-11— Newspaper  Purchasing  Management  Association,  Copley-Plaza 
Hotel,  Boston. 

10-11— World  Press  Institute  Forum,  Macalester  College,  St.  Paul,  Minn. 
10-12— International  Circulation  Managers  Association  Management 
Seminar,  Marquette  University,  Milwaukee,  Wis. 

10-12— Newspaper  Food  Editors  and  Writers  Association,  Region  1,  Cor¬ 
nell  University.  Statler  Inn,  Ithaca. 

II- 13— Florida  Newspaper  Advertising  Executives  sales  conference, 

Ponce  DeLeon  Hotel  and  Country  Club,  St.  Augustine,  Florida. 

12-13— Pennsylvania  Press  Conference,  Penn  Harris  Motor  Inn,  Harris¬ 
burg,  Pa. 

14-17— Institute  of  Newspaper  Controllers  and  Finance  Officers,  Great 
Smokies  Hilton,  Asheville,  N.C. 

18- 19— Allied  Publishers,  Sheraton-Spokane,  Washington. 

19- 20— Western  Newspaper  Foundation  Seminar,  Advertising  sales  train¬ 

ing,  California  Polytechnic  State  University,  San  Luis  Obispo. 
21-23— Mid  America  Press  Institute,  sports  writing  and  editing  seminar, 
Bel  Air  Hilton.  St.  Louis. 

24-26— Newspaper  Advertising  Co-op  Network,  co-op  coordinator  semi¬ 
nar,  San  Jose  State  University. 

30-June  2— International  Newspaper  Promotion  Association,  Galleria 
Pleiza,  Houston. 


JUNE 

3- 8— American  Newspaper  Publishers  Association  Research  Institute 

Production  Conference,  St.  Louis  Gateway  Convention  Center,  St. 
Louis. 

4- 8— New  York  State  Circulation  Managers  Association,  Queensbury, 

Glens  Falls. 

5- 8— Sports  Writers'  &  Editors'  Seminar,  Pennsylvania  Press  Institute, 

Pennsylvania  Newspaper  Publishers  Association  Press  Center,  Har¬ 
risburg. 

7— Advertising  Research  Foundation,  mid-year  conference,  Hyatt  Re¬ 
gency  O'Hare,  Chicago. 

10-15— International  Society  of  Weekly  Newspaper  Editors.  Northern  Il¬ 
linois  University,  DeKalb,  Illinois. 

13- 16— National  Association  Advertising  Publishers,  convention  &  exhibi¬ 

tion.  Orlando  Hyatt  House,  Orlando,  Florida. 

14- 17— National  Newspaper  Publishers  Association.  Park  Plaza  Hotel, 

Cleveland,  Ohio. 

22-26— Association  of  American  Editorial  Cartoonists.  Chateau  Fron- 
tenac,  Ouebec  City,  Canada. 
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“It’s  an  inside  job,”  suspects  Dick  Bauer,  photo  department 
manager  of  the  Milwaukee  Journal,  who  tells  E&P  that  at 
least  $3,000  worth  of  camera  equipment  is  still  missing.  Two 
new  Nikon  cameras  and  three  35/2  lenses  and  a  55/3.5  lens 
were  stolen  from  a  room  in  the  Journal’s  photo  department 
on  March  8. 

The  equipment  was  in  boxes  and  had  not  been  issued  to 
photographers,  Bauer  said.  “We  were  waiting  for  the  rest  of 
our  order  from  Nikon,  so  all  of  the  photographers  would 
have  a  complete  system.  The  new  equipment  wasn’t  compat¬ 
ible  with  the  old  Nikon  set-up.’’ 

Earlier  this  year  two  new  300/4.5  lenses  were  found  mis¬ 
sing.  “We  suspect  employes  or  friends  of  employes  who 
work  inside  the  building,”  Bauer  said. 

*  *  ik 

Lewiston  (Idaho)  Tribune  reporter  Cassandra  Tate  wrote  a 
lengthy  piece  for  her  newspaper’s  Op-Ed  page  on  April  9 
examining  possible  and  present  conflicts  of  interest  among 
members  of  the  Tribune’s  news  staff,  including  what  even 
may  be  construed  as  conflict  on  the  part  of  the  publisher,  A. 

L.  Alford,  Jr. 

“The  staffers  were  very  candid  with  her,  and  we  discov¬ 
ered  that  a  surprising  number  of  reporters  were  involved  in 
community  activities,  and  even  found  some  who  had  politi¬ 
cal  appointments,”  Ladd  Hamilton,  managing  editor,  told 
E&P. 

The  article  was  based  on  interviews  Tate  held  with  the 
members  of  the  news  staff  on  any  problems  they  might  have 
in  coverage  of  stories,  what  organizations  they  belong  to, 
public  positions  and  other  sources  of  income,  and  whether 
they  felt  any  of  these  things  could  create  conflict  of  interest. 

Publisher  Alford  stated  he  was  a  member  of  the  State 
Board  of  Education  and  a  director  of  a  bank.  He  said  he  had 
several  other  sources  of  income  besides  that  from  the  news¬ 
paper.  This  came  from  the  bank,  from  family  businesses  of 
plumbing  and  heating  and  real  estate. 

Hamilton  said  the  story  made  readers  and  staffers  aware 
of  the  issue,  and  no  one  is  asked  to  give  up  any  public  post  or 
resign  from  any  organizations. 

9fC  ♦  ♦ 

California  Attorney  General  Evelle  J.  Younger  (April  7)  in 
U.S.  District  Court  at  San  Francisco  filed  a  class  action  suit 
against  13  major  manufacturers  of  paper  and  9  major 
wholesalers  of  flne  paper. 

The  suit  was  filed  on  behalf  of  all  California’s  political 
subdivisions,  public  agencies,  school  districts,  municipalities 
and  governmental  entities  buying  fine  paper. 

The  charge  is  that  the  companies  conspired  to  fix  prices,  to 
eliminate  competition  and  to  allocate  territories  and  custom¬ 
ers  throughout  the  nation.  The  suit  asks  for  treble  damages 
(in  an  amount  not  yet  specified)  on  the  charge  that  these 
companies  have  violated  Federal  anti-trust  laws. 

Younger  is  now  one  of  5  candidates  seeking  the  Republi¬ 
can  nomination  for  governor  of  the  state. 

9fc  Ik  sk 

A  second  daily  newspaper,  the  Edmonton  (Ont.)  Sun, 
began  publication  Sunday  with  a  press  run  of  75,000  issues. 

The  paper,  modelled  on  its  parent  Toronto  Sun,  is  the  first 
daily  to  compete  with  Edmonton  Journal  since  Edmonton 
Bulletin  ceased  publication  in  1951. 

The  Sun,  a  morning  tabloid  with  a  Sunday  edition,  carried 
two  color  photos  on  its  front  page.  The  new  paper  has  about 
130  employees. 

The  newspaper  said  in  its  first  editorial  that  it  offered  a 
long  overdue  choice  of  daily  newspapers  in  the  city. 

“We  plan  to  be  cheeky,  irreverent,  outraged,  on  guard 
always  for  democracy  and  a  champion  of  ‘the  little  man  or 
woman.” 
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2  big  action-producing 
promotion  opportunities 
in  Editor  &  Publisher ... 


Convention  Issue 
April  29. 

Advertising  deadline: 

April  20 

Complete  pre-convention  coverage 
of  events  and  activities . . . 
who’s  there  and  where  they’re 
staying;  calendar  of  events  and 
programs;  vignettes  of  personalities, 
officers,  speakers,  special  guests. 
Copies  are  distributed  to  all 
registrants,  as  well  as  regular 
E&P  subscribers  back  at  home. 
Here’s  MUST  reading  for  anyone 
in  the  newspaper  business,  or  who 
does  business  with  newspapers! 


Post-Convention  Issue 
May  6 

Advertising  deadline: 

April  27 

Provides  complete  reports  of 
Convention  sessions  and  meetings 
. . .  texts  of  speeches  and  reports 
. . .  photos,  keen  reporting  of 
industry  activities  at  the  many 
behind-the-scene  concurrent  events 
. .  .including  meetings  of  wire  sen/ices, 
other  newspaper  organizations. 

Gets  there  first  with  the  most  news 
for  those  publishing,  ad  agency  and 
business  executives  who  couldn’t  get 
to  the  convention. 


Held  in  Atlanta,  Georgia, 
April  30-May  3,  1978  at 
the  Atlanta  Hilton  Hotel 


The  course  of  the  newspaper  business  for 
the  entire  coming  year  is  planned  at  the 
ANPA  convention.  You  can  be  certain  that 
businessmen,  marketing  and  advertising 
executives  and  their  ad  agencies . . . 
the  companies  that  place  a  major  part  of 
their  ad  budgets  in  newspapers  . . .  will 
be  watching  what  happens  at  ANPA.  It’s 
the  time  when  newspapers  are  the  news 
makers. 

It’s  the  time  you  should  be  telling 
your  newspaper’s  story  to  this  most 
influential  audience,  and  in  an  editorial 
environment  that  is  the  most  important 
collection  of  newspaper  news  is  published 
in  any  publication,  at  any  time  of  the 
year. 

E&P  covers  the  ANPA  convention  with  two 
big  editorial/advertising  packages, 
providing  two-way  communication— from 
your  newspaper,  about  your  newspaper— to 
the  people  you  must  keep  informed. 


Reserve  your  space  today! 
Editor  &  Publisher 
575  Lexington  Avenue, 
New  York,  N.Y.  10022 
(212)752-7050 
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Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board.  1912-1959 


Recording  devices 

History  was  made  last  year  when  a  celebrated  murder 
case  was  tried  in  Florida  before  television  cameras. 
Everyone  including  the  defendant  knew  the  cameras  wei’e 
there  and  the  presiding  judge  later  acclaimed  the  ex¬ 
periment  as  highly  successful. 

More  recently,  a  judge  in  Akron  opened  a  rape-murder 
trial  in  his  courtroom  to  coverage  by  semi-concealed  televi¬ 
sion  cameras.  Newspapers  photographed  what  they  wished, 
radio  made  tapes  of  the  proceedings,  and  TV  either  taped  or 
broadcast  live  at  their  discretion.  Witnesses,  jurors  and  at¬ 
torneys  for  the  accused  and  the  prosecution  told  E&P  after 
the  trial  they  were  iinaware  of  the  in-court  media  coverage. 

A  committee  of  the  American  Bar  Association  explored 
the  subject  of  courtroom  photography  at  a  meeting  April  8 
in  Washington,  D.C. 

At  the  same  time  that  judges  and  lawyers  are  experiment¬ 
ing  with  and  studying  the  use  of  recording  devices  in  court¬ 
rooms,  the  Florida  Supreme  Court  has  ruled  that  a  state 
law  forbidding  the  tape-recording  of  conversations  without 
the  consent  of  both  parties  is  not  a  violation  of  the  First 
Amendment.  The  Supreme  Court  of  the  United  States  has 
declined  to  review  that  decision. 

It  appears  we  have  a  double  standard:  Some  judges  be¬ 
lieve  it  is  alright  to  record,  without  the  knowledge  or  con¬ 
sent  of  the  participants,  what  goes  on  in  court;  Other  judges 
say  you  can’t  record  anything  outside  of  the  courtroom 
without  the  consent  of  everyone  involved. 

The  effect  of  the  Florida  ruling  goes  far  beyond  reporter’s 
use  of  a  tape  recorder,  in  our  opinion.  It  will  eventually,  if  it 
doesn’t  already,  include  other  types  of  recording  such  as 
movie  film  or  television  tape.  The  role  of  the  press  as  the 
watchdog  of  government  will  be  greatly  hampered.  Inves¬ 
tigative  journalism  in  the  public’s  interest  (such  as  the 
Chicago  Sun-Times'  “Mirage”  tavern  expose  of  bribery  and 
corruption  among  city  employes)  would  never  be  possible. 

Are  we  going  to  insist  that  still  photos  of  crowds,  or  televi¬ 
sion  closeups  of  people  at  sports  and  other  public  events,  be 
prohibited  because  of  the  danger  of  invading  the  privacy  of 
some  unwilling  or  reluctant  person? 

It  is  important  that  we  lean  over  backwards  to  protect  the 
privacy  and  civil  liberties  of  citizens  from  unwarranted 
snooping  by  either  government  agencies  or  private  sources 
(such  as  the  press).  But  it  is  imperative  also  that  we  establish 
our  priorities  so  that  we  do  not  provide  loopholes  for  the 
common  criminal  to  survive  and  prosper  at  the  expense  of 
the  honest,  law-abiding  citizen. 
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HEP.S,  HOLD  AAY  (3L ASSES  ! 

FEELS  SAD  ROBINSON-PATMAN 


Letters _ 

AGAINST  SHIELD  LAWS 

1  am  against  any  laws  protecting 
newsmen.  The  First  Amendment  (Con¬ 
gress  shall  make  no  law  .  .  .)  protects 
everyone,  not  just  newsmen.  Freedom  of 
the  press,  to  me,  means  that  anyone  can 
publish  any  idea  or  opinion  he  likes  in 
any  form,  by  any  method,  as  long  as 
someone  is  not  liabled. 

This  is  true  whether  you  carry  a  press 
card  or  not.  The  1-don't-have-access-to- 
the-press  argument  is  not  waterproof, 
either.  Buy  yourself  a  Gestetner  or  a 
Goss  and  get  busy.  It's  your  Constitu¬ 
tional  right. 

Newsmen,  or  anyone  else,  must  not  be 
protected  from  being  drawn  into  disclo¬ 
sure  of  confidential  sources.  Anthony 
Day  is  right.  Generally,  the  press  tends 
to  be  sanctimonious.  This  is  fact  without 
shield  laws.  Protection  by  law  would 
really  ice  the  cake  journalists  now  enjoy 
having  .  .  .  and  eating. 

As  long  as  newsmen  are  willing  to  go 
to  jail  rather  than  reveal  confidential 
sources,  then  there  will  always  be  good 
sources  and  good  newsmen.  Once  a  law 
is  made  saying,  “Newsmen  may  not  go 
to  jail,"  then  the  end  of  good  reporting  is 
in  sight. 

The  jeopardy  of  jail  must  threaten 
newsmen  because  confidential  sources 
risk  jobs  and  friends  by  talking  to  them. 
It’s  a  tension  and  balance  that  works. 
Leave  it  alone. 

George  Hackler 

(Hackler  is  former  editor  and  publisher 
of  the  Alpine  (Tex.)  Avalanche,  a  west 
Texas  weekly.) 

*  *  5k 

NO  BROADCAST 

Your  editorial  suggesting  that  the 
newspaper  industry  should  add  a  touch 
of  showmanship  to  the  Pulitzer  Prize 
presentations  (E&P,  March  4)  certainly 
is  appropriate,  but  1  question  whether 
the  broadcast  media  is  the  best  medium 
to  use. 

Dean  Elie  Abel's  TV  broadcast  of  the 
DuPont-Columbia  Broadcast  Journalism 
Awards  was  exceptionally  well  pre¬ 
sented.  but  the  winners  were  experts  and 
professionals  in  the  broadcast  field,  and 
perfectly  at  home  in  front  of  the  TV 
cameras  and  red  lights. 

1  would  seriously  question  whether 
most  of  the  Pulitzer  winners  would  do  as 
well.  They  are  trained  as  experts  in  writ¬ 
ing,  and  most  that  I  have  run  across  over 
the  years  could  make  a  TV  show  of 
Pulitzer  winners  a  disaster  to  watch. 
Some  of  the  best  writers  haven't  been 
too  successful  at  just  reading  their  cue 
cards,  let  alone  adding  any  animation  to 
the  programs. 

Radford  Bascome 

(Bascome  is  publisher.  The  Bascome 
Syndicate) 
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It's  sad  when  a  publication  dies — 
either  a  newspaper,  a  magazine  or  a 
trade  paper.  It's  particularly  sad  when  a 
person  like  myself  dealing  with  news¬ 
papers  for  years  learns  that  some  of  the 
leaders  of  the  Fourth  Estate  have  ceased 
publication — the  latest,  the  Chicago 
Daily  News. 

The  other  day,  when  for  old  times' 
sake.  I  reviewed  1949  and  1950  copies  of 
Editor  &  Publisher.  I  noted  in  particular 
a  front  page  ad  for  this  publication  which 
read  in  part  “Chicago  Daily  News  Circu¬ 
lation  Sets  All-Time  Fligh!  5.5|,S4S,  the 
highest  in  the  history  of  the  Daily 
News!" 

1  understand  the  circulation  at  the  end 
of  publication  was  only  about  3(X).(HK) — 
not  much  more  than  half  its  half-million 
record . 

Other  “newspaper  greats"  gone  by  the 
board  during  my  many  years  in  advertis¬ 
ing  were  the  Brooklyn  Eagle,  the 
Newark  (N.J.)  News  and  the  Hartford 
(Conn.)  Times.  I  often  wonder  why  one 
of  the  big  newspaper  chains  purchasing 
newspapers  throughout  the  country  have 
not  revived  one  of  these  publications. 

The  Washington  Star.  too.  once  one  of 
America's  greats,  was  recently  sold  to 
Time.  Inc.,  because  of  financial  difficul¬ 
ties.  While  for  years  it  had  far  less  circu¬ 
lation  than  its  chief  competitor,  the  Post, 
the  Star  (if  1  remember  correctly)  carried 
yearly  over  three  million  more  lines  of 
retail  advertising  than  the  rival  paper. 

Although  I  have  great  respect  for  the 
competing  Post  because  of  its  many 
achievements.  I  hope  the  Star  will  regain 
its  status  in  the  nation's  capital — it  just 
might  be  a  matter  of  TIME'. 

S.  Al.stin  Brew 

(Mr.  Brew  was  formerly  head  of  News¬ 
paper  Space  Buying  at  BBIK).) 


Irving  Koch's  talk  to  the  New  York 
State  Advertising  Publisher's  Council 
covered  in  March  4th's  Ad  Scene  con¬ 
tains  a  major  inaccuracy  common  to 
most  people  referring  to  the  Robinson- 
Patman  Act. 

Robinson-Patman  specifically  indi¬ 
cates  that  a  co-op  plan  “be  made  avail¬ 
able  to  all  competing  customers  on  pro¬ 
portionally  equal  terms."  The  word 
“competing"  is  key  (and  omitted  in 
Koch's  talk)  since  a  manufacturer  can 
vary  his  co-op  program  on  a  market  by 
market  basis  or  choose  in  some  markets 
not  to  have  a  program  at  all. 

In  addition,  I  doubt  whether  a  shopper 
publisher  would  be  terribly  anxious  to 
talk  to  the  regional  R'C  office  on  behalf 
of  local  retailers  who  have  been  dis¬ 
criminated  against  by  their  suppliers. 
The  FTC  office  might  remind  the  pub¬ 
lisher  of  numerous  complaints  brought 
against  the  shopper  industry  by  manufac¬ 
turers  who  face  double  billing  regularly 
when  offering  the  small  retailers  the  use 
of  his  shopper  as  a  “functional  alterna¬ 
tive." 

Richard  R.  BociA.sn 

(Bogash  is  marketing  director,  Cato 
Johnson  Retail,  a  division  of  Young  & 
Rubicam.) 

Short  takes 

The  prices  of  our  coats  and  vests  are 
being  reduced  this  week  and  our  pants 
will  come  down  tomorrow. — AV»f  York 
Post. 

The  animals'  dinner  was  delayed,  but 
firemen  kept  the  blaze  from  spreading  in 
the  face  of  gusty  winds. — Spokane  Daily 
Chronicle. 
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“There  are  three  estates  in  Parliament  hut  in 
the  Reporters’  Gallery  yonder  there  sits  a  Fourth 
Estate  more  important  far  than  they  all.  It  is  not  a 
figure  of  speech  or  witty  saying;  it  is  a  literal  fact, 
very  momentous  to  us  in  these  times.” 

—  Attributed  to  h'dmund  Burke, 
18th  Century  P'nglish  Statesman 
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Desegregation  of  press 
by  year  2000  is  urged 


By  Walter  Stovall 

Minority  journalists  and  editors  of 
daily  general  circulation  newspapers  met 
April  6-8  in  Washington,  D.C.  to  assess 
the  record  of  minority  employment  and 
to  formulate  strategies  for  total  desegre¬ 
gation  of  the  nation’s  newsrooms  by  the 
end  of  the  century. 

Robert  C.  Maynard,  chairman  of  the 
Institute  for  Journalism  Education,  the 
conference  sponsor,  noted  that  in  1978, 
969?  of  the  Journalists  employed  on  the 
country’s  1,760  daily  newspapers  are 
white.  This  compares  with  a  percentage 
of  99.5  in  1%8,  Maynard  noted. 

Maynard,  a  former  associate  editor 
and  press  critic  for  the  Washinfiton  Post, 
observed  that  “the  greatest  influx  of 
nonwhite  journalists  occurred  in  the 
wake  of  the  racial  violence  of  the  1%0’s. 

“The  overwhelming  evidence  is  that 
without  that  violence  even  those  three 
and  a  half  percentage  points  of  progress 
would  not  have  occurred.” 

Statistics  reported  at  the  conference 
revealed  that  about  1,700  of  the  nearly 
40,000  professionals  in  daily  newspapers 
are  minorities. 

The  figures  were  supplied  by  Jay  T. 
Harris,  assistant  dean  of  the  Medill 
School  of  Journalism  at  Northwestern 
University  and  associate  director  of  the 
Gannett  Urban  Journalism  Center  (see 
report  on  page  9). 

The  meeting,  which  was  attended  by 
more  than  350  journalists  and  editors, 
was  formally  titled  The  National  Confer¬ 
ence  on  Minorities  and  the  News.  The 
conference  director  was  Nancy  Hicks,  a 
former  reporter  in  the  Washington 
bureau  of  the  New  York  Times. 

As  the  conference  ended,  the  board  of 
directors  of  the  American  Society  of 
Newspaper  Editors  approved  a  recom¬ 
mendation  by  the  ASNE  Committee  on 
Minorities  that  the  newspaper  industry 
increase  the  number  of  nonwhite  jour¬ 
nalists  by  the  year  2(X)0  to  equal  their 
percentage  of  the  country’s  population. 
The  ASNE’s  annual  meeting  began  here 
the  day  after  the  conference  closed. 

“Indeed,  it  will  be  the  objective  of  the 
ASNE  to  achieve  this  goal  earlier  than 
the  year  20(X),’’  the  ASNE  board  con¬ 
cluded.  Richard  D.  Smyser,  editor  of  the 
Oak  Ridge  (Tenn.)  Oak  Ridger,  was 
chairman  of  the  ASNE’s  minorities 
committee. 


The  Rev.  Jesse  Jackson,  president  of 
Operation  PUSH,  a  Chicago-based  so¬ 
cial  action  organization,  called  for  the 
timetable  for  full  desegregation  of  the 
news  industry  to  be  stepped  up  to  1988. 
He  also  said  it  makes  good  business 
sense  for  newspapers  to  cover  minority 
communities. 

“The  news  media  have  the  knack. ’’ 
Jackson  told  a  conference  luncheon,  “of 
keeping  us  busy  looking  at  everybody 
else’s  sins  but  their  own — Watergate. 
Koreagate,  the  sexual  escapades  and 
preferences  of  congressmen — when 
they’ve  got  a  news-media-gate  in  their 
own  ranks  when  it  comes  to  race.” 

Jackson,  a  close  associate  of  the  late 
Dr.  Martin  Luther  King,  said  that  while 
newspaper  executives  have  allowed 
minorities  to  “move  in”  as  reporters 
they  have  refused  to  allow  them  to 
“move  up”  to  management  positions. 

The  subject  was  discussed  at  length  by 
a  panel  of  editors,  government  officials, 
educators,  economists  and  reporters. 
The  panel  was  moderated  by  John  G. 
Craig  Jr.,  editor  of  the  Pittsburgh  Post- 
Gazette. 

“Bylines  will  get  notoriety,  but  the 
real  action  is  in  management,”  said  Al 
Fitzpatrick,  executive  editor  of  the 
Akron  Beacon  Journal.  Fitzpatrick  is 
one  of  three  minority  journalists  who 
hold  high  policy-.making  positions  on 
general  circulation  daily  newspapers. 

Craig  listed  what  he  termed  “excuses” 
the  newspaper  industry  uses  for  not  hir¬ 
ing  nonwhites  on  their  staffs.  He  said 
these  included  economics,  lack  of  attri¬ 
tion,  high  turnover  among  minority  staf¬ 
fers  and  obstructive  tactics  of  the  Ameri¬ 
can  Newspaper  Guild. 

William  Wong,  a  reporter  for  the  Wall 
Street  Journal,  warned  the  .newspaper 
industry  against  equating  minority  hiring 
with  the  employment  of  black  men  and 
women  only. 

“Race  relations  in  America  are  not  a 
black  and  white  issue  anymore,”  said 
Wong,  who  is  an  Asian-American.  “We 
should  all  recognize  that  there  are  other 
ethnic  minorities  who  have  been 
maligned  and  do  need  coverage.” 

Dr.  Kenneth  B.  Clark,  the  social 
psychologist  whose  research  was  used 
extensively  by  lawyers  who  succeeded  in 
winning  the  1954  U.S.  Supreme  Court 
school  desegregation  decision  of  Brown 
V.  Board  of  Education,  said  newspaper 
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management  positions  “are  very  impor¬ 
tant  power  areas  in  our  society.  They  are 
areas  of  influence.  The  people  who  con¬ 
trol  power  areas  don’t  want  to  run  the 
risk  of  losing  that  rein.” 

Craig’s  panel  addressed  the  issue  of 
“Increasing  the  Demand  for  Nonwhite 
Journalists  within  the  Industry.” 

“The  problem  of  demand  comes  down 
to  one  word — pressure,”  said  Paul 
Janensch,  editor  of  the  Louisville  Times. 

Janensch  said  that  persistent  efforts  to 
eliminate  racial  barriers  to  hiring  minor¬ 
ity  journalists  was  the  only  effective  way 
to  increase  the  demand  for  them. 

Another  panel  dealt  with  the  subject  of 
“The  Portrayal  of  Nonwhite  People  in 
American  Newsrooms.”  Several  key 
participants  on  the  panel  agreed  that 
news  media  coverage  of  minorities  has 
improved  and  shown  greater  sensitivity 
since  1%8,  but  they  also  agreed  that 
those  changes  have  not  eliminated 
slanted  and  distorted  portrayals  of  non¬ 
whites  in  American  newspapers. 

Chester  M.  Pierce,  a  psychiatrist  at 
Harvard  University,  said  he  had  found 
that  the  subtleties  of  hostile  attitudes  to¬ 
ward  minorities  “are  as  stark  as  ever”  in 
the  nation’s  news  media. 

“You  can’t  change  some  people,”  said 
Richard  N.  Thien,  managing  editor  of  the 
Springfield,  Mo.,  newspapers.  “You 
need  black  faces,  you  need  minority 
faces  in  the  decision-making  part  of  the 
newsroom. 

“We  haven’t  progressed  too  far  be¬ 
yond  making  sure  we  don’t  use  the  word 
black  in  a  story  about  criminals.” 

Jose  M.  Ferrer  111,  managing  editor  of 
Nuestro  magazine,  said  newspapers  in 
the  United  States  generally  have  been 
“poor”  in  their  analysis  of  minorities  be¬ 
cause  nonwhites  are  not  “a  matter  of 
front-line  concern  for  them.” 

Ferrer,  a  former  senior  staffer  at  Time 
magazine,  added  that  “there’s  a  lot  of 
talk  in  the  press  about  affirmative  action 
but  there’s  not  very  much  affirmative  ac¬ 
tion  in  the  news  budget.” 

Domingo  Nick  Reyes,  director  of  the 
Hispanic  American  News  Service,  said 
he  had  detected  only  marginal  changes  in 
sensitivity  of  the  press  in  coverage  of 
Latinos. 

“The  press  has  got  around  to  making 
the  appropriate  inquiries  so  at  least  the 
names  are  spelled  correctly,  the  buzz 
words  are  used  correctly  and  you  don’t 
apply  the  name  Chicanos  to  Puerto  Ric¬ 
ans,”  Mr.  Reyes  said.  “We  have  not 
really  gotten  away  from  our  perception 
of  Latinos  as  fiery  little  folks,  rustic  and 
with  mustaches.” 

Many  of  the  participants  at  the  confer- 
(Continued  on  page  13) 
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Editors  take  leader 
role  in  Newspaper 
Readership  Project 

By  Eugene  C.  Patterson 

President, 

American  Society  of  Newspaper  Editors 

We  have  aggressively  altered  the  posture  of  editors  with 
respect  to  our  companion  elements  in  the  news  business 
through  the  leadership  of  the  American  Society  of  News¬ 
paper  Editors'  Readership  and  Research  Committee. 

This  new  posture  moves  us  somewhat  away  from  the 
defensive  crouch  we  have  maintained  for  many  good 
reasons,  across  many  years  when  we  were  invited  out  of  our 
henhouse  by  what  we  took  to  be  the  fox.  We  were  faced  with 
a  development  that  required  us  to  step  out  and  lead,  or  else 
be  led.  We  chose  to  lead. 

The  new  development  came  with  the  emergence  of  the 
Newspaper  Readership  Project.  This  3-year  project  reflected 
an  industry-wide  concern  that  newspaper  circulation  keep 
pace  with  population  growth.  Some  $3  million  was  raised  by 
the  American  Newspaper  Publishers’  Association  and  the 
Newspaper  Advertising  Bureau. 

Traditionally  ANPA  and  NAB  have  been  viewed  by 
ASNE  as  the  business  side  of  our  craft.  But  suddenly  they 
were  organizing  a  Readership  Council  and  a  Steering  Com¬ 
mittee  to  expend  millions  on  research  which  clearly  would 
result  in  many  conclusions  on  news  and  editorial  content  of 
newspapers. 

We  recognized  the  need  for  such  research,  but  felt  it 
should  be  guided  by  editors,  not  left  to  others.  So  the  ASNE 
president  took  a  seat  on  the  Steering  Committee  alongside 
his  counterparts  in  ANPA  and  NAB  as  well  as  the  circulation 
organization.  We  positioned  editors  to  help  shape  and  make 
decisions,  rather  than  resist  decisions  made  by  others  with 
respect  to  the  news  and  editorial  content  which  it  is  our  duty 
to  control. 

ASNE  members,  moreover,  took  over  co-chairmanship  of 
the  Readership  Project’s  key  committee,  on  Research,  so 
that  all  research  programs  proposed  in  the  second  and  third 
fiscal  years  of  the  national  project  must  clear  through  proce¬ 
dures  they’ve  established. 

To  this  end  ASNE  has  moved  into  a  productive  alliance 
with  the  organization  of  in-house  researchers  for  newspapers 
all  over  the  country,  an  organization  called  the  Newspaper 
Research  Council. 

They  can  provide  the  technical  knowledge  editors  lack, 
while  editors  can  provide  the  creative  insights  and  knowl¬ 
edge  of  basic  editorial  responsibilities  that  are  necessary  to 
make  research  a  trusted  tool  for  our  use  and  not  an  unguided 
weapon  against  editorial  interests. 

In  assuming  this  new'  posture  as  activists  in  an  ecumenical 
alliance,  ASNE  participants  have  encountered  respect,  not 
hostility,  for  editorial  integrity  in  those  councils. 

And  while  there  were  some  skirmishes  that  led  to  under¬ 
standings  along  the  way,  ASNE  achieved  support  for  the 
establishment  of  certain  guiding  principles  now  in  effect 
within  the  Readership  Project: 

•  That  research  bearing  on  news  and  editorial  content 

(  Excerpts  from  a  speech  by  Eugene  C.  Patterson  which 
was  given  at  the  ASNE’s  1978  Convention  in  Washington, 
D.C.  on  April  10  Patterson  is  president  of  the  St.  Petersburg 
Times.) 
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must  have  the  input,  participation  and  guidance  of  editors 
from  the  design  of  the  proposal  to  the  analysis  of  its  results; 

•  that  some  news-oriented  research  can  and  should  be 
contracted  with  outside  suppliers  independent  of  the  News¬ 
paper  Advertising  Bureau’s  research  facilities;  and 

•  that  under  the  umbrella  of  the  inter-disciplinary  Reader- 
ship  Project,  and  using  funds  supplied  by  it,  editors  will 
maintain  firm  control  over  undertakings  that  affect  the  news 
columns. 

That,  then,  is  the  new  posture  ASNE  has  chosen  to  as¬ 
sume  aggressively,  in  preference  to  the  alternative  isolation 
of  defensiveness  and  resistance  which  would  have  had  us 
believe  we  could  only  rattle  our  chains. 

When  we  started  rattling  the  chinaware  instead,  we  were 
heartened  indeed  to  find  ourselves  being  cheered  on  by  our 
colleagues  in  publishing  and  advertising,  whose  support 
shows  their  relief  at  finding  us  ready  to  manage  our  own 
news  and  editorial  destiny.  We  have  growing  confidence  that 
we  act  from  a  position  of  strength,  among  companion  groups 
that  depend  on  our  judgment  of  news  and  editorial  impera¬ 
tives. 

As  a  result  of  ASNE’s  aggressive  thrust  toward  leader¬ 
ship,  1  can  report  that  our  traditionally  threadbare  company 
of  editors  has  thus  far  received  appropriations  from  the 
Readership  Project  of  almost  $130,000. 

Some  $73,000  of  that  amount  will  go  into  two  research 
projects  conceived  and  designed  by  ASNE,  to  be  contracted 
to  a  supplier  selected  by  ASNE,  and  thus  yielding  results 

(Continued  on  page  31) 
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ASNE  survey  finds: 

Minorities  comprise  4% 
of  newsroom  empioyes 


The  American  Society  of  Newspaper 
Editors’  committee’s  major  findings  on 
minorities  are  these; 

•  There  has  been  a  significant  but 
nowhere  near  sufficient  increase  in  the 
number  of  minority  employes  in  the  na¬ 
tion’s  newsrooms. 

•  Two  thirds  of  the  nation’s  news¬ 
papers  still  have  no  minority  employes. 

•  While  the  number  of  minority 
reporters  is  up,  the  number  of  minority 
editors  is  still  pitifully  small.  Minorities 
are  over-represented  in  the  collection  of 
the  news  but  under-represented  when 
decisions  are  made  on  its  play. 

•  The  newspapers  that  have  the  best 
minority  employment  record  are  those 
papers  that  have  tried  the  hardest — have 
set  an  objective  and  then  done  their  ut¬ 
most  to  reach  it. 

•  The  best  coverage  of  minority 
communities  is  fully  integrated  coverage 
with  the  total  community. 

•  The  big  unreported  minority  story 
of  this  decade  is  that  of  joblessness  in  the 
cities. 

Approximately  1,700  minority  persons 
are  currently  employed  on  the  news 
staffs  of  daily  newspapers  in  the  United 
States. 

Of  these  1 ,700,  about  1 ,050  or  62%  are 
blacks. 

The  others  are:  Orientals  (12%), 
Chicanos  (12%),  Latinos  (10%),  and 
American  Indians  (4%). 

These  are  the  findings  of  a  survey  of  all 
daily  newspapers  in  the  U.S.  by  Jay  Har¬ 
ris,  associate  director,  Gannett  Urban 
Journalism  Center,  Medill  School  of 
Journalism,  Northwestern  University. 
Harris  conducted  the  survey  for  the 
committee. 

The  survey  is  the  most  extensive  of  its 
type.  The  results  are  based  on  replies 
from  1,038,  or  59%,  of  the  daily  news¬ 
papers  in  the  nation,  including  virtually 
all  large  circulation  newspapers. 

By  actual  count  1,357  minority 
employes  were  tabulated.  The  1,700  ap¬ 
proximation  is  a  projection. 

The  1 ,357  actual  count  breaks  down  as 
follows; 

•  Blacks — 844; 

•  Orientals — 165; 

•  Chicanos — 157; 

•  Latinos — 143; 

•  American  Indian — 48. 

Of  the  1,357  minority  employes  actu¬ 
ally  tallied,  about  50  work  for  the  two 
daily  newspapers  in  Honolulu,  where 
Caucasians  are  a  minority,  and  about  40 
are  employes  of  Spanish  language  sec- 
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tions  of  papers  in  the  South  and  South¬ 
west. 

The  survey  shows  these  breakdowns 
into  job  categories: 

Desk*  Re-  PholOKraphers  News 

persons  porters  and  Artists  Executises 

White  2yf  Sn  lOTi  IXi 

Minorities  6Tf  •Pr 

In  submitting  his  report,  Harris  said, 
“It  is  reasonable  to  assume  that  among 
those  papers  that  did  not  respond,  many 
have  no  minority  employes  and  did  not, 
therefore,  consider  a  reply  important.’’ 

The  projected  number  of  black 
employes  represents  an  increase  of  about 
800  over  the  total  of  250  estimated  in  the 
last  ASNE  survey  in  1972.  At  that  time, 
only  blacks  were  counted.  Harris’  sur¬ 
vey  is  the  first  by  ASNE,  and  likely  the 
first  anywhere,  to  attempt  a  census  of  all 
minorities. 

The  survey  has  been  the  major  effort 
of  the  ASNE  Committee.  Questionnaires 
first  went  out  in  August.  A  preliminary 
report  was  made  at  the  conference  on 
Media  and  Minorities  held  in  September 
at  Northwestern  by  the  Urban  Jour¬ 
nalism  Center,  with  the  ASNE  as  co¬ 
sponsor.  Additional  data  was  then  col¬ 
lected  through  March  1. 

Harris  has  prepared  a  more  detailed 
analysis  of  the  survey  which  is  available 
as  a  supplement  to  this  report. 

The  ASNE  Committee  is  encouraged 
by  the  increase  in  minority  employes. 
However,  it  should  be  promptly  em¬ 
phasized  that  minorities  still  represent 
only  about  4%  of  the  total  newsroom 
population.  It  is  also  clear  that  the 
number  of  minority  editors  has  not  in¬ 
creased  significantly. 

The  Committee  has  found  also  that  the 
conscious  effort  to  recruit  minority 
newsroom  employes  has  been  consider¬ 
ably  less  intense  in  more  recent  years 
than  it  was  in  the  first  reaction  to  the 
Kerner  Commission  report  which,  in 
l%8,  admonished  the  press  to  hire  more 
blacks  and  to  improve  its  coverage  of 
and  for  minorities. 

The  most  persistent  theme  during  the 
committee’s  study  year  has  been  the 
need  to  revitalize  the  commitment  to 
further  increase  the  minority  newsroom 
census. 

John  Quinn,  senior  vicepresident  of 
Gannett  Newspapers,  Inc.,  said  at  the 
Committee’s  meeting  in  Oak  Ridge, 
Tenn.,  in  February  (he  attended  as  an 
observer): 

“In  the  matter  of  hiring  minorities,  of 


covering  minorities,  we  have  found  a  lot 
of  excuses  to  do  something  else.  We 
must  find  a  way  to  recreate  the  feeling 
that  there  is  a  moral  reason  to  do  the 
right  thing — to  get  ourselves  fired  up  to 
right  a  wrong  the  same  way  we  get  fired 
up  to  right  a  wrong  we  have  uncovered  at 
city  hall.’’ 

Minority  employment  is  concentrated 
in  the  larger  newspapers.  Harris’  survey 
shows  that  one  in  every  three  minority 
employes  works  for  one  of  34  news¬ 
papers.  It  shows  also  that  two  out  of 
three  American  dailies,  most  of  them  in 
lower  circulation  categories,  have  no 
minority  employes.  This  means  that  the 
traditional  “farm  club’’  training  system 
of  reporters — initial  experience  on 
smaller  papers  and  then  moving  on  to 
larger  papers — does  not  now  operate  for 
minorities. 

What  guidelines  have  evolved  for  re¬ 
cruiting,  training  and  retaining  minority 
employes? 

The  Committee  has  found  these; 

1.  Constant  reminders,  constant  pres¬ 
sures  to  assure  that  the  effort  persists 
(“Keep  pressing.  Just  don’t  let  us  lose 
interest,”  says  Don  Carter,  vice- 
president  of  Knight-Ridder  News¬ 
papers). 

2.  A  personal  relationship  between 
the  individual  minority  trainee  and  some 
member  of  the  established  staff. 

3.  Making  “damn  sure,”  as  one  editor 
put  it,  that  a  candidate  for  training  has 
some  possibility  of  success.  There  have 
been  tragic  results  from  some  well- 
intentioned  but  ill-conceived  recruitment 
for  training  programs. 

4.  On  the  other  hand,  recognizing  that 
some  compromise  can  be  made  with 
standards  previously  established  for 
white  trainees. 

5.  Proper  indoctrination  of  the  trainee 
on  such  basic  requirements  as  punctual¬ 
ity,  dependability. 

6.  There  is  expertise  available.  Take 
advantage  of  it. 

The  Committee  has  worked  closely 
with  the  staff  of  the  Summer  Program  for 
Minority  Journalists  of  the  foundation- 
supported  Institute  For  Journalism  Edu¬ 
cation.  The  Committee  has  heard  posi¬ 
tive  reports  from  newspapers  that  have 
involved  themselves  with  this  program 
by  sponsoring  students  in  the  intensive 
summer  study  now  conducted  at  Univer¬ 
sity  of  California  at  Berkeley.  (By  1979, 
the  Program  will  have  an  eastern  campus 
also,  either  in  Washington  or  New 
York.*) 

The  (Tommittee  has  heard  from  Robert 
Maynard,  one  of  the  directors  of  the 
Summer  Program.  He  pointed  out  that 
demand  for  minority  news  employes  has 
been  in  direct  proportion  to  conflagra¬ 
tion.  He  has  also  suggested  that  if  the 
news  business  does  not  further  desegre¬ 
gate  newsrooms  on  its  own  initiative, 

(Continued  on  page  30) 
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Law  specialists  discuss 
impact  of  privacy  laws 


By  I.  William  Hill 

Three  law  experts  (April  11)  de¬ 
scribed  to  the  Washington  convention  of 
the  American  Society  of  Newspaper 
Editors  how  newspapers  are  and  may  be 
affected  in  future  by  the  nation's  growing 
sensitivity  to  privacy  matters. 

Dr.  Arthur  R.  Miller,  the  Harvard  Law 
School  professor  who  awed  the  editors 
last  year  at  Honolulu  by  probing  their 
legal  know-how,  had  this  to  say:  “1 
doubt  if  editors  have  much  to  fear  from 
the  laws  of  privacy.  1  don't  think  the  law 
is  going  to  change  much,  or  represent 
any  encroachment  on  press  prerogatives 
or  procedures." 

Dan  Paul,  senior  partner  of  Paul  & 
Thompson,  Miami,  Fla.,  described  pri¬ 
vacy  as  the  new  “buzzword"  and,  say¬ 
ing  he  did  not  entirely  agree  with  Miller, 
outlined  ways  where  unwarranted  use  of 
privacy  restrictions  was  impeding  the 
media. 

Robert  S.  Warren,  partner  in  the  Los 
Angeles  law  firm  of  Gibson,  Dunn  & 
Crutcher,  presented  4  instances  where 
the  impact  of  privacy  restrictions  has 
been  felt  by  the  media. 

Miller  opened  the  discussion  by  pre¬ 
senting  the  four  ways  in  which  privacy 
has  developed  in  common  law; 

1 .  Where  a  name  or  likeness  is  appro¬ 
priated,  as  in  the  case  of  the  Human 
Cannonball  whose  entire  act  was  photo¬ 
graphed  and  shown  on  television. 

2.  Intrusion,  the  kind  in  which  investi¬ 
gative  reporters  might  become  involved. 
He  also  cited  the  case  of  the  photog¬ 
rapher  hounding  Jackie  Onassis  and 
taking  pictures  at  moments  she  considered 
herself  entitled  to  privacy. 

3.  Public  revelation  of  private  facts,  as 
in  the  case  of  the  San  Francisco  police¬ 
man  who  diverted  the  pistol  fire  of  a 
would-be  assassin  of  President  Ford, 
thereby  becoming  a  hero,  until  new  re¬ 
ports  began  to  portray  his  irregular  sex 
life. 

4.  Being  put  in  a  false  light  in  the  public 
eye,  as  illustrated  when  a  picture  of  a  fire 
at  a  homosexual  bar  was  published  with 
a  caption  that  implied  onlookers  were 
patrons  of  the  bar. 

"The  far  greater,  more  subtle  threat  to 
the  media  in  the  privacy  area,"  Miller 
said,  "lies  in  the  privacy  revolution  of 
the  last  decade. 

“During  this  period,  both  private  and 
government  minds  have  become  sen¬ 
sitized  to  privacy  rights.  Your  editors 
recognize  this  in  having  this  session  on 
privacy  at  your  convention  and  the  diffi¬ 
culty  is,  this  sensitivity  isn't  something 
you  can  easily  sight." 
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In  just  10  years,  he  pointed  out,  3  Fed¬ 
eral  laws  to  protect  privacy  were 
adopted  by  Congress  and  countless  more 
by  state  legislators. 

“1  know  of  no  other  case  where  laws 
were  enacted  so  fast,"  he  said.  “And 
now,  both  the  White  House  and  the  De¬ 
partment  of  Health.  Education  and  Wel¬ 
fare  are  considering  extending  privacy 
laws  into  the  private  sector  by  making  it 
a  crime  to  release  school,  medical  or 
credit  information." 

Though  pointing  out  the  press  is  not 
the  target  of  the  proposed  laws.  Miller 
said  the  press  would  suffer  because  in¬ 
formation  would  be  harder  and  harder  to 
get  with  everyone  conscious  of  the 
commandment,  “thou  shalt  not  release 
data."  Especially  law  enforcement  agen¬ 
cies. 

As  to  what  the  press  can  do  in  the 
situation.  Miller  counseled  fighting  back 
through  legal  channels. 

“It  will  be  something  where  you  can 
keep  tomorrow's  law  graduates  busy," 
he  said,  “because  the  press  is  the  real 
victim  of  this  new  sensitizing  to  privacy 
rights." 

He  pointed  out  that,  even  as  a  Harvard 
professor,  he  can  get  no  information  on 
students  without  the  student's  permis¬ 
sion. 

“Try  to  avoid  conflicts  in  getting  data 
in  ways  that  only  the  press  knows.  Also, 
I'd  educate  and  encourage  both  reporters 
and  editors  to  get  in  tune  with  the  pri¬ 
vacy  situation  and  thus  keep  the  news¬ 
paper  out  of  hot  water." 

Paul  emphasized  his  belief  that  the 
drive  for  privacy  is  definitely  wrong 
when  it  conceals  information  the  public 
should  have. 

He  cited  the  following  as  cases  of  un¬ 
warranted  uses  of  privacy  restrictions; 

1.  Reverse  freedom  of  information 
suits,  as  when  a  hospital  goes  to  court  to 
keep  a  newspaper  from  getting  medicare 
reports  by  which  the  newspaper  seeks  to 
inform  the  public  about  hospital  costs, 
etc. 

2.  Preventing  disclosure  of  personal  fi¬ 
nances  by  political  candidates. 

3.  Bans  on  reporters  tape-recording 
interviews. 

Warren  cited  these  cases  of  privacy 
impact  experienced  by  clients  in  litiga¬ 
tion; 

1 .  Publication  of  private  facts,  as  in  the 
case  of  the  policeman  who  averted  the 
Ford  assassination  and  then  found  his 
sexual  habits  being  published. 

2.  The  impact  of  confidentiality 
agreements.  As  an  illustration,  he  cited  a 
California  doctor  giving  a  confidential 
interview  on  hospital's  artificial  insemi¬ 


nation  program,  only  to  find  that,  al¬ 
though  his  name  was  not  used,  he  was 
identifiable  from  the  story. 

3.  FYoblems  in  the  use  of  photos.  A 
couple  were  photographed  kissing  in  a 
farm  market.  Later  the  picture  was  used 
as  an  illustration  of  true  love.  The  couple 
had  no  case  on  privacy  grounds.  How¬ 
ever.  when  the  picture  was  used  to  illus¬ 
trate  excessive  concern  with  sex,  the 
couple  collected. 

4.  Sealing  of  public  records  for  privacy 
reasons.  This  was  described  as  an  at¬ 
tempt  to  erase  history. 

In  regard  to  newspaper  library  dangers 
in  the  privacy  area,  Warren  cited  2 — the 
use  of  material  after  a  long  passage  of 
time  and  letting  newspaper  files  be  used 
by  outsiders. 

Nader  group  prepares 
critique  manual 

Ralph  Nader  called  a  news  conference 
at  the  American  Society  of  Newspaper 
Editors  convention  to  launch  his  latest 
project,  a  90-page  study  by  David  Brol- 
lier,  entitled,  “How  to  Appraise  and  Im¬ 
prove  Your  Daily  Newspaper:  A  Manual 
for  Readers." 

This  is  a  primer  in  do-it-yourself  press 
criticism  written  by  Brollier,  23,  a  former 
reporter  in  New  Haven,  Conn.,  and  a 
graduate  of  Amherst  College. 

Nader  said  that  he  was  calling  on 
newspaper  readers  to  conduct  com¬ 
prehensive  studies  of  their  local  news¬ 
papers  to  make  them  more  responsive  to 
their  communities.  The  manual,  he  says, 
urges  newspapers  to  create  voluntary 
in-house  procedures  to  deal  with  public 
complaints  and  suggestions.  He  feels 
that  independent  citizen  groups  should 
assess  how  well  the  local  papers  serve 
the  communities. 

“Newspapers  are  a  privileged  and  lu¬ 
crative  industry.  The  only  way  to  ensure 
that  they  become  more  accountable  to 
the  people  they  serve  is  through  active 
appraisal  by  the  public." 

Nader  said  there  has  been  a  need  for 
closer  citizen  scrutiny  of  press  perform¬ 
ance.  “No  other  industry  has  explicit 
constitutional  protection  against  gov¬ 
ernment  regulation  of  their  product.  And 
no  other  industry  has  a  local  monopoly  in 
97.5%  of  the  towns  they  operate  in  with¬ 
out  any  form  of  public  review,"  Nader 
said. 

The  manual  recommends  greater 
dialogue  between  newspaper  manage¬ 
ment  and  readers.  It  proposes  that  more 
local  papers  have  ombudsmen,  media 
critics,  local  news  councils,  expanded 
space  for  letters  to  the  editor,  regular 
opinion  columns  open  to  the  community 
and  feedback  forms  printed  in  the  paper. 

Copies  of  the  manual  are  available 
payable  to  Disability  Rights  Center,  P.O. 
Box  19367,  Washington,  D.C.  20036  ($10 
for  institutions,  $5  for  individuals,  post¬ 
paid.). 
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Anti-trust  probe  launched  in  Toledo 


By  John  Consoli 

The  Justice  Department  has  empanel¬ 
led  a  special  Grand  Jury  in  Toledo,  Ohio 
to  investigate  alleged  criminal  violations 
of  the  anti-trust  laws  by  the  Toledo  Blade 
in  the  areas  of  circulation  and  advertis¬ 
ing. 

The  Grand  Jury  is  reportedly  looking 
into  charges  by  the  Toledo  Daybreak 
Dispatch,  a  daily  “shopper”  which 
began  publishing  last  summer,  that  Blade 
deliverers  intercepted  Daybreak  Dis¬ 
patch  bundles  to  keep  them  from  being 
distributed  and  pressured  advertisers 
into  not  advertising  with  the  shopp>er  pa¬ 
per. 

The  Daybreak  Dispatch  began  publish¬ 
ing  last  summer  as  a  free  circulation  daily 
and  in  October  shifted  to  paid  circulation 
to  compensate  for  a  lack  of  advertising. 
The  paper  suspended  publication  on 
March  3-  pending  the  outcome  of  the 
Grand  Jury  investigation. 

“We’ve  acted  responsibly,”  Daybreak 
Dispatch  publisher  Cory  Garber  told 
E&P.  “We  didn’t  do  this  to  seek  public¬ 
ity.  We  made  sure  we  documented 
everything  first.” 

Garber  claims  his  free  circulation 
daily,  which  subscribed  to  the  UPl  wire, 
had  a  circulation  of  140,000,  “but  some 
major  advertisers  wouldn’t  even  see  us.” 
He  said  the  paper  went  to  paid  circula¬ 
tion  in  October  to  compensate  for  the 
lack  of  advertising  and  suspended  publi¬ 
cation  in  fearly  March  because  “we  had 
no  advertising  and  there  was  no  oppor¬ 
tunity  for  us  to  get  any  advertising.” 

Garber  would  not  discuss  the  specifics 
of  the  case,  but  it  was  learned  that  the 
Justice  Department  empanelled  the 
Grand  Jury  on  March  28  and  3  days  of 
testimony  was  heard  from  a  half  dozen 
witnesses. 

The  Grand  Jury  has  been  out  of  ses¬ 
sion  for  the  past  3  weeks,  but  is 
scheduled  to  resume  hearing  testimony 
on  April  24. 

Executives  of  the  Toledo  Blade  re¬ 
fused  to  comment  on  the  investigation. 
William  Day,  assistant  to  the  publisher, 
said,  “because  the  matter  is  under  inves¬ 
tigation,  we  feel  it  is  inappropriate  to 
comment  on.” 

In  an  unusual  decision  related  to  the 
investigation.  District  Court  Judge 
Donald  Young  ruled  March  29,  on  a  mo¬ 
tion  made  by  the  Toledo  Blade  attor¬ 
neys,  that  Grand  Jury  subpoena  lists 
should  be  made  available  after  those  per¬ 
sons  testify.  The  judge  also  ruled  that  it 
was  allowable  for  the  media  to  question 
those  persons  appearing  before  the 
Grand  Jury  following  their  appearance 
and  that  it  was  up  to  the  individuals  as  to 
whether  or  not  they  wanted  to  answer 
the  reporters  questions. 

Sources  close  to  the  investigation  be¬ 
lieve  the  Grand  Jury  will  hear  one  more 
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week  of  testimony  before  making  its  rec¬ 
ommendations  to  the  judge.  Should  there 
be  indictments,  they  could  come  by  June 
I. 

The  empanelling  of  the  Grand  Jury  in 
Toledo  followed  by  two  weeks  the  for¬ 
mation  by  the  National  Association  of 
Advertising  Publishers  of  a  7-member 
steering  committee  to  learn  the  extent  to 
which  newspaper  groups  are  “systemat¬ 
ically  attempting  to  eliminate  the  publi¬ 
cation  of  independently-owned  free  cir¬ 
culation  community  papers  and  shopping 
guides.”  (E&P,  March  18). 

The  NAAP,  a  trade  association  which 
represents  free  circulation  newspapers, 
charged  paid  circulation  publishers  with 
using  “unfair,  anticompetitive  prac¬ 
tices”  to  drive  free  circulation  publishers 
out  of  business. 

NAAP  believes  the  sale  of  advertising 
at  below  cost  rates  is  an  unfair  competi¬ 
tive  practice  designed  to  weaken 
competition. 

In  the  report,  NAAP  noted  that  two 
suits  had  been  filed  by  shopper  pub¬ 
lishers  against  paid  newspaper  firms  and 
that  at  least  5  others  were  pending. 

Misredemption 
arrests  made 

Two  Detroit  News  truck  drivers  have 
been  arrested  in  connection  with  what  is 
believed  by  the  newspaper  to  be  a  wide¬ 
spread  theft  ring  dealing  in  stolen  news¬ 
paper  coupons. 

The  drivers  have  been  charged  with 
receiving  and  concealing  thousands  of 
“cents-off’  coupon  sheets,  intended  for 
distribution  as  ad  inserts  in  the  Sunday 
Detroit  News.  Warrants  were  issued 
against  2  other  News  employes,  whose 
names  were  witheld  pending  arraignment 
in  the  case. 

Each  of  the  coupon  sheets  has  a  re¬ 
deemed  value  of  about  $3.  It  is  estimated 
that  as  many  as  500,000  inserts  were 
taken  from  the  News’  premises  within 
the  last  year.  If  all  were  redeemed,  the 
total  loss  to  the  manufacturers  could 
reach  $1.5  million,  the  News  said. 

It  is  believed  that  employes  of  other 
newspapers  are  involved  in  the  theft 
ring. 

Former  E&P  reporter 
to  manage  daily 

Bill  Adams,  former  reporter  for  Editor 
&  Publisher  in  New  York,  has  been 
named  general  manager  of  the  Hilo 
(Hawaii)  Tribune-Herald,  a  Donrey 
Media  daily. 

After  leaving  E&P,  Adams  worked  for 
the  Doylestown  (Pa.)  Daily  Intelligencer, 
Franklin  (N.J.)  News  Record,  a  weekly, 
Albuquerque  News,  and  for  the  Hobbs 
(N.  Mex.)  Flare  where  he  was  city 
editor. 


George  H.  Harmon 


Chicago  editor  joins 
suburban  N.J.  daily 

George  H.  Harmon  is  leaving  the 
Chicago  Sun-Times,  which  he  joined 
as  financial  editor  after  the  demise  of  the 
Chicago  Daily  News,  to  become  editor 
of  the  Home  News  in  New  Brunswick, 
N.J. 

Home  News  publisher,  William  M. 
Boyd,  said  Harmon,  36  years  old,  will 
join  the  paper  next  month.  He  replaces 
Robert  Rhodes,  who  resigned  as  execu¬ 
tive  editor,  to  become  executive  editor  of 
the  Corpus  Christi  Caller  and  Times. 

Prior  to  joining  the  Sun-Times,  Har¬ 
mon  worked  for  the  Daily  News  for  more 
than  10  years.  He  was  assistant  manag¬ 
ing  editor  for  features  when  the  News 
folded  in  March.  He  graduated  from 
Princeton  University  in  1963  and  re¬ 
ceived  his  MBA  degree  in  business  from 
Loyola  University  in  Chicago  in  1973. 

Mid-East  leaders 
at  AP  meeting 

The  Associated  Press  has  announced 
that  Egyptian  President  Anwar  Sadat  has 
“agreed  in  principle”  to  be  the  speaker 
for  the  annual  luncheon  meeting  of  the 
wire  service  in  Atlanta  Monday,  May  1. 
Sadat  told  the  AP  he  has  to  wait  on  peace 
developments  before  “guaranteeing”  his 
appearance  in  Atlanta.  The  luncheon  is 
scheduled  for  the  ballroom  of  the  Atlanta 
Hilton. 

Responding  to  a  report  that  Israeli 
Prime  Minister  Menachem  Begin  will  be 
in  Atlanta  at  that  time,  a  spokesman  said 
AP  is  also  in  consultation  with  the  Israeli 
Embassy  concerning  the  possible  ap¬ 
pearance  of  Prime  Minister  Begin. 

Earlier,  it  was  announced  by  UPl  that 
Eric  Sevareid,  retired  CBS  newscaster 
and  commentator,  would  address  the 
UPl  luncheon  at  AN  PA  in  Atlanta.. 
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DEMONSTRATION — In  a  show  of  solidarity,  the  Allied  Print-  "No  Aussie-witz  in  New  York,"  while  others  joined  in  the 

ing  Trades  Council  and  the  New  York  Central  Labor  Council  singing  of  songs,  including  the  tv  commercial  tune,  "Look 

conducted  a  peaceful  rally  (April  12)  in  front  of  the  New  for  the  union  label".  Barbara  Yuncker,  a  Post  reporter,  who 

York  Post  building  to  protest  publisher  Rupert  Murdoch's  is  chairwoman  of  the  Post's  guild,  declared,  "we  will  win 

attempts  to  get  1 35  Post  guild  members  to  resign.  Many  of  this  fight,"  and  "they  can't  put  out  a  newspaper  because 

the  protesters  carried  signs,  reading:  "Listen  mate —  they  don't  know  the  territory"  in  reference  to  non-union 

negotiate,"  "No  kangaroo  courts  for  American  unions,"  and  volunteers  from  Murdoch's  Texas  newspaper. 


Guild  objects 
to  staff  cuts 
at  N.Y.  Post 

Feuding  between  the  Newspaper 
Guild  and  the  Mew  York  Post  intensified 
this  week,  as  Post  publisher  Rupert 
Murdoch  ordered  moves  initiated  aimed 
at  trimming  Guild  membership  at  his  pa¬ 
per  and  the  Guild  responded  by  holding  a 
mass  rally  outside  Post  offices. 

Murdoch's  latest  ploy  of  offering 
Guild  members  severance  pay  if  they 
resign  from  the  paper,  had  added  "fuel 
to  the  tire"  in  his  battle  with  the 
Guild. 

The  Post  management,  last  week,  had 
set  an  April  14  deadline  for  reaching  an 
agreement  with  the  Guild. 

Should  a  contract  not  be  signed  by 
then,  the  Post  management  could, 
through  a  written  statement,  cancel  the 
old  contract,  declare  an  impasse  in 
negotiations  and  post  its  own  working 
conditions.  It  was  not  known  if  manage¬ 
ment  planned  to  take  this  course  of  ac¬ 
tion. 

As  a  result  of  Murdoch's  actions,  the 
Guild  leadership  proposed  that  a  previ¬ 
ously  set  strike  deadline  of  4  p.m.  next 
Tuesday  (April  18)  against  the  News  be 
postponed.  Guild  vicepresident  Harry 
Fisdell  said  the  proposal  was  made  “in 
order  to  face  at  full  strength  the  unprece¬ 
dented  situation  at  the  Post.”  The  rec¬ 
ommendation  was  unanimously  accepted 
by  the  Guild's  12-member  citywide 
coordinating  committee  which  includes 
representatives  of  the  News.  Times  and 
Post  Guild  units. 

On  Wednesday  (April  12),  the  Allied 
Printing  Trades  Council  and  the  Central 
Labor  Council  held  a  rally  in  support  of 
all  the  newspaper  unions  behind  the  New 
York  Post  building. 

Leaflets  distributed  read:  “New  York 


is  a  union  town — still!"  and  listed  seven 
ways  Murdoch  has  attempted  to 
“union-bust.”  Union  members  picketed 
outside  the  Post  carrying  signs  with  such 
slogans  as:  “No  Aussie-witz  in  N.Y." 

While  Guild  leaders  and  their  member¬ 
ship  maintained  they  would  not  be  in¬ 
timidated  by  any  of  Murdoch's  actions, 
some  observers  said  Murdoch  would 
likewise  not  be  intimidated  by  the 
Guild's  actions.  “Murdoch's  been 
through  tougher  than  this,”  said  one. 

In  setting  the  April  14  deadline.  Post 
management  had  said  it  wants  to  reduce 
Guild  membership  by  25  to  35^r. 

The  Post's  move  to  offer  severance 
pay  to  any  Guild  employe  that  wants  to 
resign  was  started  after  Leonard  B.  Far¬ 
rell,  a  Federal  mediator,  asked  if  there 
was  any  way  to  ease  the  deadline. 

Post  management  was  reportedly  tell¬ 
ing  those  it  made  the  severance  pay 
offer  to  that  they  had  until  Monday  (Ap¬ 
ril  17)  to  notify  management  of  their  de¬ 
cision.  This  is  two  days  after  manage¬ 
ment's  announced  deadline  for  signing  a 
new  contract. 

In  making  its  severance  pay  offer,  the 
Post  was  reportedly  offering  no  special 
incentives  to  employes  to  take  the  sever¬ 
ance  pay  and  resign. 

“Management  was  offering  the  same 
severance  pay  you  would  be  entitled  to  if 
you  were  tired,”  said  a  Guild  official, 
“roughly  one  month's  pay  for  every  one 
year  of  service.” 

The  Guild  official  said  those  Post 
employes  with  between  14  and  21  years 
of  service  get  one  year  of  severance  pay 
and  those  with  more  than  21  years  get 
one  year  plus  two  weeks  for  every  addi¬ 
tional  year. 

Under  normal  circumstances,  the 
Guild  official  said,  anyone  with  more 
than  20  years  of  service  or  over  age  50  is 
entitled  to  collect  severance  pay  at  any¬ 
time. 

“The  only  thing  management  offered, 
was  to  waive  the  $25,000  limit  on  the 


total  amount  of  severance  paid  out  per 
quarter,”  the  Guild  official  said. 

Thus  far  about  100  Guild  members  had 
been  called  in,  mostly  those  with  10  or 
more  years  experience,  but  no  one  had 
agreed  to  resign,  according  to  the  Guild 
official. 

A  Guild  representative  was  present 
with  each  employe  to  whom  the  offer 
was  made  to  make  sure  there  was  no 
coercion. 

The  Post  has  indicated  that  it  could 
keep  publishing  if  there  was  a  strike,  but 
Guild  representatives  have  said  appar¬ 
ently  management  doesn't  even  realize 
“how  bad  off  financially”  the  paper  is. 

In  an  E&P  story  on  the  Post  that  ap¬ 
peared  in  the  January  28  issue,  it  was 
reported  that  the  Post  was  losing  nearly 
$150,000  per  week.  A  report,  released 
this  week  in  Australia  by  Murdoch’s 
conglomerate  News  Limited,  confirmed 
that  the  Post  had  incurred  “considerable 
losses”  since  Murdoch  took  over  in  De¬ 
cember  of  1976. 

In  another  development  at  the  Post, 
Murdoch's  ace  reporter  Steve  Dunleavy 
quit  the  paper  two  weeks  ago.  This  week 
he  showed  up  at  the  Post  offices,  went 
out  on  an  assignment  with  a  staff  photog¬ 
rapher  and  his  story  appeared  in  the  pa¬ 
per.  When  the  Guild  questioned  this, 
they  were  told  that  Dunleavy  was  now 
considered  a  columnist  syndicated  by 
Murdoch's  weekly  National  Star. 

One  Guild  official  felt  this  was  another 
ploy  by  Murdoch  to  keep  one  of  his  top 
writers  working  should  the  Guild  go  on 
strike. 

New  comic  strip 

King  Features  will  introduce  Disney's 
“Winnie  the  Pooh”  as  a  daily  and  Sun¬ 
day  comic  strip  in  June.  Winnie  the  Pooh 
and  friends  will  fly  in  from  Disney  World 
May  2  for  introduction  at  a'cocktail  re¬ 
ception  given  by  King  at  the  Atlanta  Hil¬ 
ton  during  the  American  Newspaper 
Publishers  Association  convention. 
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Neuharth  to  do  a  book 
on  group  publishers 


By  Jerry  Walker 

Dan  Neuharth,  24-year-old  son  of 
Gannett  president  A1  Neuharth,  has 
begun  work  on  a  book  about  newspaper 
publishing  groups. 

Neuharth,  who  was  attending  the 
American  Society  of  Newspaper  Editors 
meeting  in  Washington,  D.C.  this  week, 
told  E&P  his  book  will  investigate  how 
these  groups  are  run.  He  said  he  will  take 
a  good,  close  look  at  the  goals  and 
priorities  of  the  heads  of  today's  largest 
groups. 

“I  expect  to  do  neither  a  hatchet  job 
nor  a  puff  job  on  any  one  group  or  groups 
in  general.  1  see  this  as  a  reporting  job,  in 
fact,  the  biggest  reporting  job  of  my 
life.” 

Neuharth  has  begun  conducting  inter¬ 
views  at  the  Washhifiton  Post. 

A  bachelor,  he  lives  in  Alexandria,  Va. 
He  confided  that  he  is  negotiating  with 
publishing  houses,  informing  E&P  (April 
II)  that  it  would  probably  be  several 
weeks  before  he  signs  a  contract.  In  the 
meantime,  he  is  proceeding  full-time  on 
interviewing  and  research  for  the  book, 
he  said. 

What  is  his  father's  reaction  to  the 
book? 

”1  have  told  him  I  will  treat  him  and 
Gannett  no  differently  than  any  other 
group — with  one  exception:  I  have  prom¬ 
ised  him  the  first  copy  of  my  book  off  the 
press.  And,  after  he  reads  it,  a  free 
dinner — to  either  console  him  or  con¬ 
gratulate  him!” 

Neuharth  stated  he  believes  there  are 
both  good  and  bad  features  of  groups, 
though  he  said  he  doesn't  think  groups 
are  necessarily  good  or  bad  in  them¬ 
selves.  “What  is  important  is  how  they 
are  run.” 

Among  the  groups  Neuharth  plans  to 
concentrate  on  are:  Knight-Ridder, 
Newhouse,  the  Chicago  Tribune,  Gan¬ 
nett,  Dow  Jones,  Scripps-Howard, 
Times-Mirror,  Hearst,  the  New  York 
Times  and  the  Washington  Post. 

“I'll  spend  the  next  6  to  9  months  on 
the  road  talking  to  top  executives  as  well 
as  other  group  employes,  industry  ob¬ 
servers  and  critics.” 

The  idea,  he  said,  for  a  book  on  news¬ 
paper  groups  came  to  Neuharth  last 
summer  when  he  was  finishing  his  mas¬ 
ter's  degree  in  journalism  at  the  Medill 
School  of  Journalism  at  Northwestern 
University  in  Evanston,  III. 

“It  seemed  to  me  there  was  a  great 
deal  of  discussion  and  concern  about 
groups,  but  little  written  about  them. 
Moreover,  the  debate  on  group  growth 
seemed  to  be  heating  up,”  said  Neu¬ 
harth. 
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He  learned  in  his  research  that  the  last 
book  published  on  chains  and  chain 
leaders  was  Oswald  Garrison  Villard's 
The  Disappearing  Daily  in  1944. 

"The  question  of  the  shape  and  pace 
of  growth  among  today's  big  newspaper 
groups  intrigues  me.” 

A  book  such  as  the  one  Neuharth  is 
writing  is  needed,  he  says,  because  the 
top  executives  of  these  biggest  groups 
are  “largely  responsible  for  shaping 
much  of  the  face  of  the  newspaper  busi¬ 
ness.” 

Neuharth's  last  journalism  job  was  as 
a  newswriter  at  WGN-tv-am,  in  Chicago. 
He  worked  for  the  Tribune  Co. -owned 
station  from  September-December  1976. 

His  first  newspaper  job  was  at 
Gannett-owned  Today  in  Cocoa,  Fla., 
where  he  was  a  reporter  during  the  sum¬ 
mer  of  1972.  From  May  to  August  in 
1973.  Neuharth  was  a  reporter  at  the 
Pacijic  Daily  News,  Guam  U.S.,  another 
Gannett  newspaper.  His  college  years — 
from  1971-75 — were  spent  earning  a 
bachelor  of  arts  in  political  science  and 
history  at  Duke  University,  Durham, 
N.C. 

Neuharth  has  experience  at  another 

22%  earnings  gain 
reported  by  Gannett 

A  net  earnings  gain  of  229?  for  the  first 
quarter  of  1978  was  announced  by  Gan¬ 
nett  Co.,  Inc. 

The  company  reported  its  42nd  con¬ 
secutive  quarter  of  comparative  record 
earnings  since  going  public  in  1967. 
Operating  revenues  and  earnings  per 
share  also  set  first  quarter  records. 

Comparative  results  showed  net  in¬ 
come  for  the  quarter  of  $15,155,674 
against  $12,446,362  last  year.  For  the 
quarter  ending  March  26,  1978,  operating 
revenues  of  $148,479,159  increased  259? 
from  $118,585,818. 

Earnings  per  share  for  the  first  quarter 
were  57C  compared  with  47c  in  1977, 
an  increase  of  219?. 

Paul  Miller,  chairman  of  the  board, 
and  Allen  H.  Neuharth,  president  and 
chief  executive,  told  Gannett  sharehold¬ 
ers:  “Advertising  linage  volume  in¬ 
creased  7.49?  for  the  first  quarter  of  1978 
in  spite  of  adverse  weather  conditions 
that  affected  central  and  northeast  parts 
of  the  country.” 

Gannett  owns  77  newspapers  in  30 
states  and  the  U.S.  territories  of  the  Vir¬ 
gin  Islands  in  the  Atlantic  and  Guam  in 
the  Pacific. 

The  annual  meeting  of  shareholders 
will  be  10  a.m..  May  23,  at  Lincoln 
Tower,  Rochester,  N.Y. 


group-owned  newspaper,  the  Miami 
Herald.  He  interned  as  a  reporter  at  the 
Knight-Ridder  newspaper  from  May- 
August  in  1974. 

From  May-September  1975,  Neuharth 
was  a  staff  writer  at  the  Tennessean  in 
Nashville,  and  was  elevated  to  Washing¬ 
ton  correspondent  for  the  independently- 
owned  newspaper  for  the  next  three 
months,  October-December. 

Neuharth,  born  in  Sioux  Falls.  S.D., 
lists  as  his  other  work  experience  the 
political  jobs  of  California  endorsements 
coordinator  during  June  1976  for  the 
Edmund  G.  Brown  for  President  cam¬ 
paign;  field  organizer  in  Lincoln,  Neb., 
from  April-May  1976  for  the  Frank 
Church  for  President  campaign,  and  a 
member  of  the  advance  staff  in  Manches¬ 
ter,  N.H.  and  Boston,  in  the  Sargent  Sh- 
river  for  President  campaign.  He  assisted 
Shriver  from  January  through  March  be¬ 
fore  moving  on  to  Church  and  Brown. 


Minority  hiring 

(Continued  from  pa^e  7) 

ence,  which  was  held  at  the  Capital  Hil¬ 
ton  Hotel,  were  graduates  of  the  Summer 
Program  for  Minority  Journalists,  which 
is  sponsored  by  the  Institute  for  Jour¬ 
nalism  Education. 

The  Summer  Program  for  Minority 
Journalists  has  trained  and  found  jobs  for 
nearly  100  newspaper  reporters  since  the 
first  class  graduated  in  1969. 

The  Institute  for  Journalism  Education 
is  a  tax-exempt  nonprofit  corporation 
created  to  assist  in  desegregation  of  the 
newspaper  industry  and  in  the  presenta¬ 
tion  of  news  about  minorities. 

The  Institute's  multiracial  board  of  di¬ 
rectors  includes  nine  journalists  who  re¬ 
located  the  Summer  Program  to  the  Uni¬ 
versity  of  California  at  Berkeley  after  it 
lost  its  original  funding  and  position  at 
Columbia  University  in  1974. 

Funding  and  assistance  for  the  sum¬ 
mer  program  has  come  from  the  Gannett 
Newspaper  Foundation,  the  John  R.  and 
Mary  Markle  Foundation,  the  Philip 
Graham  Fund  of  the  Washington  Post 
Co.,  the  Ford  Foundation,  the  Times 
Mirror  Foundation,  the  William  Ran¬ 
dolph  Hearst  Foundation.  Dow-Jonesand 
Co.,  TRW,  the  New  York  Times  Foun¬ 
dation,  Forbes  Magazine,  the  National 
Urban  League,  the  Boston  Globe  News¬ 
paper  Co.,  Scripps-Howard  Foundation, 
and  Time,  Inc. 

In  addition  to  the  Summer  Program  for 
Minority  Journalists,  the  Institute  is  in 
the  process  of  developing  programs  to 
encourage  nonwhite  youths  to  seek  jour¬ 
nalism  careers,  to  conduct  seminars  for 
editors  on  the  continuing  problems  of  ra¬ 
cism  in  the  news,  to  increase  the  number 
of  nonwhite  professionals  and  educators 
on  the  nation's  campuses,  and  to  counsel 
and  teach  young  adults  interested  in 
news  careers. 
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Management  specialist  says: 

Top  reporters  deserve 
to  earn  editor’s  pay 


By  I.  William  Hill 

The  greatest  weakness  of  today’s 
management  is  its  compensation  system, 
editors  were  told  at  a  workshop  on  April 
8  that  opened  the  convention  of  the 
American  Society  of  Newspaper 
Editors. 

The  speaker  was  president  James  L. 
Hayes  of  the  American  Management  As¬ 
sociation,  whose  topic — “How  to  Man¬ 
age  a  Newsroom" — turned  out  to  cover 
everything  from  making  supervision  an 
art  to  how  to  fire  a  non-producing  repor¬ 
ter. 

“Merit  is  too  rarely  rewarded,"  Hayes 
said.  “The  union  takes  care  of  the  aver¬ 
age  reporter  but  nobody  takes  care  of  the 
outstanding  one.  We  break  down  crea¬ 
tive  people  who  could  make  our  news¬ 
paper  outstanding  by  making  them  han¬ 
dle  the  plumbing  or,  when  th;  y  produce 
brilliant  work,  we  pay  th..:a  average 
wages.” 

Hayes  said  that  a  “princely  '  salary  is 
always  more  than  an  editor  earns,  then 
added  that,  as  top  man,  he  wouldn’t 
mind  paying  an  employe  more  than  he 
received  himself  if  it  would  enable  his 
organization  to  reach  higher  goals. 

“If  your  potentially  outstanding  repor¬ 
ters  only  get  average  pay,  you’re  going  to 
have  only  an  average  staff,”  Hayes  said. 

The  usual  mistake  in  firing,  Hayes 
said,  is  that  it  comes  as  a  surprise  to  the 
person  being  discharged.  Asked  to  out¬ 
line  the  proper  method  of  filing,  he  said 
that  editors  should  remem>'  r  lhat  man¬ 
agement  is  always  a  succcs>ion  of  new 
experiences.  Then  he  went  i-n: 

“The  first  thing  necessary  is  to  have 
standards  of  performance.  Then,  when 
an  employe  proves  inadequate,  he 
should  be  called  in  and  told  in  what  par¬ 
ticulars  he  has  violated  those  standards. 
He  should  be  told  what  he  must  do  to 
improve  during  a  specified  period  ahead 
(weeks,  months,  whatever)  so  that  he 
will  concentrate  the  gap  in  his  perform¬ 
ance  that  has  to  be  closed.  At  the  end  of 
whatever  period  is  specified,  his  per¬ 
formance  will  be  assessed  again  and,  if 
he  is  still  inadequate,  he  should  be  told 
that  if,  after  the  next  specified  period,  he 
hasn’t  closed  the  gap,  he  faces  discharge. 
Then,  if  he  doesn’t  improve,  fire  him.” 

Hayes  graphically  illustrated  two  con¬ 
trasting  methods  of  training  with  two 
stories,  both  illustrative  of  how  a  super¬ 
visor’s  prejudice  can  work  against  the 
employe.  In  the  one  case,  he  told  of  the 
machine  worker  beginner  who  was  given 
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the  mechanical  how-to  of  operating  a 
machine,  but  did  it  so  poorly  he  had  to  be 
shifted  to  operating  an  elevator.  Then 
another  man,  more  desirable  to  the 
supervisor,  was  given  the  same  how-to 
information  but  was  also  told  that  you 
had  to  hit  the  machine  on  the  side  to 
make  it  work  properly.  His  second  story 
concerned  training  a  beginner  to  splice  a 
wire.  Given  just  the  mechanical  how-to, 
the  beginner  failed.  If,  however,  he  was 
told  to  apply  a  little  spit  to  the  wire  con¬ 
nection,  the  beginner  made  it  work  per¬ 
fectly. 

“The  principle  here,”  Hayes  sai^,  “is 
that,  when  I  love  you,  1  teach  you  the 
art;  when  I  only  tolerate  you,  1  teach  you 
the  technology.” 

These  other  points  also  were  covered 
in  Hayes’  presentation; 

•  Reward  a  team  as  a  team  with  all 
sharing  alike;  reward  individuals  as  indi¬ 
viduals. 

•  Foster  competition  only  through  ob¬ 
jectives. 

•  Remember,  you  always  pay  for. 
change. 

•  What  top  management  wants  to 
happen,  if  it’s  going  to  happen,  must  also 
be  wanted  by  each  organizational  group. 

•  Put  grades  on  the  job  done,  not  on 
the  individual. 

•  Don’t  confuse  management  and 
supervision.  The  good  supervisor  is  con¬ 
stantly  on  the  work  scene,  with  his  eyes 
open,  gathering  facts  but  not  making  de¬ 
cisions,  a  function  of  management, 
whose  principal  responsibility  is 
policy-making. 

•  Goals  for  a  news  department  are  dif¬ 
ficult  to  set  because  the  work  of  the  news 
department,  unlike  that  of  advertising  or 
circulation,  is  not  quantitative,  but  sub¬ 
jective,  depending  always  on  the 
thoughts  and  beliefs  of  the  editor. 

•  Don’t  forget  the  KISS  method  of 
supervising:  Keep  It  Simple,  Stupid!” 

^  ^  * 

LAW  GUIDES 

The  second  ASNE  workshop  was  pre¬ 
sented  under  the  title,  “What  to  do  until 
the  lawyer  arrives,”  with  Anthony  Day 
{Los  Angeles  Times)  and  Charles  W. 
Bailey  H  {Minneapolis  Tribune)  moderat¬ 
ing  a  panel  outlining  practical  ways  to 
help  reporters  and  editors  deal  with  legal 
problems. 

Norton  L.  Armour,  counsel  for  the 
Minneapolis  Star  and  Tribune,  p.esented 
a  24-page  set  of  reporter  guidehites,  still 
in  what  he  called  “the  raw,  rougn  form” 


and  suggested  that,  since  they  had  been 
prepared  for  use  in  Minnesota,  they 
should  be  reviewed  critically  and 
localized  to  be  of  help  to  a  listening 
editor. 

The  guidelines  were  organized  as  fol¬ 
lows: 

First,  with  the  subhead  “Courts,” 
covered  subpoenas,  gag  orders,  closed 
court  proceedings;  a  form  for  objecting 
to  closed  proceedings,  no-print  orders 
and  agreements,  confidentiality  of 
sources,  and  a  wallet  card  for  reporters 
that  outlines  the  Minnesota  shield  law. 

Second,  under  the  subhead  “Meet¬ 
ings,”  procedure  on  being  requested  to 
leave  a  meeting,  a  wallet  card  presenting 
the  Minnesota  Open  Meeting  Statute, 
and  a  form  by  which  to  object  to  a  closed 
meeting. 

Thirdly,  under  the  subhead  “Rec¬ 
ords”;  procedure  on  denial  of  access  to 
public  records,  a  wallet  card  giving  the 
text  of  the  Minnesota  Open  Records  sta¬ 
tute,  and  a  form  on  which  to  object  to 
denial  of  inspection  of  public  records. 

Also  included  was  a  wallet  card  form 
carrying  arrest  information  and  sugges¬ 
tions  for  seminars  for  newsroom  people 
covering  all  legal  questions. 

Both  Armour  and  James  D.  Spaniolo, 
Miami  Herald  counsel,  outlined  func¬ 
tions  of  the  lawyer  in  connection  with  the 
newsroom.  How  the  lawyer  can  help  in 
the  pre-publication  area,  the  question  of 
subpoenas,  access  to  records  and  judicial 
proceeding  were  outlined. 

Spaniolo  told  the  group  that  the  Miami 
Herald  receives  an  average  of  one  sub¬ 
poena  a  week. 

Richard  M.  Schmidt,  Jr.,  ASNE  coun¬ 
sel,  stressed  the  responsibility  of  the 
editor  in  making  sure  his  newspaper’s 
attorney  is  prepared  for  today’s  legal 
threats  to  reporters  and  editors. 

“Educate  your  lawyer,”  he  said. 
“Make  sure  he  knows  more  than  legal 
tax  questions;  make  sure  he  knows  about 
libel,  prior  restraint,  gag  orders,  and  all 
the  legal  maneuvers  that  impede  the 
press  in  gathering  news. 

Schmidt  suggested  that  each  editor 
check  his  lawyer  on  the  knowledge  con¬ 
tained  in  the  Minneapolis  Star  and  Trib¬ 
une  guidelines. 

18  dailies  to  run 
“Holocaust”  section 

Nearly  9  million — with  orders  still  com¬ 
ing  in — is  the  distribution  figure  of  the 
Anti-Defamation  League  of  B’nai  B’rith’s 
16-page  newspaper  supplement  on  the 
history  of  the  Nazi  years. 

Entitled,  “The  Record — The 
Holocaust  in  History — 1933-1945,”  the 
tabloid-size  insert  will  be  published  by  18 
daily  newspapers  in  conjunction  with  the 
NBC-tv  “Holocaust”  series  on  prime 
time,  April  16-19. 
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IF  IT  HAS  ANYTHING  TO  DO  WITH  PRINTING  PRODUCTION.  IT  HAS  EVERYTHING  TO  DO  WITH  ROCKWELL 


PRINTER  GOES  ROCKWELL- 
GOSS  FOR  THIRD  TIME 
WITH  NEW  SSC  PRESS 


TRUMBULL,  CONN.  —  The  Trum¬ 
bull  Printing  Company’s  recent  in¬ 
stallation  of  the  new  Rockwell-Goss 
SSC  press  (12  units  plus  3  folders) 
marks  the  third  time  they’ve  put 
their  faith  in  the  same  newspaper 
press  manufacturer. 

For  good  reason,  according  to  Rick 
Diamond,  president  of  Trumbull 
Printing  Company  and  publisher  of 
The  Trumbull  Times,  a  prize¬ 
winning  6500  ABC  weekly  which 
serves  this  Fairfield  County  com¬ 
munity  located  50  miles  from  New 
York  City.  "In  the  fourteen  years 
we’ve  been  operating  Rockwell-(jross 
Community  presses,  we’ve  never  had 
a  press  out  of  operation.  That  kind  of 
favorable  experience,  combined  with 


all  the  improved  features  of  the  new 
SSC  press,  made  our  decision  to  stick 
with  Rockwell-Goss  an  easy  one.” 
Features  of  new  SSC  press 
The  features  Diamond  refers  to  in¬ 
clude  a  new,  guaranteed  speed  of 
25,000  pph;  new  swing-away  ink 
fountains  for  easier  cleaning  and 
color  change;  new  on-the-nose  plate 
lockup  for  easier,  more  precise  plate 
positioning  for  color  register;  new 
web  break  detectors;  heavier  duty 
drive  and  gearing;  and  a  higher  pro¬ 
duction  folder.  Options  include  a  new 
kit  for  running  eight  webs  over  one 
former  to  provide  larger  single¬ 
section  products  and  circumferential 
register  controls  for  running  adjust¬ 
ment  of  back-to-back  register. 


Larry  Kaladish,  day  production  manager  (L),  and  Paul  Velky,  Jr.,  day  press 
foreman,  with  Trumbull  Printing  Company’s  new  Rockwell-Goss  SSC  press. 


Stanley  T.  Smith  (seated),  general 
manager,  and  Rick  Diamond,  presi¬ 
dent,  Trumbull  Printing  Company. 

Goes  offset  in  1963 

Trumbull  Printing  Company 
started  in  offset  in  1963  with  a  3-unit 
Community,  one  of  the  first  on  the 
market.  Four  years  of  growth  later, 
they  traded  it  in  for  the  next  genera¬ 
tion  SC  Community  —  first  6  units 
with  a  Suburban  folder,  then  another 
4  units  and  a  folder  three  years  later. 

"Since  the  addition  of  that  second 
press,”  said  Diamond,  "our  growth 
has  been  phenomenal.  We  now  print 
approximately  100  different  publica¬ 
tions  —  about  40  of  them  weekly 
newspapers,  including  the  twice- 
weekly  Westport  News,  which  often 
exceeds  100  tabloid  pages  per  issue. 
Our  greatest  growth,  however,  has 
been  in  commercial  work,  a  trend  we 
believe  will  continue.  We  can  offer 
any  weight  paper  from  25-pound 
newsprint  to  50-pound  offset  We  do  a 
weekly  booklet  on  25-pound  paper  for 
a  Wall  Street  advisory  service  that 
runs  magnificently  on  our  presses  — 

(continued  on  page  2) 
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TrumbuU  Printing 


(continued) 

and  I  can’t  remember  the  last  time  we 
had  a  web  break!’ 

Expansion  continues 
By  early  1977,  the  company 
reached  another  crossroad,  accord¬ 
ing  to  Stanley  T.  Smith,  TVumbull 
Printing’s  general  manager.  "Our  po¬ 
tential  sales  exceeded  our  capacity’’ 
he  said,  "and  our  two-shift  operation 
struggled  to  keep  up  with  the  load.  It 
took  us  only  three  months  of  consid¬ 
ering  the  alternatives  to  decide  on 


the  SSC  buy.  We’re  now  running  two 
of  the  presses  continuously  while 
doing  makeready  or  maintenance  on 
the  third  one. 

"Our  new  100-foot  long  installa¬ 
tion  has  a  folder  at  either  end,  with  a 
third  Suburban  folder  in  the  middle 
of  the  12  Community  units.  This  in¬ 
line  press  arrangement  gives  us  the 
ability  to  print  everything  profitably 
and  competitively  —  from  a  2000- 
copy  8-page  tabloid  school  news¬ 


FROM  REPORTER  TO  TRUCK 

The  Rockwell-Goss  range 


Rockwell-Goss  pre-press  equip¬ 
ment  includes  the  Metro-set 
phototypesetter  (upper  left),  plus 
Edit-text  and  Micro-Edit  —  new, 
low-cost  VDT  systems  for  enter¬ 
ing  and  editing  newspaper  text 
(Edit-text  system,  upper  right). 
Presses  range  from  the  small 
Community  (center  left)  to  the 
large  Metroliner  (center  right) 
and  include  medium-sized  presses 
such  as  the  Urbanite  and  Cosmo. 
The  stacker  at  the  bottom  is  part 
of  the  Rockwell-Goss  Sta-Hi  line 


paper  to  a  1,000,000-run  circular 
(which  we  can  speed  up  by  triple  plat¬ 
ing  and  running  on  all  three  presses). 

"We  had  a  deadline  for  installation 
of  the  press,”  continued  Smith.  "We 
wanted  to  be  able  to  use  it  for  our 
heavy  year-end  business.  Rockwell- 
Goss  kept  their  commitment  to 
us  and  got  the  press  running  in  time. 
Since  it  was  installed  during  such  a 
busy  period,  our  press  crew  had  to 
learn  to  operate  it  under  pressure 
and  with  very  little  training  time. 
Considering  the  fact  that  this  is  a 
new  piece  of  equipment  with  new 
features,  we  think  both  the  press  and 
our  crews  have  performed  very  well. 
Sees  bright  future 

"The  new  press  equipment  gives  us 
tremendous  additional  capacity. 
We’ve  expanded  our  plant  to  30,000 
square  feet,  upgraded  our  composing, 
lithography  and  bindery  depart¬ 
ments,  and  look  forward  to  an  ex¬ 
tremely  bright  future. 

"In  just  fifteen  years,”  said  Smith, 
"we’ve  grown  from  three  employees 
to  100  —  and  Rockwell-Goss  people 
and  presses  have  helped  us  every 
step  of  the  way.  Now,  with  our  new 
SSC  press,  we’re  anticipating  a  40% 
increase  in  volume  within  two  years!’ 


CLASSIFIED  SECTION 


Used  printing  equipment  for  sale 
Not  ready  for  a  NEW  press?  You 
can  expand  your  present  press  or  go 
offset  now  with  a  good  used  press.  Let 
us  quote  from  our  list  of  trade-ins  on 
new  Rockwell-Goss  presses.  Contact 
our  Sales  Department  or  your 
Rockwell-Goss  representative. 


For  more  information,  contact 
Graphic  Systems  Division,  Rockwell 
International,  3100  S.  Central  Ave., 
Chicago  IL  60650, 312/656-8600. 


which  includes  an  extensive 
range  of  mailroom  equipment  and 
systems. 


Rockwell  International 


..where  sderce  gets  down  to  business 


Off-campus  paper  battles 
Boston  U.  administration 


By  John  Consoli 

A  Suffolk  County  (Mass.)  Superior 
Court  Judge  has  scheduled  a  preliminary 
hearing  for  April  20  on  a  complaiqt  filed 
by  an  independent  Boston  University 
student  newspaper  against  the  university 
administration. 

The  suit  against  BU  president  Dr.  John 
Silber,  Dean  of  Student  Life  Johan  Mad- 
son  and  the  university’s  board  of  trus¬ 
tees,  was  filed  on  behalf  of  the  student 
newspaper,  the  bn  exposure,  by  Civil 
Liberties  Union  of  Massachusetts  volun¬ 
teer  attorney  Michael  Ponser. 

The  suit  charges  the  defendants  with 
violating  the  students’  constitutional  and 
contractual  rights  by  attempting  to  exer¬ 
cise  prior  review  over  stories  that  are 
published.  The  suit  asks  that  the  Judge 
order  the  university  to  release  a  grant  of 
several  thousand  dollars  to  the  news¬ 
paper  and  to  end  its  alleged  interference 
with  newspaper  operations. 

The  exposure  claims  the  administra¬ 
tion,  which  first  funded  the  paper  but 
later  refused  any  further  grants,  is  at¬ 
tempting  to  suppress  a  free  press  on  cam¬ 
pus. 

James  Brann,  chairman  of  the  BU 
journalism  department  denied  this. 
“This  is  not  a  freedom  of  the  press 
case,’’  he  said.  “What  is  at  issue  is  the 
arrangement  by  which  the  bu  exposure 
might  receive  its  temporary  subsidy  from 
the  university. 

“The  bu  exposure  is  free  to  publish 
everyday,  if  it  chooses.  No  one  is  smash¬ 
ing  their  printing  presses. 

“The  campus  newspaper,  the  Daily 
Free  Press,  publishes  everyday  without 
funding  from  the  university.  The  bu  ex¬ 
posure  likewise  is  free  to  publish.  The 
argument  there  is  whether  they  should 
receive  money  from  the  university  and 
how  much. 

“The  students  who  write  (for  the  ex¬ 
posure)  aren’t  journalism  majors,” 
Brann  said.  “They  have  no  concept  of 
the  basic  fundamentals  of  journalism  or 
fairness,  checking  out  the  facts,  getting 
both  sides  of  their  stories.  It’s  terribly 
amateurish  and  demagogic.” 

The  university  claims  it  originally 
funded  the  newspaper  because  it  was 
supposed  to  be  a  newsletter  reporting  on 
student  events  on  campus. 

“After  a  time,  it  became  a  radical  un¬ 
derground  newspaper  which  doesn't  op¬ 
erate  like  a  regular  newspaper  that  uses 
good  journalism  standards,”  said  Wes 
Christenson,  Boston  University  director 
of  public  relations. 

“When  they  applied  for  the  grant,  the 
administration  said  it  would  approve  it 
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only  if  the  paper  acquired  a  faculty  ad¬ 
visor  to  check  out  all  stories  to  make 
sure  they  weren't  libelous.  If  the  advisor 
found  a  story  that  might  be  libelous,  he 
would  refer  it  to  a  lawyer. 

“The  reason  we  wanted  to  do  this,” 
said  Christenson,  “was  because  once  we 
give  the  paper  operating  funds,  the  uni¬ 
versity  can  be  considered  the  publisher 
and  can  be  subject  to  a  law  suit  if  some¬ 
one  is  libeled.” 

The  bu  exposure  staff  proposed  politi¬ 
cal  science  professor  Howard  Zinn  as  its 
advisor.  Zinn  refused  to  go  along  with 
the  administration’s  proposal  of  check¬ 
ing  the  copy  for  libel.  Zinn  said  it  was 
censorship. 

The  university  refused  to  renew  the 
grant  to  the  paper  and  the  paper  went  to 
the  Civil  Liberties  Union  which  filed 
suit. 

Ponser  said  the  matter  is  a  freedom  of 
the  press  case  because  the  university 
agreed  to  finance  the  paper  and  then  cut 
off  funds  because  stories  negative  of  the 
administration  had  appeared. 

“We  don’t  claim  that  the  university 
has  an  obligation  to  finance  anybody.” 
said  Ponser,  “but  it  does  have  an  obliga¬ 
tion  not  to  interfere  with  a  publication 
once  it  has  agreed  to  finance  it.” 

The  suit  is  only  a  small  part  of  a  \'/i 
year  old  battle  that  has  been  taking  place 
between  the  newspaper  and  the  adminis¬ 
tration.  The  feud  received  national  prom¬ 
inence  a  few  weeks  ago,  when  the  expo¬ 
sure  carried  a  story  charging  the  Boston 
University  Medical  and  Law  Schools 
with  “admissions  extortion.” 

In  refuting  the  charges  on  the  NBC-tv 
network  Today  Show  recently.  Dr. 
Silber  raised  some  questions  about  the 
journalism  ethics  involved  in  the  case. 

“What  is  interesting  in  this  story  is 
journalists  confuse  a  frameup  with  a 
serious  piece  of  journalism,”  said  Silber. 
“This  is  not  done  by  journalists.  It  is 
very  popular  this  day  to  be  a  journalist 
and  to  emulate  Woodward  and  Berns¬ 
tein.  Now  if  you’ve  got  Woodward  and 
Bernstein’s  character,  that’s  a  wonderful 
thing.  But  if  you  don't  and  you  go  off 
looking  for  a  story,  can’t  find  a  story  and 
then  you  decide  to  make  up  a  story  .  .  . 
you  destroy  journalism.” 

The  newspaper  story  in  question  was 
based  on  a  confidential  transcript  that 
the  paper  obtained  of  a  meeting  held  in 
October  of  1973  of  the  Select  Committee 
on  University  Needs. 

The  meeting  was  held  to  discuss  uni¬ 
versity  fund-raising  and  the  student  paper 
quoted  Silber  as  stating:  “There  have 
been  a  number  of  people  crawling  all 
over  me  for  admission  to  our  Medical 


School  and  our  Law  School  who  have 
never  been  tapped  systematically  for  a 
gift  to  this  university.  I’m  not  ashamed  to 
sell  those  indulgences.” 

The  article  paraphrases  Silber  as  stat¬ 
ing  Boston  University  does  not  accept 
any  unqualified  students  and  then  quotes 
him  as  saying  the  university  should  "go 
right  to  the  person,  the  father  of  the  per¬ 
son  who's  been  admitted  and  talk  to  him 
about  a  major  gift  to  the  school.  We  have 
not  done  this  systematically.” 

The  article  also  goes  on  to  quote  trus¬ 
tee  Louis  Rosenfield  as  stating:  “John, 
I’m  very  happy  you’ve  cleared  my  con¬ 
science  because  when  1  got  this  boy  into 
Law  School  and  1  demanded  $50,000.  I 
was  greatly  criticized.” 

Silber  said  Rosenfield’s  remarks  were 
meant  to  be  a  joke  and  everyone  attend¬ 
ing  the  meeting  laughed.  He  said  such  a 
reaction  was  not  indicated  in  the  tran¬ 
scripts. 

Silber  and  university  officials  are  upset 
because  the  exposure  did  not  give  them  a 
chance  to  respond  to  some  of  the  charges 
made  in  the  article. 

Rosenfield,  for  example,  was  con¬ 
tacted  by  daily  newspapers  after  the  ex¬ 
posure  story  ran  and  said  the  $50,000  gift 
was  made  to  BU  only  after  the  boy  had 
been  accepted  as  a  student.  He  said  the 
same  family  gave  another  $25,000  after 
the  boy  graduated. 

Silber  said.  "Rosenfield  recommended 
a  student  for  admission  to  one  of  our 
schools.  Through  the  customary  admis¬ 
sions  procedure  of  the  school,  the  stu¬ 
dent  was  admitted.  Several  months  later, 
being  well-acquainted  with  the  parents  of 
the  student,  he  solicited  them  for  funds.” 

The  article  charges  Silber  with  “urging 
the  adoption  of  a  policy  to  charge  appli¬ 
cants  for  the  Medical  and  Law  Schools 
large  sums  of  money  in  order  to  be  ac¬ 
cepted.” 

Silber  contends,  “the  transcript  does 
not  show  me  saying  any  such  thing.”  An 
examination  of  the  transcript  seems  to 
support  his  contention.  Although  Silber 
does  suggest  the  recruitment  of  wealthy 
applicants  whose  families  could  make  a 
contribution  to  the  university  once  those 
students  are  accepted,  he  does  not  say 
that  those  families  who  contribute  large 
sums  of  money  will  insure  that  their  chil¬ 
dren  be  accepted. 

“Any  university  that,  like  BU.  pro¬ 
vides  generous  financial  aid  to  students 
of  poor  parents  must  raise  money  to  fund 
such  aid.”  Silber  said.  ”A  principal 
source  of  money  is  voluntary  gifts  from 
wealthy  parents.  We  are  not  ashamed  to 
ask  parents  who  can  afford  large  gifts  to 
make  large  gifts.  If  we  failed  to  do  so,  we 
would  be  forced  to  lower  our  financial 
aid  to  those  students  who  need  it.” 

Warren  Talbot,  Boston  Bureau  man¬ 
ager  for  U  PI  is  among  those  professional 

(CoiUiniied  on  pufie  26) 
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Harris  editing  system 
sold  to  S.A.  daily 

El  Naciontil,  Caracas'  morning  news¬ 
paper.  has  awarded  Harris  Corporation's 
Composition  Systems  Division.  Mel¬ 
bourne.  Fla.,  a  contract  to  install  a  copy 
processing  system  for  the  editorial  de¬ 
partment.  and  a  video  layout  system  for 
display  advertising. 

The  installation  at  El  Nacional  will  in¬ 
clude  a  Harris  Model  2.''4()copy  process¬ 
ing  system  with  14  copy  input  and  editing 
terminals,  and  a  Harris  Model  2240  video 
layout  system  with  two  terminals. 

The  Harris  systems  will  be  installed  in 
Maracaibo.  Venezuela's  major  oil  prod¬ 
uction  center,  for  use  at  a  second  news¬ 
paper  El  Nacional  will  publish  there. 

A  feature  of  the  installation  is  that  the 
Caracas  newsroom  will  use  optical 
character  reader  remote  transmissions  to 
the  Maracaibo  newsroom,  allowing  the 
Maracaibo  edition  to  print  local  news 
and  duplicate  stories  from  Caracas. 
Copy  will  be  transmitted  via  telephone 
lines  to  the  processor,  providing 
Maracaibo  with  fresh  news  from 
Caracas. 

The  newsroom  will  be  equipped  with 
nine  Model  1210  copy  input  terminals, 
four  Model  1720  reporter  terminals  and 
one  Model  1740  advanced  editing  termi¬ 
nal.  Stories  up  to  500  words  long  can  be 
composed  on  the  low-cost  Model  1210 
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copy  input  terminals.  The  terminal  in¬ 
cludes  all  of  the  basic  editing  features  of 
the  more  sophisticated  Harris  terminals. 
Copy  is  stored  on  the  processor  and  can 
be  accessed  to  either  the  1720  or  1740 
terminals  for  further  editing. 

The  Harris  Model  1740  advanced  edit¬ 
ing  terminal  has  32  editing  features,  in¬ 
cluding  EDIT-TRACE,  w  hich  retains  the 
original  copy  on  the  display  screen  after 
editors  make  changes  and  deletions.  Ad¬ 
ditions  editors  make  are  noted  with  an 
underline,  and  deletions  stay  on  the 
screen  with  a  thin  line  through  the  copy 
to  be  deleted.  This  allows  an  editor  to 
compare  his  changes  with  the  reporter, 
while  viewing  the  original  copy. 

The  Model  1720  reporter  terminals  are 
equipped  with  many  of  the  same  features 
as  the  advanced  editing  terminals. 

The  Harris  Model  2240  video  layout 
system  allow  s  operators  at  the  terminals 
to  compose  raw  ad  copy  on  the  display 
screen.  Fonts,  pica  widths  and  point 
sizes  are  changed  by  simple  commands 
from  the  keyboards.  Each  block  of  text  is 
automatically  assigned  a  mark-up  com¬ 
mand  as  it  is  composed,  making  overset¬ 
ting  impossible. 

Hammell  group 
moves  to  Fla. 

Hammell  Newspapers,  publishers  of 
daily  newspapers  in  four  Midwestern 
States,  has  relocated  its  corporate  offices 
from  Florence.  Alabama  to  Jupiter/ 
Tequesta.  Florida. 

Temporary  olfices  are  in  the  Plaza  222 
building  in  Tequesta.  Richard  Hammell, 
owner  of  the  group,  said  that  future  plans 
call  for  acquiring  property  and  building  a 
new  office  to  allow  for  future  expansion, 
computerization  of  the  newspapers'  fi¬ 
nancial  operation,  and  offices  for  key 
personnel. 

The  move  to  Jupiter/Tequesta  has  Just 
been  completed  after  several  months  of 
planning.  Hammell  Newspapers  recently 
sold  WOWl.  Radio  in  Florence  and  two 
weekly  newspapers  in  Northern 
.Alabama  in  preparation  for  the  move. 
Hammell  said  however,  that  the  com¬ 
pany  would  continue  to  acquire  proper¬ 
ties. 

Computek  awarded 
service  contract 

Computek.  Inc.  of  Burlington.  Mass, 
has  announced  that  it  has  been  awarded 
a  contract  for  total  on-site  maintenance 
of  the  SDC  Text  1 1  editorial  and  clas¬ 
sified  ad  systems  by  the  St.  Louis  Fost- 
Dispiitch.  Computek.  the  original  man¬ 
ufacturer  of  the  video  terminals  used  by 
Systems  Development  Corporation,  will 
maintain  the  Computek  VDTs  and  Hew¬ 
lett  Packard  computers  installed  at  the 
newspaper.  Maintenance  will  be  pro¬ 
vided  on  all  ongoing  basis.  16  hours  per 
day.  7  days  per  week. 


Toth  heads  1977 
OPC  award  winners 

Robert  Toth  of  the  Los  Angeles  Times 
has  won  an  Overseas  Press  Club  award 
for  outstanding  reporting  in  1977. 

Toth  won  the  Hal  Boyle  Award  for 
best  daily  newspaper  or  wire  service  re¬ 
porting  from  abroad  for  his  coverage  of 
the  Soviet  Union  just  before  and  after  his 
expulsion  last  year.  Toth  was  expelled 
from  the  Soviet  Union  for  the  “collec¬ 
tion  of  information  of  a  secret  charac¬ 
ter." 

Jim  Hoagland  of  the  Wasliinf’ton  Post 
won  the  Bob  Considine  Award  for  the 
best  daily  paper  or  wire  service  interpre¬ 
tation  of  foreign  affairs  for  his  eight-part 
series,  “Black  Power  vs.  White  Power.” 
The  series  analyzed  racial  conflict  in 
South  Africa. 

The  Robert  Capa  Gold  Medal  for  best 
photographic  reporting  from  abroad 
went  to  Eddie  Adams  of  the  Associated 
Press  for  “The  Boat  of  No  Smiles,” 
about  the  refugees  from  Vietnam  who 
flee  great  distances  in  small  boats  seek¬ 
ing  freedom. 

Ed  Fischer  of  the  Omaha  (Neb.) 
World-Herald  won  the  New  York  Daily 
News  prize  for  the  best  cartoons  on 
foreign  affairs  for  his  editorial  cartoons. 

Citations  were  awarded  to  Harold 
Piper  of  the  Baltimore  Sim  in  the  daily 
newspaper  class  for  reporting  from  Rus¬ 
sia;  to  Michael  Goldsmith  of  the  As- 
siKiated  Press  in  wire  service  interpreUi- 
tion  of  foreign  affairs  for  his  story  of  his 
30  day  imprisonment  bv  the  Central  Af¬ 
rican  Empire;  to  photographer  Kent 
Robersteen  of  the  Minneapolis  Tribune 
for  "Photographic  Coverage  of  Cuba 
Today;”  and  to  Philip  Revzin  of  the  Wall 
Street  Journal  for  his  description  of  the 
wide-ranging  effect  of  chemical  fallout 
on  a  small  Italian  town. 


Japanese  in  Canada 
for  business  news 

Although  Japan  is  experiencing  its 
worst  business  recession  in  30  years, 
publishers  of  M/io/i  Keizai  Shimhnn,  the 
newspaper  of  economics  with  l.750.0(K) 
circulation,  have  chosen  this  time  to  es¬ 
tablish  extensive  coverage  of  Canadian 
affairs  with  the  opening  of  a  bureau  in 
Toronto. 

Reporter  Tadaaki  Hashida  has  been 
assigned  to  the  office  which  occupies 
space  in  the  Globe  and  Mail  building.  His 
reports  will  appear  also  in  the  English- 
language  affiliate.  Japan  Economic 
Journal. 

The  Nihon  Keizai  Shimbun  is  the  first 
Japanese  paper  to  open  a  permanent 
bureau  in  Canada  to  report  on  Canadian 
business  affairs. 
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Ad  scene 


Network  tv’s  problem  is 

When  Michael  Dann,  television  con¬ 
sultant  for  the  Warner  Cable  Corpora¬ 
tion.  told  members  of  the  National 
Academy  of  TV  Arts  &  Science  that  ad 
dollars  are  leaving  network  TV  the  other 
day,  he  gave  some,  but  not  all  of  the 
reasons.  In  fact,  those  that  he  omitted 
must  be  considered  far  more  basic  than 
those  he  included  and  to  astute  media 
scene  observers,  have  some  good  vibes 
for  local  media — like  newspapers. 

In  his  speech  before  the  New  York 
chapter  of  the  group  he  said  the  reason 
network  tv  dollars  are  beginning  to  move 
into  other  media  relates  to  such  matters 
as  objectionable  program  content  and  the 
fast  turnover  of  programs  in  what  he 
termed  a  “network  competitive 
sweepstake."  Quick  changes  in  series 
and  emphasis  on  mini-series  have  un¬ 
hinged  advertisers  who  like  to  target 
their  advertising  to  a  known  audience. 
Dann  acknowledged  that  local  tv,  radio 
and  newspapers  are  the  beneficiaries  of 
this  situation. 

However,  it  remained  for  Dennis 
Beaumont.  Director  of  Marketing  Ser¬ 
vices  Best  Foods  Division,  CPC  Interna¬ 
tional,  Inc.  to  put  his  finger  on  the  more 


By  Dan  Lionel 


more  than  skin  deep 

serious  considerations  involved.  "... 
There  is  no  such  thing  as  a  national  mar¬ 
ket,"  he  told  attendees  at  the  ANA 
Media  Workshop  earlier  last  month.  Out¬ 
lining  a  program  his  company  had  de¬ 
veloped  called  the  Marketing  Response 
System,  he  said,  "A  brand's  response  is 
unique  to  each  ADI  or  DMA  market. 
Therefore,  marketing  and  media  pres¬ 
sure  should  be  allocated  to  the  individual 
markets  based  on  proven  brand  re¬ 
sponse." 

Best  Foods'  Marketing  Response 
Index  (RMI)  is  a  highly  sophisticated 
computerized  system  that  provides  a 
grade  report  on  just  how  well  a  brand  is 
reacting  to  all  of  the  pressures  and  influ¬ 
ences  in  a  specific  market  place.  Then 
it's  up  to  management  to  determine  what 
to  do  about  promoting  in  that  market.  In 
the  cases  cited  by  Beaumont  the  compu¬ 
ter  also  spewed  forth  such  media  data 
relating  to  the  local  market  as  circulation 
for  media  used,  their  demographics,  ad¬ 
vertising  cost  per  unit  sold,  etc.  Obvi¬ 
ously,  the  entire  media  thrust  has  a  local, 
not  a  national,  orientation. 

From  the  Atlanta,  Ga.  based  agency. 
Tucker  Wayne  &  Co.  with  billings  of 


$24-1-  million,  comes  further  confirma¬ 
tion  of  the  wasteful  ways  of  network  TV 
in  the  form  of  a  slick  booklet  entitled  One 
By  One.  “Syracuse  is  not  just  like  Bir¬ 
mingham,  Chicago  or  Paducah  or  Atlanta 
or  Modesto  or  anywhere  else,"  it  notes. 
“Each  market  in  the  nation  has  its  own 
mix  of  competition,  industries,  transpor¬ 
tation,  distribution,  cultural  amenities. 

“And  the  people  in  each  market  vary 
in  tastes,  lifestyles,  education,  product 
preferences,  media  habits  .  .  .  Some  of 
those  differences  are  obvious  and  easily 
identified,  others  are  more  subtle. 

“For  this  simple  reason,  we  have  al¬ 
ways  looked  at  each  market  individually 
and  tailored  programs  to  each  market's 
characteristics.  We  do  it  for  all  our 
clients  and  we  handle  primarily  national 
and  multi-regional  accounts. 

“We  have  always  preferred  this  one 
market  by  one  market  approach  versus 
the  network  or  umbrella  approach 
wherein  high  potential  markets  are  al¬ 
most  always  underspent  and  low  poten¬ 
tial  markets  overspent." 

The  booklet  which  is  available  from 
Tucker  Wayne  &  Company,  230 
Peachtree  Street,  Atlanta,  Ga.  30303  lists 
20  top  markets  ranging  from  Atlanta  to 
Washington,  D.C.  and  illustrates  the  var¬ 
iation  in  product  usage,  market  by  mar¬ 
ket  for  such  items  as  frozen  vegetables, 
(Continued  on  pane  22) 


Address 


Publication  or  station. 


How  well  Is  your  community  protecting  its  citizens  from  these  dangers?  To  help 
reporters  answer  that  question.  State  Farm  has  developed  a  booklet  that 
provides  story  ideas  involving  10  topics  related  to  these  threats  to  life 
and  property.  Called  So  You're  Thinking  About  Doing  A  Story  On... 
the  booklet  gives  you  the  questions,  not  the  answers. 

But  it  does  provide  a  brief  overview  of  the  problem. 

And  it  tells  you  where  you  may  be 
able  to  get  the 
answers 


that 


For  your  FREE  copy, 
send  us  the  coupon  below. 


Media  Information  Service 
Public  Relations  Dept. 

State  Farm  Mutual 
Automobile  Insurance  Company 
One  State  Farm  Plaza 
Bloomington,  III.  61701 

Please  send  me  a  free  copy  of  your  booklet  So  Vbo're  Thinking  About  Domg  A  Story  On.. 
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With  Info-Ky, 
what  you 

print... 


is  what  you 
get.  In  just 

five  seconds. 


Info-Ky  is  an  automated 
News  Retrieval  System  that 
gives  reporters  news  clip¬ 
pings  exactly  as  they  orig¬ 
inally  appeared  in  your 
newspaper,  faster  than  a 
reporter  can  type  a  by-line. 

And,  the  reporter  can  retrieve 
a  clipping  without  even 
leaving  the  newsroom! 

Here’s  how  it  works: 

Info-Ky  stores  full-text 
clippings  and  graphics  on 
computer  actuated  micro¬ 
fiche  and  uses  a  minicom¬ 
puter  for  retrieval.  Key  words 
from  the  original  story  or 
news  categories  are  entered 
through  a  video  display 
terminal  (VDT).  Within  five 
seconds,  the  headline  of  the 


news  clippings  appear  on 
the  VDT.  After  selection,  the 
actual  news  clipping  appears 
on  the  microfiche  viewing 
screen  in  the  same  size  and 
format  as  originally  pub¬ 
lished.  A  printed  copy  is 
available  at  the  touch  of  a 
button. 

Info-Ky  not  only  saves  your 
librarians  time  and  man¬ 
power,  it  saves  storage 
space.  Instead  of  in  space¬ 
consuming  file  cabinets,  the 
clippings  are  stored  on 
microfiche  frames  one-ninth 
the  size  of  a  postage  stamp. 

The  news  content  of  a  major 
metropolitan  morning  and 
evening  publication  can  be 
stored  on  one  fiche 
for  instance. 


Info-Ky  saves  you  money. 
Because  it  uses  a  mini¬ 
computer,  you  can  afford  to 
own  your  own  system, 
instead  of  leasing  computer 
time  over  expensive  com¬ 
munication  lines.  And  it  can 
be  used  on-line  or  off-line 
by  your  bureaus. 

Info-Ky  can  even  make  you 
money.  By  selling  on-line 
shared  access  to  public 
libraries,  colleges,  and  insti¬ 
tutions.  Or  selling  microfiche 
copies  to  the  public. 

Info-Ky  is  already  working 
for  other  newspapers.  It  can 
work  for  your  newspaper. 
Call  or  write  John  C.  Long, 
Director  of  Info-Ky  Sales, 
today  for  more  information. 


620  South  Fifth  Street 
Louisville,  Kentucky  40202 
502/582-4655 
Telex  204235 

A  subsidiary  of  the 
Courier-Journal  and 
Louisville  Times  Company 


Ad  Scene 

{Continued  irom  pa^e  19) 

shock  absorbers,  rice  and  insecticides. 
Kor  example,  in  the  frozen  vegetable 
category,  where  the  index  of  l(X)  applies 
to  the  38. 2''^  of  U.S.  female  homemakers 
w  ho  use  more  than  I  time  per  week.  Bal¬ 
timore  has  a  64+  rating  over  norm,  fol¬ 
lowed  by  Washington.  D.C.  with  a  53-(-. 
while  in  the  Dallas-Fort  Worth  market 
the  score  is  24-  and  in  Minneapolis-St. 
Paul  it's  26- .  Houston  gets  a  24+  score 
for  shock  absorber  purchases  against  a 
24-  for  Boston.  Cincinnati  and  St.  Louis 


fall  behind  in  rice  consumption  by  -37 
and  -  .35  respectively,  a  category  led  by 
New  York  and  San  Francisco. 

How  does  all  this  relate  to  network 
television  usage?  In  a  series  of  4  charts 
showing  prime  time  viewing  of  4  top 
rated  network  programs  (at  the  time  the 
study  was  made)  The  Waltons.  Good 
Times.  Kojak  and  Carol  Burnett,  they 
relate  viewing  to  market  potential.  Thus, 
for  example,  a  frozen  vegetable  adver¬ 
tiser's  commercial  could  have  expected  a 
plus  30  index  rating  for  viewing  of  his 
commercial  in  Cincinnati — highest  of 
any  market,  where  the  consumption  of 
frozen  vegetables  achieves  a  -  8  index, 
one  of  the  lowest  ratings.  But  in  Balti¬ 


Equip  your  outlying  news  bureaus  with  the 
easy-to-use  Rockwell-Goss  News  Bureau 
System  —  and  watch  it  pay  off  with  three  lows 
in  a  row:  low  initial  cost,  low  operating  costs 
and  low-cost,  easy  maintenance.  And  that’s 
in  addition  to  its  main  benefit:  fast  news. 

It’s  compatible  with  your  existing  equipment, 
too.  For  complete  details  about  its  intelligent 
terminal,  LSI  microprocessor  and  flexibility, 
call  Information  Products  Marketing,  Graphic 
Systems  Division,  Rockwell  International, 
Downers  Grove,  IL  60515,  312/963-4600. 


Rockwell  International 

where  science  gets  down  to  business 
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more,  where  frozen  vegetable  consump¬ 
tion  leads  the  pack  with  64+  over  index 
l(X),  viewing  of  the  Waltons  achieved  a 
-4  rating.  That's  overspending  in  weak 
markets  and  underspending  in  high  po¬ 
tential  markets. 

So  tv's  network  problem  goes  some¬ 
what  deeper  than  mini-series  and.  in  the 
hands  of  a  smart  newspaper  stdesman 
such  figures  can  be  readily  converted  to 
linage. 

Washington  Post 
book  wins  award 

Chalmers  M.  Roberts'  centennial  vol¬ 
ume.  The  Washinf’ton  Post:  The  First 
100  Years,  has  been  awarded  the  Frank 
Luther  Mott-Kappa  Tau  Alpha  Research 
Award  in  Journalism  for  the  best  book  in 
journalism  research  in  1977. 

Drawing  from  his  23  years  with  the 
Washinfiton  Post  and  from  extensive 
files  available  for  the  first  time.  Roberts 
recalled  the  newspaper's  long  history. 
The  many  individuals  and  events  during 
the  century  were  interwoven  into  the 
book. 

Kappa  Tau  Alpha,  national  journalism 
scholarship  society  with  headquarters  at 
the  University  of  Missouri  School  of 
Journalism,  has  awarded  this  prize  since 
1944.  The  winner  receives  $250  and  a 
scroll.  Five  journalism  professors  from 
across  the  nation  served  as  judges. 

Dodge  campaign 
shuns  newspapers 

Dodge  is  launching  a  major  national 
print  and  TV  advertising  campaign  an¬ 
nouncing  its  1978  van  and  wagon  line. 

Print  advertising  will  total  132  inser¬ 
tions  in  62  publications  that  include  na¬ 
tional  news  magazines,  broad-based 
consumer  publications,  enthusiast,  out¬ 
door  and  various  vertical  trade 
magazines.  Newspapers  are  not  included 
in  the  promotional  mix. 

BBDO-Detroit  is  the  agency  for 
Dodge. 

Photographer 
found  innocent 

Boston  Globe  photographer  Arthur  E. 
Jenner  has  been  found  innocent  in  Dis¬ 
trict  Court  of  charges  of  being  disor¬ 
derly,  interfering  with  the  duties  of  a 
police  officer  and  malicious  destruction 
of  personal  property  while  covering  the 
January  25  roof  collapse  of  a  Milford, 
Mass.,  discount  food  store. 

Judge  Francis  J.  Larkin  handed  down 
a  memorandum  decision  requesting  Jen¬ 
ner  to  pay  $83  for  the  repair  of  a  broken 
police  cruiser  window. 
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Pulliam  Fellowship 
deadline  June  1 

Applicants  for  the  Eugene  C.  Pulliam 
Fellowship  for  Editorial  Writers  have 
until  June  I  to  apply. 

The  $5,000  cash  award  is  made  annu¬ 
ally  to  an  outstanding  editorial  writer  on 
a  daily  newspaper  in  the  United  States  or 
its  territories. 

The  award  will  be  given  for  travel  or 
specialized  study,  or  a  combination  of 
both.  Applicants  must  have  had  at  least 
five  years  full-time  editorial  writing  ex¬ 
perience  and  be  under  age  40. 

The  winner  will  be  determined  by  a 
panel  of  judges  on  the  basis  of  his  or  her 
record  in  newspaper  journalism  in  gen¬ 
eral  and  editorial  writing  in  particular. 

Applicants  must  submit:  (I)  biog¬ 
raphy,  (2)  summary  of  professional  ex¬ 
perience,  including  evidence  of  public 
service  motivation  and  editorial  initia¬ 
tive,  (3)  lO  samples  of  editorials  or  edito¬ 
rial  series,  (4)  a  plan  for  using  the  award, 
and  (5)  a  statement  from  the  applicant's 
employer  expressing  willingness  to  sup¬ 
port  the  project  and  grant  the  recipient 
appropriate  time  from  his  or  her  job  to 
pursue  the  fellowship. 

Applications  should  be  sent  to:  Pull¬ 
iam  Fellowship,  Sigma  Delta  Chi  Foun¬ 
dation,  35  E.  Wacker  Drive,  Chicago, 
Illinois  6060I. 


Walsh  Pulliam 


Mason  Walsh,  general  manager  and 
assistant  publisher  of  the  Arizona  Re¬ 
public  and  the  Phoenix  Gazette,  has 
been  named  publisher,  succeeding 
Nina  Pulliam,  publisher  of  the  news¬ 
papers  since  the  death  of  her  husband, 
Eugene  C.  Pulliam  in  1975.  Mrs.  Pul¬ 
liam  will  continue  as  president  and  di¬ 
rector  of  Phoenix  Newspapers,  Inc.  Suc¬ 
ceeding  Walsh  as  general  manager 
and  associate  publisher  in  about  two 
months  will  be  Darrow  Tully,  now  presi¬ 
dent  of  the  San  Francisco  Newspaper 
Printing  Co.  Walsh  has  been  with  the 
company  since  1960  and  continues  as 
executive  vicepresident  and  a  director. 


New  agency  formed 

The  Margrill/Nilson  advertising  and 
public  relations  agency  has  just  been 
formed,  with  offices  in  New  York,  and 
will  specialize  in  industrial  areas. 


Newsprint  usage 
up  in  February 

Total  estimated  U.S.  newsprint  con¬ 
sumption  was  795,000  tons  in  February, 
an  11.79f  increase  compared  with  Feb¬ 
ruary  1977.  according  to  the  American 
Newspaper  Publishers  Association. 
Consumption  for  February  1977  was 
712,000  tons.  There  were  four  Sundays 
in  both  months. 

For  the  first  two  months  in  1978,  total 
estimated  U.S.  newsprint  consumption 
was  1,634,000  tons,  compared  with 
1,500,000  tons  in  the  first  two  months  of 
1977.  This  is  an  increase  of  8.99f  . 

New  Indiana  weekiy 

L.  G.  Hountha.  editor-publisher  of  the 
W/iite  County  News  Reminder,  a  15.0(X) 
controlled  circulation  community  weekly 
in  Monticello,  Indiana,  has  started  a  sec¬ 
ond  publication  in  neighboring  Carroll 
County. 

The  Carroll  County  News  Reminder, 
with  a  controlled  circulation  of  8,821, 
brought  out  its  first  edition  March  1  with 
16  pages.  Its  March  22  edition  had  24 
pages. 

Hountha  was  formerly  publisher  of  the 
Marion  Gazette,  Ocala.  Fla.,  and  for  10 
years  was  a  news  staffer  on  the  New 
Orleans  (La.)  Times-Picayune. 


THE  MOVE  IS  TO 


KNT 


Why?  We  asked  Luke  Feck,  Editor  of  the  Cincinnati  Enquirer. 


“The  KNT  service  is  an  important 
ingredient  in  our  daily  news  mix.  The 
life-style  stories  are  especially  impor¬ 
tant  because  they  are  so  well  written 
and  timely.  KNT  editors  catch  trends 
early  and  explore  them  while  there  is 
news  value  in  them.  It  is  a  fine  supple¬ 
mentary  service  with  a  clear  focus  on 
our  readers.” 


KNT— a  news  wire  that  sells  newspapers— from  the  resources  of 
three  great  newspaper  organizations,  Knight-Ridder,  The  New  York 
Daily  News  and  The  Chicago  Tribune.  For  more  information,  call 

Chicago  Tribune/New  York  News  Syndicate,  Inc. 

220  East  42nd  Street,  New  York,  N.Y.  10017  (212)  949-3416 
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Newspeople  in  the  news 


Ai.i.an  L.  Gai  i..  former  assistant  man¬ 
aging  editor  of  the  Yakima  (Wash.) 
Heralil-Repahlic — promoted  to  manag¬ 
ing  editor  of  the  Gloucester  County 
Times,  Woodbury,  N.J.  He  joined  the 
Harte- Hanks  organization  two  years  ago 
from  the  Miami  News,  where  he  was 
executive  sports  editor  and  assistant 
news  editor.  Earlier  Gaul  was  managing 
editor  of  the  San  Gabriel  Valley  (Calif.) 
Daily  Tribune. 

CnARi.Es  ScHLiCK — named  night  editor 
of  the  Woodbury  paper  and  Mike 
ScLi.i.Y — to  sports  editor.  Terri 
Gii.lesi'ie— joined  the  Times  as  adminis¬ 
trative  aid  to  the  managing  editor. 

*  *  ♦ 

Nancy  Newhouse — named  editor  in 
charge  of  a  new  department.  Living 
Style,  at  the  New  York  Times.  She  joined 
the  Times  a  year  ago  as  editor  of  the 
Home  Section,  and  will  have  overall  re¬ 
sponsibility  for  the  daily  and  Sunday 
Family/Style  pages.  The  Living  Section 
published  on  Wednesdays  and  the  Home 
Section,  published  on  Thursdays. 

Michaei.a  Williams  continues  as 
Family/Style  editor  and  Annette  Grant, 
editor  of  the  Living  Section.  Newhouse 
retains  editorship  of  Home  until  a  suc¬ 
cessor  is  named.  She  started  in  1970  with 
New  York  magazine  and  left  as  a  senior 
editor  in  1975. 

*  4: 

Hal  Schellkoi'h — named  Sunday 
magazine  editor  of  the  Columbia  (Ohio) 
Dispatch,  replacing  retired  editor  Danny 
Flavin.  Schellkoph  has  been  with  the 
newspaper  since  1951  with  most  recent 
post  Sunday  news  editor. 

John  Beaber — succeeding  Schellkoph 
as  Sunday  news  editor.  He  has  been  with 
the  Dispatch  since  1972  and  earlier 
worked  with  several  Ohio  papers,  the 
Canton  Repository,  Cleveland  Plain  De¬ 
aler  and  Dover  Daily  Reporter. 
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Wilson  F.  Minor  of  the  Jackson 
(Miss.)  Reporter,  winner  of  the  South¬ 
ern  Illinois  University  (Corbondole) 
Elijah  Parrish  Lovejoy  Award  for  cour¬ 
age  in  journalism,  shows  copy  of  his 
weekly  newspaper  to  college  execu¬ 
tives.  From  left,  C.  B.  Hunt,  Jr.,  dean  of 
the  College  of  Communications  and 
Fine  Arts;  Minor,  and  Joseph  Webb, 
acting  director  of  the  School  of  Jour¬ 
nalism. 

Elayne  Garoiolo — to  the  New  York 
Daily  News  advertising  staff  as  a  fashion 
representative  for  the  advertising  de¬ 
partment.  Before  joining  the  News,  she 
was  Ohrbach’s  corporate  advertising 
manager, 

ifc  * 

Charles  E.  W,  Bell — appointed  as¬ 
sociate  editor  and  Ray  Guay — appointed 
managing  editor  of  the  Regina  (Sask.) 
Leader-Post  in  a  realignment  of  editorial 
department  responsibilities.  Bell,  who 
has  been  managing  editor,  assumes  re¬ 
sponsibility  for  the  feature  content  and 
Guay,  formerly  news  editor,  takes  over 
Bell’s  former  duties. 

Foster  Barnsley — named  news  editor; 
Pat  Williams — newsfeature  editor,  a 
new  position;  and  John  Twigo — business 
editor.  Twigg  replaces  Ron  Advance. 
who  died  several  weeks  ago. 

*  *  * 

William  J.  Breisky — named  editor  of 
the  Hyannis  (Mass.)  Cape  Cod  Times. 
He  has  been  editor  of  the  Dover  (N.H.) 
Foster's  Daily  Democrat. 
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Trayce  O'Connor — promoted  to  per¬ 
sonnel  manager  of  Capital  Newspapers, 
publishers  of  the  Albany  (N.Y.)  Times- 
Union  and  Knickerbocker  News. 
O'Connor  has  been  secretary  to  the  resi¬ 
dent  controller. 

^  sii  ihi 

Gary  E.  Mullins,  formerly  advertising 
director  of  the  Marietta  (Ohio)  Times — 
to  Richmond  (Ind.)  Palladium-Item  as 
classified  advertising  manager.  He  suc¬ 
ceeds  Ronald  J.  Heath — who  became 
classified  sales  manager. 

♦  9(e  ♦ 

Promotions  at  the  Valley  News  and 
Green  Sheet,  Los  Angeles,  include: 

David  Dickman — succeeding  Adrienne 
Fraley  as  assistant  features  editor.  She 
plans  to  pursue  a  career  in  magazine  fea¬ 
tures.  Succeeding  Dickman  as  night 
news  editor  is  Anthony  Lobo,  former 
copy  desk  chief. 

George  Willey — to  copy  desk  chief 
from  assistant.  Assisting  Willey  will  be 
Vincent  Pre.st. 

Michael  Coates,  present  director  of 
the  Valley  Open  Line  column — 
promoted  to  wire  editor  with  A.  James 
Liska  taking  over  as  Open  Line  director. 

*  *  * 

Patricia  Ford,  advertising  manager  of 
the  Re  St  on  (Va.)  Times — named  general 
manager.  Constance  Bennett — succeeds 
Ford  as  advertising  manager. 

If:  * 

Rick  Smith,  page  one  columnist  for  the 
San  Angelo  (Tex.)  Standard-Times — 
author  of  a  play,  “Sideshow”,  based  on 
the  political  life  of  former  Vice  President 
John  Nance  Garner.  It  was  presented 
this  month  at  the  John  F.  Kennedy 
Center  for  the  Performing  Arts  during 
Showcase  Festival.  Smith  wrote  the  play 
while  in  a  drama  course  at  Angelo  State 
University.  It  has  won  the  American  Col¬ 
lege  Theater  Festival  X  National  Play¬ 
writing  Award  and  was  co-winner  of  the 
David  Library  of  the  American  Revolu¬ 
tion  award.  Smith  has  been  page  one 
columnist  for  the  Standard-Times  since 
November  of  1975. 

9)c  bfc  bfc 

Jim  Miller,  former //oha/om  Chronicle 
retail  advertising  manager — named  ad¬ 
vertising  division  sales  manager,  suc¬ 
ceeded  by  Marvin  Ivie  whose  assistant 
will  be  Mike  Hayes. 

♦  ♦  ♦ 

Larry  Toth,  managing  editor  of 
Coastal  Plains  Publications  in  Neder¬ 
land,  Tex. — named  news  editor  of  the 
Odessa  (Tex.)  American.  He  formerly 
was  real  estate  editor  of  the  Dallas 
News. 

*  *  ♦ 

Charles  Lewis,  former  Kilgore  (Tex.) 
News-Herald  president — resigned  to 
enter  advertising  agency  business  in 
Tyler,  Texas. 
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Nelson  A.  Sorah,  who 
joined  the  Charleston  (l/V. 
Va.)  Gazette  in  1970,  has 
been  named  city  editor, 
succeeding  James  A.  Hill, 
who  has  moved  to  other 
duties  in  the  editorial  de¬ 
partment  because  of  ill¬ 
ness.  Sorah  was  a  report¬ 
er  until  1972  when  he  be¬ 
came  night  city  editor  and 
in  1977,  assistant  city  ed¬ 
itor.  Earlier  Sorah  was 
sports  editor  of  the  Beck- 
ley  (W.Va.)  Post-Herald 
and  the  Welch  (W.Va.) 

Daily  News. 


Katharyn  Duff,  assistant 
editor  of  the  Abilene  (Tex.) 
Reporter-News  and  a  Tex¬ 
as  newswoman  for  more 
than  35  years,  has  been 
honored  with  the  Margaret 
Caskey  Award  for  excel¬ 
lence  in  communications 
by  the  Fort  Worth  Chap¬ 
ter  of  Women  in  Commu¬ 
nications,  Inc.  Duff,  with 
the  Harte-Hanks  newspa¬ 
per  since  1943,  writes  the 
daily  humor  column  "Page 
One"  and  is  the  author  of 
three  books  and  winner  of 
awards  for  writing  on  con¬ 
servation  and  water  polu- 
tion  problems. 


Bernard  S.  Newman, 
staff  writer  and  palitical 
columnist  for  the  Palm 
Beach  Post,  will  become 
the  Florida  regional  car- 
respondent  in  Cox  News¬ 
papers'  Washington  bur¬ 
eau  April  16.  He  will  re¬ 
port  on  Florida  concerns 
in  Washington  for  the 
Palm  Beach  Post,  Palm 
Beach  Times  and  Miami 
News.  Newman  succeeds 
Charles  Osolin,  who  joined 
the  Atlanta  Journal  as 
national  news  editor.  Be¬ 
fore  joining  the  Post  sev¬ 
eral  years  ago,  Newman 
was  with  the  Pensaca/a 
News-Journal,  Gannett 
News  Service  in  Talla¬ 
hassee  and  United  Press 
International  in  Miami. 


Armin  J.  RicHThK,  general  advertising 
manager  of  the  Cleveland  Press — as¬ 
signed  to  new  position  of  director  of  de¬ 
velopment  and  promotion.  Richter 
formed  the  Press  in  1972  from  Scripps- 
Howard’s  Philadelphia  sales  office, 
where  he  was  manager. 


Robkrt  E.  Harrison,  production  man¬ 
ager  of  the  Dallas  Morning  News — 
elected  vicepresident  of  engineering  and 
production  of  the  A.  H.  Belo  Corp.,  pub¬ 
lisher  of  the  News.  He  has  been  with  the 
News  since  1948  and  production  man¬ 
ager  since  1959. 

Jimmy  Corrhu.  assistant  to  the  produc¬ 
tion  manager  since  joining  the  News  in 
1976 — promoted  to  production  manager. 


Jll.KS  Fl  I  /.OKRAI.I)  and  R  ANDY  Mir- 
DicK — added  to  the  staff  of  the  San  Pedro 
(Calif.)  News-Pdot.  Fitzgerald,  recently 
a  free  lance  writer,  was  formerly  with  the 
St.  Louis  Globe  Democrat,  National  En¬ 
quirer  and  Sarasota  (Fla.)  Herald- 
Tribune.  He  replaces  Joh  Bknsoua — 
transferred  to  the  Torrance  (Calif.)  Daily 
Breeze.  Murdick,  who  was  with  the 
Anaheim  (Calif.)  Bulletin  and  the  Fidler- 
ton  (Calif.)  News-Tribune — will  be  a 
photographer-reporter.  Recently  he  was 
in  commercial  photography. 


Clark  R.  Moi.i.kniioi  i  ,  Pulitzer 
Prize-winning  reporter  now  professor  of 
journalism  at  Washington  and  Lee 
University — visiting  Sweden,  Denmark 
and  Spain  this  month,  sponsored  by  U.S. 
State  Department  under  its  American 
Specialists  program.  He  has  been  par¬ 
ticipating  in  lectures,  seminars  and  mak¬ 
ing  radio  and  television  appearances. 

Thomas  A.  Gai  i  a(iHlr,  circulation  di¬ 
rector  of  the  Port  Myers  (Fla.)  News- 
Press — appointed  circulation  manager  of 
The  New  Me.xican,  Santa  Fe.  Both  are 
Gannett  papers.  Gallagher  has  been  with 
Gannett  since  1966. 


David  B.  Cari  isi  l — appointed  chief 
editorial  writer  of  the  Passaic  (N.J.) 
Herald  News.  He  has  been  on  the  staff 
for  more  than  32  years  and  succeeds 
Carl  Ek.  who  retired  last  week. 

*  *  * 

Bkth  Nlwbi  RCiLR — joined  the  advertis¬ 
ing  department  of  the  Washin^’ton  Post 
as  sales  development  and  training  man¬ 
ager.  She  has  been  director  of  advertis¬ 
ing  and  promotion  of  the  New  Republic 
magazine  and  was  also  co-founder  and 
Washington  representative  of  the  Lead¬ 
ership  Network,  a  group  of  8  national 
magazines. 


John  Friedman  has 
been  named  research  and 
statistics  manager  for  the 
Philadelphia  Inquirer  and 
Daily  News.  Friedman, 
who  has  been  assistant  to 
the  general  manager,  will 
head  up  the  recently- 
expanded  research  and 
statistical  department.  He 
began  his  career  as  a  re¬ 
porter  for  the  St.  Louis 
Globe  Democrat  in  1968, 
returning  in  a  year  to  his 
alma  mater,  Princeton 
University,  as  regional  di¬ 
rector  of  admissions. 
Friedman  subsequently 
obtained  a  master's  in 
business  administration 
from  Harvard  University 
and  joined  the  two  Phila¬ 
delphia  newspapers  in 
1976  as  staff  analyst,  last 
year  becoming  systems 
supervisor. 


Gkoiirly  Atkins — appointed  news 
editor  of  Reuters’  Washington  bureau. 
He  has  been  acting  news  editor  and  was 
assigned  to  Washington  from  Brussels  as 
a  senior  correspondent  in  1976. 

5f£  *  * 

Jan  Jarbol,  former  political  reporter 
for  the  San  Antonio  Lifiht — assigned  to 
the  paper's  Washington  bureau  as  chief. 

Kay  Lylh,  recent  Houston  State  Uni¬ 
versity  graduate — named  editor  of  the 
Gonzales  (Texas)  Inquirer. 
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Reporters  are 
pinned  down 
by  gun  fire 

United  Press  International  correspon¬ 
dent  Ned  Temko  was  caught  behind 
Palestinian  lines  for  12  hours  recently 
during  the  Israeli  invasion  of  1-ebanon. 
Following  is  his  story: 

By  Ned  Tempo 

The  stocky  Israeli  tank  commander,  his 
beard  heavy  from  3  days  of  shaving  by 
wallet  mirror,  smiled  uneasily.  “You 
know,  we  thought  for  sure  we'd  killed 
you,”  he  said.  “You're  lucky  to  be  alive.” 

That  much  we  knew.  David  Hirst  of 
Britain's  Guardian  Newspaper.  The 
Voice  of  .America's  Doug  Roberts  and 
myself  were  taken  for  "uniformed  ter¬ 
rorists”  along  with  a  handful  of  Lebanese 
villagers  at  the  height  of  Israel's  messy 
blitzkrieg  against  the  Palestinians. 

For  half  a  day  we  were  target  practice 
for  the  Israeli  army,  face  down  in  a  tiny 
garden  in  the  southern  village  of  Had- 
data. 

In  setting  out  for  the  village,  only 
seven  miles  from  Israel,  we'd  wanted  to 
get  behind  Israeli  and  Palestinian  claims 
they  were  fighting  a  "clean  war"  and 
talk  to  the  civilians  caught  in  between. 

Pinned  down  by  shell,  mortar  and 
small  arms  fire,  we  did  more  than  talk 
with  them,  we  shared  the  prayer,  horror 
and  despair  of  the  neutral  in  a  war  be¬ 
tween  Israeli  might  and  guerrilla  elusive¬ 
ness. 

Like  most  trips  south,  the  visit  to 
Haddata  was  part  design,  part  accident. 

Since  Israel  had  rolled  to  Lebanon  at 
midnight  March  14.  UPl  Beirut  bureau 
chief  David  Pearce  and  I  had  been  writ¬ 
ing  both  spot  political  coverage  and 
battlefield  reports.  One  would  leave  for 
the  south  before  dawn,  the  other  cover¬ 
ing  the  war-by-communique  in  the  capi¬ 
tal. 

By  definition,  a  guerrilla  war  is  hard  to 
pin  down.  The  Palestinians,  despite  their 
communiques  to  the  contrary,  had  lost 
all  their  major  fixed  positions  during  the 
opening  two  days  of  the  fighting.  They 
were  now  moving  from  orange  grove  to 
tobacco  field,  striking  and  running  and 
striking  again  in  the  hills  of  the  south. 

There  were  no  front  lines,  or  rather 
they  shifted  with  each  new  bee-sting  by 
the  guerrillas  against  the  giant,  lumbering 
Israeli  war  machine. 

Adding  to  the  logistic  problems — 
especially  for  a  wire  service  correspon¬ 
dent  meeting  continuous  deadlines — was 
a  virtual  absence  of  direct  communica¬ 
tions  between  Beirut  and  the  battle  area. 

Like  the  guerrillas.  Pearce  and  1  found 
ourselves  darting  into  the  combat  poc¬ 
kets  and  then  hurrying  back  to  base,  or  at 
least  to  the  port  of  Sidon.  25  miles  south 
of  Beirut  and  the  furthest  point  with  even 
shaky  phone  connections  with  the  capi¬ 
tal. 
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Sometimes  we'd  scribble  a  report  on 
notebook  paper  and  have  a  friend  or  a 
cooperative  taxi  driver  run  it  north  to 
Beirut. 

It  took  Hirst.  Roberts  and  I  about  2 
days  to  get  from  Haddata  back  home. 
We  went  through  Tel  Aviv — no  longer 
“terrorists"  but  still  visitors  from  "en¬ 
emy  territory.”  And  there  was  still  a  war 
going  on. _ 

Off-campus  paper 

(Continued  from  pofie  17) 

journalists  who  feel  the  student  paper 
should  have  gone  to  Silber  to  get  his  side 
before  printing  the  story. 

"1  had  a  gut  reaction  not  to  touch  the 
story  right  away,”  said  Talbot.  "It  was 
an  off-campus  newspaper  and  I  felt  it 
may  have  had  some  axes  to  grind.  1  was 
wary,  it  was  coming  out  with  some  po¬ 
tentially  libelous  remarks  against  Silber 
and  I  felt  somebody  should  get  to  him 
first.  We  carried  the  story  only  after  we 
contacted  Silber  and  got  his  response. 

"Don't  get  me  wrong.”  said  Talbot. 
"We  think  investigative  journalism  is 
important.  But  the  person  they  are  going 
to  nail  should  get  the  right  to  respond  in 
the  original  story.” 

Christenson  cited  another  questiona¬ 
ble  practice  by  the  exposure.  The  Boston 
Glohc,  he  said,  was  sent  a  copy  of  the 
advance  press  release  on  the  story,  but 
the  Boston  Herald  American  was  not. 
Christenson  believes  it  was  because 
Herald  American  publisher  Robert 
Bergenheim  is  a  BU  trustee. 

Silber  and  the  university  administra¬ 
tion  have  not  decided  whether  they  will 
take  legal  action  against  the  student 
newspaper. 

Free  circulation 
weekly  is  sold 

Dennis  Jolicoeur  has  taken  control  of 
WEDNESDAY,  New  Hampshire's 
largest  circulation  weekly  newspaper. 
The  free  newspaper  is  located  in  Man¬ 
chester.  New  Hampshire,  and  has  a  cir¬ 
culation  of  57.()()().  Jolicoeur  acquired 
control  of  the  publication  from  Camille 
Cote,  former  publisher. 

The  2  year  old  newspaper  will  con¬ 
tinue  to  publish  weekly  with  few  format 
changes,  said  Jolicoeur.  Dan  Gingras. 
founder  of  the  publication,  and  stockhol¬ 
der  will  continue  as  the  publication's 
managing  editor. 

While  no  immediate  changes  are  plan¬ 
ned.  Jolicoeur  has  ordered  a  new  com- 
pugraphic  Unified  Publishing  System 
w  hich  will  include  the  provisions  for  re¬ 
porter's  terminals  and  video  editing. 

The  terms  of  the  takeover  were  not 
announced.  Jolicireur  did  announce  that 
he  planned  several  additions  to  the  news 
staff,  and  he  would  begin  taking  applica¬ 
tions  immediately. 


Frank  Holland — appointed  media 
director  at  Keenan  McLaughlin 
Ketchum,  a  new  ad  agency  formed 
from  a  merger  of  the  New  York  office 
of  Ketchum  MacLeod  &  Grove  and 
Keenan  &  McLaughlin. 

Veteran  syndicate 
executive  dies 

Frank  Jay  Markey.  S4.  a  retired  syndi¬ 
cate  executive  and  newspaperman  who 
began  his  career  in  1912  as  a  cub  reporter 
on  the  Baltimore  Evening  San,  died 
March  15  after  suffering  a  broken  hip  10 
days  earlier. 

Markey  was  at  the  Sun  when  Henry  L. 
Mencken  was  writing  his  free-lance  col¬ 
umn  and  the  two  became  friends  with 
Markey  years  later  syndicating  Mencken 
articles  to  newspapers. 

The  Markey  career  spanned  58  years 
including  service  with  Hearst.  Scripps- 
Howard.  Cliieano  Tribune  and  As¬ 
sociated  Newspapers.  After  the  Sun.  he 
was  with  the  United  Press  and  Interna¬ 
tional  News  Service. 

In  1936.  he  founded  the  Frank  Markey 
Syndicate. 

Ad  revenue  gains 
recorded  in  Feb. 

Advertising  revenues  in  daily  news¬ 
papers  increased  I7.59f  in  Febmary  and 
ran  at  an  SI  1.6  billion  annual  rate,  ac¬ 
cording  to  the  Newspaper  Ad  Bureau. 
For  the  first  two  months  of  1978.  the  gain 
was  16.8G. 

Major  classifications  advanced  as  fol¬ 
lows;  In  February,  national  gained 
16.69f:  retail.  15.39?  and  classified. 
22.39?.  For  the  two  months,  national 
went  ahead  12.79?;  retail.  14.89?.  and 
classified.  22.89?. 

Annual  rates  for  the  individual  clas¬ 
sifications  in  February  were:  national. 
$1.8  billion;  retail.  S6.4  billion  and  clas¬ 
sified.  S3. 4  billion. 
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Cut-rate  ads 
sold  to  solve 
coupon  back-up 

Milwaukee  Journal  has  dreamed  up  a 
lucrative  way  to  combat  coupon  back  up 
on  its  food  pages. 

For  over  a  year  now,  the  paper's  ad 
department  has  been  offering  “billboard 
ads”  to  new  accounts  at  a  409f  discount. 

The  ads,  usually  measuring  3  inches 
high  by  4  or  5  columns  deep,  take  the 
place  of  the  in-house  promotional  ads 
used  in  the  past  to  avoid  coupon  back  up. 


Some  of  the  Journal  accounts  running 
billboards  include:  Borden,  Creamette, 
and  Patrick  Cudahy. 

“Clients  seem  to  like  the  idea.”  Just 
said.  “It  gives  them  good  exposure, 
market  saturation  and  terrific  penetra¬ 
tion  at  a  nominal  cost.  The  space  is  easy 
to  sell.” 

Fort  Worth  paper’s 
ad  campaign  works 

Built  around  the  theme  “Nobody  de¬ 
livers  like  the  Star-Telegram.”  the  Fort 
Worth  (Tex.)  Star-Telefiram' s  advertis¬ 
ing  effort  was  named  best  complete  cam¬ 
paign  at  the  Fort  Worth  Ad  Club  Annual 


Addy  Awards  and  at  the  American  Ad¬ 
vertising  Federation  District  10  competi¬ 
tion. 

The  Star-Telegram  also  received  first 
place  in  the  Ad  Club's  single  entry  radio 
spot  contest.  The  Texas  daily’s  advertis¬ 
ing  campaign  was  designed  by  Jerre  R. 
Todd  &.  Associates,  a  Fort  Worth  adver¬ 
tising  and  public  relations  firm. 

Since  the  campaign  began  last  August, 
the  newspaper  has  shown  substantial  in¬ 
creases  in  circulation.  Figures  for  the 
months  of  August,  September  and  Oc¬ 
tober  show  gains  of  2,530  for  the  morning 
Star-Telegram.  4,133  for  the  evening  edi¬ 
tion,  6,663  for  combined  morning  and 
evening,  and  9,580  for  Sunday’s  paper. 
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Borden  ad  discounted 

Sold  on  an  option  basis,  the  ads  run 
only  when  the  paper  needs  them  to  solve 
a  back  up  problem.  “In  return  for  this 
consideration,  we  sell  them  at  a  reduced 
rate,”  Walter  R.  Just  of  the  Journal’s  ad 
department  said. 

The  “billboards,”  of  course,  cannot 
carry  coupons. 

For  the  Journal,  whose  food  section 
last  week  contained  32  general  food  ads. 
31  of  which  sported  coupons,  the  new 
concept  has  cut  down  on  layout 
headaches. 

“It’s  also  brought  in  revenue  that  we 
normally  wouldn’t  have  gotten  since 
these  spaces  used  to  be  filled  with  in- 
house  promotion,”  Just  said. 

Is  it  a  hard  concept  to  sell? 

“Not  really,”  Just  said.  “But  you 
have  to  be  very  careful  not  to  interrupt 
current  schedules.  We  don’t  want  to 
trade  $l-dollars  for  60-cent-dollars.” 

Ward’s  last  word  of  advice  was  to 
pitch  the  idea  to  local  accounts. 

“We’re  not  selling  it  to  national  agen¬ 
cies.  You’ve  got  to  find  somebody  whose 
budget  is  flexible  enough  to  take  advan¬ 
tage  of  an  opportunity  like  this,”  Ward 
said. 
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Just  two  of  87  good  things 
the  amazing  EE/80  can  do  for 
your  newsroom  or  bureau. 

1 .  Reporters,  in  the  city  room  or  in  a  remote  bureau, 
can  split-screen  a  story  they’re  writing.  They  can 
put  notes  on  one  siije,  copy  on  the  other  an(j  refer 
to  the  notes  as  they  write. 

2.  Copy  e(jitors  can  correct  a  misspelled  word 
everywhere  it  appears  in  a  story  with  a  single  stroke 
of  a  single  key. 

Split-screening  and  making  near-instantaneous 
multiple  corrections  are  two  of  some  87  features 
that  make  Logicon’s  Executive  Editor/80  the  finest 
VDT  system  your  paper  can  have.  For  all  the  data, 
contact  Jack  Nicholson  at  LOGICON,  24225  Gamier 
St., Torrance,  CA  90505,  phone  (213)  325-6060. 
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Circulation 


By  Robert  Rinkin 


Why  the  Trib  failed  in  New  York 


The  New  York  Trih  reduced  the  circu¬ 
lation  department's  start  up  costs  by 
using  independent  distributors  to  deliver 
the  newspaper  to  newsstands  and  homes 
throughout  the  New  York  metropolitan 
area. 

This  delivery  network  provided  the 
Trib  with  low  cost  access  to  millions  of 
potential  readers  but  the  paper  forfeited 
direct  control  of  the  distribution  system 
and  the  flexibility  it  needed  to  offset  its 
own  shortcomings. 

One  of  the  Trib's  central  problems  was 
the  failure  to  coordinate  the  newsroom, 
composing  staff,  pressroom  operations 
and  the  truckers  so  the  completed  news¬ 
paper  reached  the  wholesalers  on  or  near 
the  scheduled  arrival  time. 

The  cause  of  the  problems  were  debat¬ 
able  but  the  end  results  were  not.  The 
daily  paper  did  not  reach  the  newsstands 
and  home  delivery  readers  early  enough 
to  catch  the  hulk  of  morning  rush. 

A  marketing  study  indicated  the  read¬ 
ing  public  became  tired  of  waiting  or 
searching  for  the  Trib  to  arrive.  Accord¬ 
ing  to  the  survey,  taken  by  the  circula¬ 
tion  department,  the  paper  attracted  a 
small,  loyal  audience.  But  it  also  indi¬ 
cated  that  while  the  Trib  had  a  strong 
product  recognition,  98%  of  those  polled 
knew  of  the  product,  only  35%  of  those 
surveyed  had  purchased  a  copy. 

The  late  delivery  problem  varied  de¬ 
pending  on  the  wholesalers  or  route 
dealers  relationship  to  the  Trib.  Some 
distributors  refused  to  handle  late  de¬ 
liveries  and  others  sent  the  papers  out 
with  the  mid  morning  trucks  that  distrib¬ 
uted  the  New  York  Post.  Most  wholesal¬ 
ers  did  not  have  the  extra  trucks  and 
manpower  to  accommodate  the  late 
Tribs  since  they  were  tied  to  routes  and 
schedules  that  were  set  up  to  serve  their 
primary  account  the  New  York  Times. 

The  Trib  had  no  trucks  to  serve  deal¬ 
ers  directly  so  it  either  met  the  wholesal¬ 
ers'  deadlines  or  forfeited  coverage  of 
the  entire  metropolitan  area.  Late  de¬ 
liveries  caused  acute  problems  in  the  pa- 


( Robert  Rinklin  was  the  Trib’s  circula¬ 
tion  sales  manager  from  the  newspaper’s 
inception  on  January  9, 1978  to  the  closing 
on  April  6.) 
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par's  primary  markets  in  New  York  City. 

T  hroughout  the  Trib's  history  not  one 
copy  of  the  paper  reached  the  route  deal¬ 
ers  who  service  Queens.  During  the  pa¬ 
per's  last  week  of  existence  the  paper 
arrived  two  hours  late  and  two  routes  in 
Manhattan  were  not  served. 

During  the  last  weeks  in  March  the 
circulation  department  began  serving 
newsstands  directly.  The  paper  wanted 
exposure  on  high  volume  stands  in  the 
Times  Square  and  Penn  Station  area  that 
the  primary  wholesaler  did  not  serve. 
These  gains  were  off  set  by  the  increased 
cost  of  hiring,  training,  and  supervising  a 
delivery-collection  staff.  It  was  also  dif¬ 
ficult  to  stage  the  operation  since  the 
Trib  rented  only  office  space  and  had  no 
loading  dock,  mailroom  or  tying  equip¬ 
ment. 

By  the  first  week  in  April  newsstands 
in  Manhattan.  Staten  Island  and  Queens 
began  canceling  their  orders  due  to  de¬ 
clining  sales  and  billing  problems.  A 
check  of  the  principal  wholesaler’s  de¬ 
livery  galley,  made  the  day  the  paper 
closed,  showed  that  277  Manhattan 
stands  had  stopped  their  order.  The  clos¬ 
ings  were  reflected  in  a  drop  in  the 
wholesaler’s  print  order  from  35,000  in 
mid  March  to  32,000  in  April.  Approxi¬ 
mately  45%  of  the  total  order  was  sold  at 
newsstands  in  Manhattan,  the  Bronx, 
northern  Queens  and  downtown  Brook¬ 
lyn.  The  wholesaler’s  original  order  had 
been  92,500. 

The  Trib  did  not  have  an  active  pro¬ 
gram  to  promote  home  delivery.  The 
media  campaign,  including  print  ads  and 
radio-television  spots,  ended  in  mid  Feb¬ 
ruary  when  the  paper  began  distributing 
25,000  samples  to  residents  each  morn¬ 
ing.  It  later  supplied  5,000  complimen¬ 
tary  copies  per  day  to  afternoon  bus,  rail 
and  subway  commuters.  The  samples 
alone  were  not  enough  to  produce  in¬ 
creased  home  delivery  or  single  copy 
sales.  This  program  had  to  be  followed 
up  by  an  active  marketing  campaign  that 
included  advertisements,  direct  phone 
solicitation  and  door  to  door  selling 
crews.  By  the  second  week  in  March  the 
paper  reduced  it’s  sampling  program  and 
cut  the  daily  press  run  to  save  funds. 

The  circulation  department  had  ex¬ 
pected  to  spread  the  promotion  costs 
among  a  loose  network  of  route  dealers, 
independent  foot  crew  operators  and 
phone  crews.  The  dealers  agreed  to  dis¬ 
tribute  samples  and  promotional  flyers  in 
their  service  areas  but  they  did  not  have 
the  resources  or  personnel  to  undertake 
a  direct  selling  program.  Some  dis¬ 
tributors  were  hampered  by  late  delivery 
and  decided  to  cancel  their  Trib  orders. 
The  phone  and  canvas  crews  that  were 
hired  in  March  were  furloughed  one 


week  before  the  March  31  strike  deadline 
since  management  expected  to  attract 
thousands  of  new  readers  without  spend¬ 
ing  money  on  promotions. 

Without  an  adequate  lead  time  the 
paper  was  unable  to  contact  all  the  route 
dealers  that  serviced  homes  in  the  met¬ 
ropolitan  area.  Though  the  circulation 
department  had  established  a  basis  home 
delivery  network  sales  were  trailing  well 
behind  projections.  Between  March  23 
and  30  the  paper  received  less  than  20 
new  subscribers  in  the  circulation  area 
that  included  Manhattan,  the  Bronx, 
Queens,  Staten  Island  and  downtown 
Brooklyn.  When  the  paper  folded  it  was 
serving  approximately  3,500  paid  sub¬ 
scribers. 

The  circulation  department  had  planned 
to  pass  some  of  its  development  costs 
onto  independent  distributors  but  they 
were  unwilling  or  unable  to  invest 
their  time  and  money  in  a  newspaper  that 
could  only  offer  them  future  rewards. 

California  daily 
wins  libel  suit 

A  Superior  Court  jury,  by  a  vote  of 
9-3,  returned  a  verdict  (April  5)  in  favor 
of  the  San  Mateo  (Calif.)  Times  in  a  $5 
million  label  suit. 

A  former  municipal  court  judge,  Roy 
W.  Seagraves,  had  sued  the  paper  over 
two  articles  that  were  published  in  the 
paper  in  March  of  1975.  The  articles  al¬ 
leged  that  Judge  Seagraves  was  shirking 
his  duties,  using  a  county  photocopy 
machine  for  business  unrelated  to  the 
county  and  was  violating  the  judicial 
code  of  ethics  by  running  a  foundation 
aimed  at  teaching  principles  of  law  to 
grade  school  children. 

During  the  trial,  Seagraves  contended 
that  he  was  given  a  key  to  the  copy 
machine  by  the  county  manager’s  office 
and  that  the  county  Board  of  Super¬ 
visors  had  given  him  authorization  to 
copy  articles  relating  to  non-profit  foun¬ 
dations  he  had  established  to  teach  youth 
about  the  law. 

The  employee  who  Seagraves  claimed 
gave  him  the  copy  machine  key  testified, 
however,  that  he  never  gave  the  judge  a 
key.  Testimony  was  also  offered  to  show 
that  there  were  no  county  records  which 
indicated  that  the  supervisors  had  given 
the  judge  permission  to  use  the  machine. 

Attorneys  for  the  paper  also  called 
more  than  a  dozen  lawyers  and  judges 
who  testified  that  Seagraves’  reputation 
was  “poor.”  Several  testified  that  he 
would  do  “everything  he  could”  to  dis¬ 
courage  a  defendant  from  exercising  his 
right  to  jury  trial. 

The  9  jurors  voting  in  favor  of  the 
newspaper  were  the  minimum  number 
necessary  to  make  a  civil  suit  verdict 
valid.  The  12  member  jury  reportedly 
deadlocked  7-5  in  favor  of  the  newspaper 
during  the  initial  stages  of  the  delibera¬ 
tions. 
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Ad  attacking  Senate  group 

Dow  Jones  hits 
corporate  ad 
investigation 

A  full-page  ad,  entitled  “Advertising. 
Freedom  of  the  Press,  and  the  Message 
from  Washington.”  and  made  up  as  an 
editorial  that  appeared  in  the  April  3  edi¬ 
tion  of  Barron's,  was  run  in  the  New 
York  Times  on  April  10  by  Dow  Jones. 

The  editorial,  entitled,  “Getting  the 
message:  Washington  has  launched  a 
drive  against  corporate  advertising,”  re¬ 
ports  on  the  recent  investigations  into 
corporate  advertising  by  the  Senate  Sub¬ 
committee  on  Administrative  Practice 
and  Procedure,  headed  by  Senator  James 
Abourezk,  (D.,  S.D.)  (E&P,  April  8). 

The  Barron’s  editorial  states  that  some 
view  the  Senate  investigation  as  an  “at¬ 
tempt  to  undermine  the  financial  founda¬ 
tions  of  the  press,”  and  a  government 
probe  that  will  have  a  “chilling  effect” 
on  all  issue  and  image  advertising. 

AMA  renews  grant 

The  American  Medical  Association 
has  renewed  its  annual  grant  of  $5,000  to 
train  journalists  in  science  and  medical 
reporting. 

Further  information  and  application 
blanks  are  available  from:  Mr.  William  J. 
Cromic,  Council  For  the  Advancement 
of  Science  Writing,  618  N.  Elmwood, 
Oak  Park,  111.  60302. 


Branham  hires 
retired  Penney 
ad  executive 

Clint  Thompson,  former  manager  for 
media  planning  and  market  evaluation  at 
the  J.  C.  Penney  Co.  in  New  York,  and 
past  chairman  of  the  Audit  Bureau  of 
Circulations,  will  be  Joining  Branham 
Newspaper  Sales,  New  York,  in  June, 
according  to  company  president  Frank 
Stapleton. 

Thompson,  the  first  retail  executive  to 
ever  serve  as  chairman  at  the  ABC,  is 
“one  of  the  most  respected  and  best 
known  retail  advertising  executives  in 
the  United  States,”  according  to  Staple- 
ton,  who  stated  that  Thompson  will  join 
Branham  at  a  “critical  time.”  and  he 
cited  these  recent  industry  trends  as  evi¬ 
dence  of  what  he  means: 

•  Giant  retailers  are  expanding  in 
every  direction. 

•  Chain  stores  are  centralizing  adver¬ 
tising  control  and  standardizing  their 
stores  even  more. 

•  Mass  merchandisers,  like  Sears  and 
Penneys,  are  forming  store  groups  that 
frequently  cut  across  newspaper  mar¬ 
kets. 

•  Publishers  are  worried  about  the  ef¬ 
fects  of  preprints  on  R.O.P.  linage. 


RETAILER  JOINS  BRANHAAA-Clint 
Thompson  with  Branham  executives. 
Left  to  right  are:  Joe  Lafferty  and  Jim 
Cunniff,  both  executive  vicepresidents; 
Thompson;  and  Frank  Stapleton,  Bran¬ 
ham  president. 

•  Shoppers,  private  delivery  services, 
Pennysavers,  even  magazines,  are  chal¬ 
lenging  daily  newspapers  in  many  mar¬ 
kets. 

“The  retail  advertising  picture  is 
changing  rapidly,  and  Clint  can  help  us 
create  a  retail  advertising  program  that 
retailers  will  really  be  able  to  relate  to,” 
said  Branham  vicepresident  Jim  Cunniff. 
who  pointed  out  that,  with  Thompson’s 
help.  Branham  will  be  able  to  better 
understand  how  chain  stores  operate,  the 
criteria  these  stores  use  in  selecting  ad¬ 
vertising  mediums,  and  changes  and  new 
directions  in  the  retail  industry. 


COLLECTOR  S  CORNER 


BY  TOM  BATESON 


CUCKOO 
CLOCKS 

0  VOICE  FROM 
VICTORIfiN  TIMES/' 


Reported 

TO  HAVE 

BEEN 

INVENTED 

IN  THE 

BLACK 

FOREST 

ABOUT  1730 


Thousands 

WERE 
IMPORTED 
INTO  ENGLAND 
AND  THE  U.S. 
FROM  1850 
TO  1914. 


1  The  chalet- stvle 

,4^  ROOF  DESIGN  WAS 
,  <  ADOPTED  ABOUT  1850. 


SPRING-POWERED 
MODELS  ARE 
SCARCE. 


PRE  1875 

CLOCK 

WORKS 

OFTEN 

INCLUDE 

BOTH 

BRASS 

AND  WOOD 

PARTS. 


Most  cases 
ARE  PINE. 


Some  cases 
WERE  MADE 
IN  THE  O.S.  BN 
IMMIGRANT 
CARVERS. 


COOK  FOR;  Exceptional  carving,  walnut  and 

OAK,  FINE  INLAYS,  THREE  WEIGHT  MODELS.  THE 
MORE  ORNATE  AND  COMPLICATED  THE  BETTER. 

C.1978  United  Feature  Syndicate  Inc  ^ 


UNITED  FEATURE  SYNDICATE 

200  Park  Avenue 
New  York,  New  York  10017 
(212)  557-2333 


weekly 


EDITOR  &  PUBLISHER  for  April  15,  1978 


29 


Status  of  minorities 

(Continued  from  ptifte  9) 


there  are  those  determined  to  use  the  full 
force  of  law  to  attempt  to  bring  it  about. 

The  importance  of  the  schools  in  as¬ 
sisting  minority  recruitment  and  develop¬ 
ing  minority  readership  has  been  em¬ 
phasized  repeatedly  throughout  the 
committee  studies. 

Newspaper  in  the  classroom  programs 
show  significant  results  in  introducing 
the  newspaper  to  children  of  families 
where  newspaper  reading  is  not  a  habit. 

The  Committee  finds  also  that  the  in¬ 
tensification  of  the  feminist  movement 
directly  on  the  heels  of  the  civil  rights 
movement  has  been  both  a  reason  and  an 
excuse  for  a  lessening  of  effort  to  recruit 
minority  newspeople.  The  Committee 
does  not  mean  to  suggest  any  lesser  im¬ 
portance  to  the  feminist  movement,  only 
to  report  that  it  has  affected  the  minority 
situation. 

The  main  theme  heard  on  coverage  is 
that  newspapers  should  cover  blacks  and 
other  minorities  the  same  as  they  cover 
whites.  Joanne  Poindexter,  a  black 
reporter  for  the  Roanoke  (Va.)  Times 
and  World  News,  said:  "Cover  blacks 
just  like  whites,  BUT  DO  IT." 

Neal  Shine,  committee  member,  of  the 
Detroit  Free  Press,  asked  editors  to  send 
him  examples  of  special  coverage  ef¬ 
forts.  He  tells  his  findings  in  another 
supplement  to  this  report. 

"Our  coverage  of  minority  events, 
minority  individuals  and  minority  affairs 
is  still  reflexive,  instinctive  and  to  a  very 
large  degree  stereotyped,*'  Shine  com¬ 


ments.  "We  are  still,  ten  years  after 
Kerner,  viewing  the  world  through  the 
white  man's  eyes." 

The  Committee  believes  that  the  trend 
from  hard  to  soft  news  on  many  papers 
has  tended  to  diminish  minority  cover¬ 
age.  Many  of  the  so-called  "leisure  sec¬ 
tions”  hold  little  of  relevance  to  many 
minority  readers. 

The  Committee  also  raises  the  ques¬ 
tion  whether  the  trend,  in  many  papers, 
away  from  "people,"  “recognition"  or 
"milestone"  news  (births,  deaths,  wed¬ 
dings)  has  tended  to  neglect  minority 
people  especially.  With  reduced  atten¬ 
tion  to  this  type  of  news,  is  there  less 
chance  that  minority  readers  will  be 
reached  by  the  paper  on  an  intimate,  per¬ 
sonal  basis? 

The  Kerner  Commission  in  1968  ad¬ 
monished  newspapers  for  failing  to  re¬ 
port  what  David  Ginsberg,  author  of  the 
section  on  the  press,  termed  “the  black 
hemorrhage  from  the  South  and  the  de¬ 
bouchment  of  millions  of  blacks  into  a 
handful  of  cities  in  the  North" — this  dur¬ 
ing  the  immediate  post  World  War  II 
period.  What  is  the  big  story  that  the 
press  may  be  missing  now? 

The  Committee  suggests  that  it  is  the 
story  of  the  jobless  in  the  inner  cities — 
the  emergence  of  what  a  number  of  writ¬ 
ers  and  black  spokesmen  have  termed 
"The  Underclass." 

Abe  Rosenthal,  executive  editor  of  the 
New  York  Times,  was  asked  on  the  “To¬ 
day"  television  show  on  Friday,  De¬ 
cember  30,  what  he  thought  the  big 
stories  of  1978  would  be,  or  should  be. 
He  replied: 

"The  problem  of  unemployment 
among  minorities — every  time  the  gov¬ 


ernment  or  the  press  talks  about  un¬ 
employment  figures,  it  usually  averages 
out  to  six  or  seven  percent.  The  reality  is 
that  for  black  youngsters  it  is  even 
higher,  and  for  black  youngsters  in  the 
city  perhaps  as  high  as  thirty  or  forty 
percent — nobody  knows. 

"We  are  creating  in  our  midst  whole 
groups  of  people  who  have  never  had 
jobs,  whose  parents  never  had  jobs  and 
whose  children  do  not  look  forward  to 
jobs.  This  is  almost  revolutionary  in  its 
implications,  and  whether  we  write 
about  it  or  not,  it  will  be  one  of  the  big 
stories  of  1978 — on  the  surface  or  under 
the  surface.” 

Vernon  Jordan,  executive  director. 
National  Urban  League,  calls  it  "The 
Black  Depression." 

The  Committee  suggests  that  the  jobs 
story  continues  to  get  mostly  only  the 
kind  of  academic,  dispassionate,  imper¬ 
sonal  coverage  that  the  energy  crisis  was 
getting  a  decade  ago. 

Newspapers  generally  seem  to  be  in¬ 
sensitive  to  the  dispersal  of  the  black 
population  in  the  cities — the  movement 
of  significant  numbers  to  what  are  now 
being  referred  to  as  the  "first  tier,"  or 
older  suburbs. 

While  this  is  referred  to  as  the  emerg¬ 
ing  black  middle  class,  it  has  not  so  re¬ 
cently  emerged  and  it  is  not  a  carbon 
copy  of  the  white  middle  class.  A  black 
middle  class  family,  for  example,  is 
much  more  likely  to  include  two  working 
parents.  It  is  also  likely  that  husband  and 
wife  earn  equal  or  near  equal  shares  of 
the  family  income,  which  significantly  af¬ 
fects  the  family's  lifestyle. 

Nancy  Hicks,  of  the  Institute  for  Jour¬ 
nalism  Education,  speaks  of  driving 
through  these  new  black  middle  class 
areas  and  feeling  that  newspapers  are  ig¬ 
noring  them,  are  insensitive  to  them.  "1 
get  no  sense  (from  reading  the  local  pa¬ 
pers)  of  who  is  non-white  and  middle 
class.  I  don't  know  who  these  people 
are." 

The  Committee  recommends: 

1.  The  commitment  to  recruit,  train 
and  hire  minorities  needs  urgently  to  be 
rekindled.  This  is  simply  the  right  thing 
to  do.  It  is  also  in  the  newspaper  indus¬ 
try's  economic  self-interest. 

2.  There  should  be  at  least  an  annual 
accounting  by  ASNE  of  minority 
employment,  including  not  just  total  jobs 
but  types  of  positions  held. 

3.  There  should  be  special  emphasis 
on  increasing  the  number  of  minority 
newsroom  executives. 

4.  Smaller  papers  should  especially  be 
encouraged  to  add  minority  members  to 
their  staffs. 

5.  Leaders  among  minority  journalists 
have  urged  the  industry  to  set  a  goal  of 
minority  employment  by  the  year  2000 
equivalent  to  the  percentage  of  minority 
persons  within  the  national  population. 
The  Committee  believes  this  is  a  fair  and 
attainable  goal. 
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Guild  voted 
out  at  Bulletin 
in  Philadelphia 

The  results  of  the  representation  elec¬ 
tion  held  November  12,  1976  at  the 
Philadelphia  Balletin  emerged  Tuesday, 
April  4,  1978  when  2  of  5  challenged  bal¬ 
lots  finally  were  opened  and  counted. 

The  final  tally  was  119  for  the  Guild, 
120  for  the  Bulletin.  One  of  the  two  bal¬ 
lots  was  voided  by  the  Board,  the  voter 
having  marked  it  “I  abstain.” 

The  original  tally  of  ballots  resulting 
from  the  election  in  1976  produced  a  tie 
vote  of  1 19  to  1 19. 

The  Board  had  conducted  lengthy  pro¬ 
cedures  to  determine  who  of  the 
employes  at  the  Bulletin  were  eligible  to 
vote  but  had  made  no  decision  as  to  four 
employes  not  expecting  that  these  would 
be  determinative  of  the  election. 

Five  ballots  were  challenged,  4  by  the 


Board  and  one  by  the  Bulletin.  The 
Board  ordered  further  hearings  as  to 
whether  the  casters  of  these  ballots  were 
to  be  deemed  supervisors  or  employes. 

Two  hearings  conducted  on  Sep¬ 
tember  15  and  20,  1977  led  to  a  Board 
decision  on  December  13,  1977  that  2 
ballots  were  eligible  for  counting. 

Youth  Beat 
halts  publication 

Youth  Beat,  a  weekly  teen-oriented 
newspaper  supplement  which  began  pub¬ 
lication  in  January,  has  suspended  publi¬ 
cation  due  to  financial  difficulties. 

The  supplement,  which  contains  fea¬ 
ture  articles  aimed  at  readers  12  to  17 
years  of  age,  was  being  carried  by  6 
newspapers:  the  Chicafto  Sun-Times, 
Baltimore  News-American,  St.  Louis 
Glohe-Democrat,  Hackensack  (N.J.) 
Record,  Kenosha  (Wis.)  News  and  the 
Mansfield  (Ohio)  News-Journal. 

Plans  had  also  called  for  the  insert  to  be 
distributed  through  41  more  newspapers 


nationwide.  Youth  Beat  was  being  of¬ 
fered  at  $5  per  1,000  copies. 

A  spokesman  for  Youth  Beat  said  the 
suspension  of  publication  is  just  tempor¬ 
ary  and  that  by  the  end  of  April  it  is 
expected  that  publication  will  resume. 

Frank  Savino,  marketing  vicepresident 
of  The  Record,  said  if  Youth  Beat  re¬ 
sumes  publication,  his  paper  would  con¬ 
sider  distributing  it  again,  but  only  if 
Youth  Beat  management  offered  proof  of 
its  financial  viability. 

”We  have  a  responsibility  to  our  read¬ 
ers,”  Savino  said.  “We  want  to  make 
sure  once  we  begin  carrying  it  again,  it 
can  be  carried  uninterrupted  for  a  long 
time.” 

A  group  of  investors  has  pumped  more 
than  $3  million  into  the  publication  thus 
far,  according  to  publisher  Allan  Morrell, 
and  plans  are  now  being  arranged  to  se¬ 
cure  an  additional  $2  million. 

Morrell  previously  edited  a  conserva¬ 
tive  underground  newspaper.  Max,  and 
tried  unsuccessfully  in  1970  to  begin  an 
afternoon  daily  newspaper  in  New  York. 


Editors  grab  lead 

(Continued  from  pufte  H) 


that  should  bear  a  special  credibility  to  ASNE  members. 
Moreover  this  assertion  of  editors’  prerogatives  inside  the 
Readership  Project  can  and  should  lend  trust  and  validity  to 
other  research  findings  that  may  come  out  of  the  Advertising 
Bureau’s  research  shop,  now  that  supervision  of  editors  is 
assured. 

Another  $62,{K)0  of  Readership  Project  money  has  been 
appropriated  to  fund  the  new  Editor’s  Exchange,  the  practi¬ 
cal  new  newsletter  that  ASNE  aspired  to  publish  for  years, 
and  which  is  now  in  production. 

1  am  confident  these  new  undertakings  open  future  hori¬ 
zons  of  wider  action  by  editors,  with  emboldened  assertion 
of  their  authority  and  a  heightened  comprehension  of  their 
role,  even  as  they  take  up  their  end  of  the  load  in  the  overall 
project  to  improve  newspapers  generally. 

And  it  seems  to  me  ASNE  has  properly  adopted  this  new 
posture  of  confidence  at  a  time  when  top  management  of 
newspapers  is  turning  increasingly  to  men  and  women  with 
editorial  experience  to  manage  newspaper  enterprises. 
Surely  that’s  a  healthy  trend  too. 

For  we  are  in  a  period  of  search  and  change  toward  a  new 
dimension  of  journalism,  1  believe.  We  remember  the  gener¬ 
ally  obedient  press,  born  of  depression  and  world  war,  which 
tended  through  the  1950’s  to  respect  the  authority  of  estab¬ 
lished  power  to  define  the  nation’s  purposes  and  interests. 
We  well  remember  the  convulsive  switch  to  adversary  jour¬ 
nalism  in  the  late  1%0’s  and  early  70’s,  when  domestic 
discord  and  a  mistaken  war  turned  the  society  as  well  as  the 
press  from  a  general  obedience  to  an  adversary  sense  of  the 
fallibility  of  the  powerful  institutions  we  live  under. 

The  adversary  posture  made  for  a  sturdier  press  and  a 
stronger  society.  It  should  endure.  But  I  sense  a  current 
self-examination  in  the  press,  addressing  the  question  of 
whether  throwing  rocks  at  authority  is  enough,  or  whether 
better  reporting  of  issues  should  be  added  to  our  investiga¬ 
tive  approach. 

It  might  be  called  explanatory  journalism.  In  that  new 


dimension  we  would  commit  to  the  goal  of  telling  an  issue 
whole — taking  responsibility  for  bringing  clarity  to  the  pros 
and  the  cons  of  it — with  simplicity  which  can  only  spring 
from  a  writer’s  comprehension. 

Just  as  a  major  part  of  our  adversary  role  is  to  watch  those 
who  exercise  power,  we  carry  a  companion  obligation  to  be 
guides  to  the  people  so  that  they  can  more  clearly  com¬ 
prehend  the  issues  which  the  wielders  of  power  may  be 
managing  or  mismanaging,  and  especially  those  vital  issues 
they  may  be  avoiding. 

To  identify  primary  issues  independent  of  political  author¬ 
ity  is  surely  as  much  in  keeping  with  the  press’s  watchdog 
function  as  is  the  monitoring  of  officials’  handling  of  the 
agenda  they  set  for  themselves. 

And  regardless  of  an  issue’s  original  impetus,  the  press 
surely  can  improve  its  performance  in  simplifying  and  il¬ 
luminating  the  alternatives  presented.  That  reduction  of 
complexity  and  incompleteness  meets  a  prime  need  of  the 
citizen  who  is  often  left  with  fragments  of  large  questions.  To 
operate  in  one  adversarial  dimension  alone  would  reduce  the 
press  to  the  role  of  crabby  reactor  to  agendas  made  by 
others. 

But  this  new  dimension  is  nothing  more  than  old.  good 
journalism,  you  say.  And  1  agree.  1  simply  suggest  we  set  a 
new  priority  to  the  practice  of  journalism  whole,  rather  than 
preoccupy  ourselves  with  narrow  emphasis  on  fashionable 
parts  of  it  that  may  be  in  vogue. 

The  adversary  press,  which  rebelled  against  the  confor¬ 
mity  of  the  obedient  press,  can  shield  itself  against  a  new 
conformity,  that  of  a  mindless  anti-authoritarianism,  by  em¬ 
phasizing  a  dimension  of  issue-oriented,  explanatory  jour¬ 
nalism  that  will  make  us  as  newly  demanding  of  ourselves  to 
inform  the  public  on  the  choices  before  it,  as  we  have  be¬ 
come  demanding  of  authority  figures  to  justify  their  exercise 
of  power. 

There  is  a  new  activism  alive  among  newspaper  editors, 
and  1  hope  its  thrust  will  carry  us  toward  this  goal  too. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 

FEATURES  AVAILABLE 

ANECDOTES 

HEALTH 

MOVIE  REVIEWS 

SCIENCE 

STORIETTES— Sparkling,  well- re  searched 
weekly  tales  ot  little  known  facts  of  his¬ 
tory,  bizarre  encounters,  inventions,  bio¬ 
graphical  sketches  by  veteran  writer. 
Ideal  feature  material.  About  500  words. 
Send  for  FREE  samples,  low  rates.  Flagler 
&  Nelson,  Inc.,  1640  Statler-Hilton,  Buf¬ 
falo,  NY  14202. 

DOCTOR  YOURSELF!  Weekly  500  word 
question  and  answer  column  of  natural 
healthcare  methods.  By  medical  au- 
fhor/consultant  on  care  for  the  elderly. 
Request  samples:  S.  G.  House,  7315 
Wisconsin  Ave.,  Bethesda,  MD  20014. 

YOUR  READERS  will  turn  to  this  article 
first.  Easy-to-Read  accounts  of  health 
field  breakthroughs.  Some  500  words. 
Low  rates.  Free  sample.  National  Sci¬ 
ence  ^rvices.  Box  82.  Sta.  R,  Toronto, 
CANADA. 

MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  NY  10^0. 

FEATURETTES  by  veteran  science  writ¬ 
ers.  Entertaining,  informative.  Unusual 
facts  on  plants,  animals,  oceans,  stars, 
parapsychology  .  .  ,  much  more.  Some 

500  words.  Low  rates.  Free  sample.  Na¬ 
tional  Science  Services,  Box  82,  Sta.  R, 
Toronto,  Canada. 

MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  ot  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAMPLES  and  further  information 
contact:  Eleanor  Goldstein,  SIRS,  P.O. 
Box  2507,  Boca  Raton,  FL  33432. 

NOSTALGIA 

"NOSTALGIA  NOTES’’-sharp  600-word 
columns  for  1978.  Lighter  arts,  sports, 
1920-1960.  Samples,  rates — Thurlow  0. 
Cannon,  58  E.  Main  St.,  Canton,  NY 
13617. 

STAMPS 

AUTOMOTIVE 

STAMP  SCENE— Award-winning  column 
with  exclusive  news,  features,  ^mples, 
rates;  Box  131,  Rego  Park,  NY  11374. 

STOCKS 

YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers’  car  prob¬ 
lems.  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee.  Wise.  53217. 

HORSES 

OF  COURSE,  A  HORSE  .  .  .  who  says 
interest  limited?  Scored  highest  reader 
loyalty  of  metro  daily’s  surveyed  col¬ 
umns.  Already  nation’s  most  popular 
horse  colummn.  Try  4  weeks  free.  Cipley 
News  Service.  P.O.  Box  190,  San  Diego. 

CA  92112. 

STOCK  PRICE  FORECAST— A  scientific 
weekly  survey  of  Security  Analysts — the 
“Brains  of  Wall  Street”  conducted  by  an 
independent  market  research  company. 
News  worthy,  wide  appeal— 1  adult  in  4 
owns  stocks.  Gahagan  Research,  800 
Second  Ave.,  New  York,  NY  10022. 

COUNSELING 

MIND  MATTER— Interesting  questions- 
answers  on  personal  relations  by  emi¬ 
nent  psychologist.  Helpful  answers  to 
vexing  problems;  gentle  humor.  Excep¬ 
tional  weekly  column.  350  words.  Send 
for  FREE  samples,  low  rates.  Flagler  & 
Nelson,  Inc..  1640  Statler-Hilton.  Buf¬ 
falo,  NY  14202. 

HUMAN  INTEREST 

PUZZLES 

WORD  PUZZLES  that  challenge,  intrigue 
everyone— 2  types  now.  Samples,  de¬ 
tails,  50e  postage  Dickson,  17700  West¬ 
ern  #69,  Gardena,  CA  90248. 

TRAVEL 

COUNTRY  CLIPBOARD— Weekly  human 
interest,  variety  column.  Published  18 
states.  Proven  reader  reponse.  $1.00 
per  column.  Samples.  K.  M.  Head,  Box 

83,  Cumberland  Gap,  TN  37724. 

INCREASE  TRAVEL  LINAGE!  World-wide 
travel  column  now  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 

#  1  Easy  St.,  Aptos,  CA  95003. 

FOOD 

QUIZ  ANSWERS 

WEEKLY  FEATURES 

MICROWAVE  COOKING  specialist  offers 
weekly  tips,  recipes.  Rates  and  samples. 

K.  Englehardt,  5350  Davis,  Stockie,  IL 
60077. 

HUMOR 

1.  Columbia;  2.  Seam  (Tailor);  3.  Frames 
(Bowling);  4.  Spawning  (Fish);  5.  Mon¬ 
tana  (Ore.  state);  6.  (a)  Peter— Kindling 
(x);  (b)  Ferdinand— Calving  (y);  (c) 
Chanticleer— Hatching  (z);  (d)  Dob¬ 
bin — Foaling  (v);  (e)  Fido— Whelping  (w). 

"THE  BUCK  STOPS  HERE!”  Truman’s 
famous  line  neatly  fits  the  35-65  year 
olds  on  whom  both  young  and  old  de¬ 
pend;  and  who  share  their  problems  and 
solutions  in  MIDDLE  YEARS  by 
CATHERINE  ST.  ALBANS.  Send  for  free 
samples  of  this  700-word,  scanner-ready 
wMkl^^^^ture.  Box  226,  Spring  Valley, 

NEWSBLEAT— Weekly  topical  and  polit¬ 
ical  satire.  Free  6-week  trial.  570 
Bethany  Curve,  Santa  Cruz,  CA  95C)60. 

GARDENING 

THE  PART  TIME  GARDENER— Refresh¬ 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  widely 
recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson. 
Inc.,  1640  Statler-Hilton,  Buffalo,  NY 
14202. 

MONEY 

RELIGION 

"MORE  FOR  YOUR  MONEY’’— Weekly 
column  ot  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13.  Temple,  TX  76501. 

POLLS  SAY  "Religious  revival  here."  Re¬ 
ligious  news  attracts/keeps  readers. 
Weekly  feature:  HEINS  RELIGIOUS 
NEWS.  Send  for  samples,  prices:  1866 
Stabler  Rd„  Akron,  OH  44313, 

WINE 

YOUR  READERS  ARE  THIRSTY  for  a 
wine  column.  For  the  past  3  years, 
Harold  Bearak  has  been  writing  for 
enophiles  in  CUE  MAGAZINE,  THE  NEW 
YORK  POST,  and  THE  QUEENS 
TRIBUNE.  Since  the  truest  test  is  in  the 
taste,  publish  his  popular  column  for  4 
weeks  FREE!  Write:  Harold  Bearak.  123 
Robby  Lane,  Manhasset  Hills,  NY  1 1040 
or  call  collect  (212)  268-9104. 

TAX  TIPS  by  Mark  Stevens.  New  feature 
by  award-winning  columnist  tells  how  to 
save  money  on  Federal  taxes.  Short, 
punchy  features  can  be  clipped  and  col¬ 
lected  for  year-round  use.  Universal  ap¬ 
peal.  M.  Stevens,  172  Mill  River  Rd., 
Chappaqua,  N.Y.  10514. 

TOP  EDITORS  run  Masson’s  illustrated 
garden  and  houseplant  weekly.  Sample, 
Box  66,  Needham.  MA  02192. 

Feature  Your  Feature  Ir) 
FEATURES  AVAILABLE 

RECORD  REVIEWS 

REACH  THAT  LARGE  AUDIENCE 
UNDER  35,  DETAILS;  D.K.,  BOX  2191, 
DENVER,  CO  80201. 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

NEWSPAPER  BROKERS 

"How  to  start  Your  Own  Community  News¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says;  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing."  15-day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 

WORKING  INVESTOR  WANTED  to  expand 
5.000 circulation  (Zone  6)  weekly  ($91), 000 
gross),  preferably  with  both  advertising 
and  editorial  experience.  Box  4275,  Editor 
&  Publisher. 

CONFIDENTIAL  NEGOTIATIONS 

Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 

HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 

NEWSPAPER  APPRAISERS 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  400,  Gadsden,  Ala.  35902 

Ph.  (205)  546-3356 

SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 

APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 

INVESTOR  PARTICIPATION  invited  in  in¬ 
ternational  publishing  venture  with  track 
record,  now  in  expansion  stage.  Direct  in¬ 
vestment  in  $10,000  units  or  loan-con- 
vertible-to  shares  option.  Be  part  of  some¬ 
thing  important  and  exciting!  Details.  Box 
4193,  Editor  &  Publisher. 

JIMMY  CROWE 

Ownership  Changes 

Proven  Management  Systems 

23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410  (912)  897-1348  or 
897-1346. 

KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 

136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 

PRESERVE  UTMOST  SECURITY  and  avoid 
sagging  in  your  newspaper  sale.  News¬ 
paper  Service  Co.,  Inc.,  P.O.  Dr.  12428. 
Panama  City,  Fla.  32401. 

HOWTO  PUBLISH  your  own  book  and  reap 
the  profits — a  1  day  workshop  in  Philadel¬ 
phia  on  Saturday,  May  6  by  Ten^le  Uni¬ 
versity.  $50  fee  includes  lunch.  To  regis¬ 
ter,  phone  John  Hayes  at  (215)  787-7409 
or  787-8347  or  write  John  Hayes,  Depart¬ 
ment  of  Journalism,  Temple  University, 
Philadelphia,  PA  19122. 

NEWSPAPER  BROKERS 

BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 

W.  SID  SMITH,  Media  Broker 

Box  189,  Mount  Pleasant,  Ml  48858 
(517)  772-3261 

INVESTOR  WANTED  tor  2V2  year  old 
weekly,  going  controlled  circulation. 
Minimum  investment  $20, (XX).  Excellent 
potential.  Box  4348,  Editor  &  Publisher. 

MEL  HODELL,  Newspaper  Broker, 

P.  0.  Box  2277,  Montclair,  Calif.  91763 
(714)  626-6440. 
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EDITOR  &  PUBLISHER  for  April  15,  1978 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


EQUIPMENT  &  SUPPLIES 
COMPOSING  ROOM 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


ILLNESS  forces  sale  of  break-even  Florida 
suburban  grossing  $700M.  Price  $700M, 
with  $175  down.  Building  additional.  Box 
4303,  Editor  &  Publisher. 


MUST  SACRIFICE.  Leading  weekly  news¬ 
paper  with  legal  notices  on  a  rapidly  ex¬ 
panding  island  in  South  Jersey,  grossing 
$60M  with  good  profit.  Now  only  $25,000 
cash.  Call  Mr.  Roberts,  (609)  266-1835. 


AREA  5  NEWSPAPER  netting  $15,000  on 
$28,000  gross.  Larger  potential.  Ideal  for 
first  publishing  venture,  or  older  person 
wishing  to  take  it  easier.  Roy  Molding  and 
Assoc.,  P.O.  Box  212,  Galva,  IL  61434. 
Phoner  (309)  932-2270,  days.  932-2642, 
evenings. 


AREA  5  NEWSPAPER  netting  $15,000  on 
$28,000  gross.  Larger  potential.  Ideal  for 
first  publishing  venture,  or  older  person 
wishing  to  take  it  easier.  Roy  Holding  and 
Associate,  P.O.  Box  212,  Galva,  IL  61434. 
Phone:  (309)  932-2270,  days.  932-2642, 
evenings. 


NEWSPAPERS  WANTED 


WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5,000 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  Editor  &  Publisher. 


HUSBAND-WIFE  TEAM  seeking  small, 
paid  circulation  suburban  weekly  in  Ten¬ 
nessee,  North  Carolina,  Virginia.  Resona- 
ble  price,  family  oriented  community  im¬ 
portant.  Reply  to  Judkins,  2924  Skyline 
Drive,  Evansville,  IN  47712. 


WE  WANT  to  buy  a  weekly  or  twice-weekly 
newspaper  or  magazine  in  southwestern 
Michigan.  We  have  excellent  journalistic 
and  financial  credentials.  Please  send  de¬ 
tails  to  Box  4312,  Editor  &  Publisher. 


WOULD  LIKE  to  buy  a  small  weekly  any 
where  in  the  US.  My  wife  and  I  work  as  a 
team  and  prefer  country  life.  We  don't 
have  a  lot  of  money,  so  some  terms  will  tie 
needed.  Are  there  any  bargains  out  there? 
Tim  O’Brien,  10046  Ketch  Road,  Plain 
City.  OH  43064. 


PRESS  CARDS 


GMSH 


Associate  Membership 
AMERICAN  PRESS  ASSN. 
Now  available  to  all  Editors, 
Reporters,  Writers,  Photo¬ 
graphers 

Order  Your  Press  Card  Today! 

Send  photo  (size  of  face:  one  Inch  high),  full 
name,  name  of  business  represented,  call 
letters  (If  radio  or  TV  station),  address. 

Associate  Membership  $15.00. 

Dept.  201 

American  Press  Ass’n. 
1190  S.  Colorado  Blvd. 
Denver,  CO  80222 


PUBLICATIONS  FOR  SALE 


BUSINESS  QUARTERLY,  based  in  west 
Grossing  more  than  $70,000.  $20,000 
down.  Snyder  Newspaper  Brokers,  P.O 
Box  308,  Lindsay,  CA  93247. 


FOR  SALE 
COMPOSING  ROOM  EQUIPMENT 
Photon  532  Fontmaster  #0069;  Photon 
532  Fontmaster  #0069;  Linotype,  Comet 
#3263;  Linotype,  Comet  #3063;  Linotype, 
Model  36  #54594;  Linotype,  Model  31 
#62691;  Linotype,  Comet  #3247 
Linotype,  Comet  #212;  Linotype,  Elektron 
#72186;  Linotype,  Comet  #3059 
Linotype,  Rangemaster  Model  36  #  70848; 
Linotype,  Comet  #3020;  Linotype,  Elek 
tron  #70347,  Linotype,  Elektron  #70397 
Cabinet,  matrix,  11-dr  w/lock:  Cabinet 
matrix,  11-dr  w/lock;  Filmprocessor,  Ek- 
tamatic.  Model  214K;  Film  processor,  Ek 
tamatic.  Model  214K;  Cart,  industrial 
metal;  Strip  casting  machine.  Monotype 
Saw,  metal,  stereotype  #29;  Mat  roller 
Goss  #68;  Proof  press,  Vandercook  325A 
#18494-  Linotype  Metal  Re-Melting  unit, 
immersion  heated  #695;  Miterer,  vertical 
rotary.  Rouse  #896;  Proof  press,  Wesel 
#1318;  Proof  press,  Wesel  #1360;  Shell 
plate  finisher,  Carlson;  Pre-Dry  Mat  proc¬ 
essor,  Sta-Hi;  Router,  electric  table  Goss; 
Flat  casting  box-.  Proof  press,  Vandercook 
Universal  I  #27864;  Matrix  cleaner.  Au¬ 
tomatic,  Aspac.;  Two  Hamilton  page  stor¬ 
age  cabinets;  Spare  parts  for  Linotype  and 
Photon  532  Font  Masters;  Various 
cabinets  and  material  storage  equipment; 
Two  Hamilton  page  storage  cabinets. 
ENGRAVING  EQUIPMENT 
Plate  exposure  unit.  Dycril,  Dupont;  Rou¬ 
ter,  master,  radial  are  Model  52  #9. 
STEREOTYPE  EQUIPMENT 
One  Wood  Tension  Plate  Special  Semi- 
Automatic  #602  casting  machine  with 
"tail-kicker"— “chip  remover";  One  10-ton 
Ludwick  premier  gas  fired  pot  and  one 
electric  metal  pump;  One  Model  54  Wood 
Plate  Miller  with  electric  eye  registering 
device;  One  May-fran  Tail  Conveyor, 
#645-19%-2  and  plate  conveyor  to  in¬ 
clude  gravity  roller  to  pressroom  conveyor 
and  air  powered  plate  conveyor  into  pres¬ 
sroom;  Vacuum  pump,  Beach-Russ 
#39388-1;  Vacuum  pump,  Beach-Russ 
#78571-29;  Autoplate.  Pony.  Wood; 
Blower,  Kemp;  Hydraulic  Unit,  Vickers 
#WJO  5047,  Plate  testing  machine.  Alico 
#129;  Metal  saw-table,  Octrander 
Seymour;  Router,  radial  arm.  Box  #  19; 
Mount-a-Plate,  Sta-Hi  #50396;  Curv-a- 
Plate,  Sta-Hi  #50386;  Mat  processor. 
Sta-Hi;  Rotary  shaver.  Premier 
#2235i718H;  Dry  mat  storage  box  and 
humidifier,  APS;  Scorcher  APS  #2764; 
Router  Bit  Grinder,  Sta-Hi  #  BG20616;  Mat 
trimmer  APS;  Vacuum  dry  mat  former, 
Sta-Hi  #017246MF3;  Vacuum  dry  mat 
former,  Sta-Hi  #J6358;  Vacuum  dry  mat 
former;  Sta-Hi  #R7122R;  Curved  mat  re¬ 
gistering  machine,  Sta-Hi  #50776;  Final 
trim  machine,  Sta-Hi  #47131;  File,  mobil 
plate,  metal,  Sta-Hi;  Single  curved  plate 
router,  Sta-Hi  #53149;  Twin  curved  plate 
router,  Sta-Hi;  File,  mobil  plate,  metal 
Sta-Hi;  Combination  jigsaw-drill  press, 
Goss  #34903;  Mat  roller.  Duplex 
#U295818;  One  Wood  tension  plate  auto 
miller  #96—22%'  cut  off. 


Equipment  good  clean  condition,  some  ex¬ 
cellent.  Need  out  space— open  to  an 
offer— act  now.  Available  virtually  for  re¬ 
moval.  Must  be  as  is  where  is.  Contact  J.  R. 
Williamson  or  Ernest  Dodd.  Arkansas 
Gazette,  P.O.  Box  1821,  Little  Rock,  AR 
72203.  (501)  371-3880. 


COMPUTER  SOFTWARE 


ACCOUNTING 

FOR  NEWSPAPER  PUBLISHERS.  PRO¬ 
FESSIONALLY  designed  computer  system 
to  efficiently  handle  the  accounting  of: 
circulation,  classified  and  display  advertis¬ 
ing  and  payroll.  Gives  managers  more  con¬ 
trol  and  pays  for  itself  in  time  saved. 
Michael  Mikson 
The  Zettler  Software  Co. 

1144  Dublin  Road 
Columbus,  OH  43215 
(614)  488-5957 


NORTHWEST  OHIO  Classified  Shopper 
easily  grossed  $45,000  last  year,  15,000 
circulation,  excellent  future,  asking  gross. 
29%  down.  (419)  352-3538. 


TWO  WEEKLY  NEWSPAPERS  for  sale. 
Strong,  money-making;  owner  too  old  to 
continue.  Box  4240,  Editor  &  Publisher. 


FOR  SALE;  Zone  6  weekly  grossing  $65M. 
Includes  building,  typesetting  equipment, 
and  job  equipment.  Good  growth  potential. 
Ideal  for  man  and  wife.  Box  4262,  Editor  & 
Publisher. 


GEORGIA  WEEKLY  complemented  by  area 
monthly.  Both  for  $75,000. 

Box  4145,  Editor  &  Publisher 


NATIONAL  MONTHLY  music  publication. 
Gross  sales  '77  $104,000  ABC  audited. 
Lack  marketing  experience  to  handle. 
Zone  2.  Box  4179,  Editor  &  Publisher. 


NEW  ENGLAND  WEEKLIES— (1)  Massa¬ 
chusetts  coast-replate  duo,  35(X)  paid  cir¬ 
culation,  gross  $71,000,  sell  $65,000 
growing. 

(2)  New  Hampshire<ontrolled  circulation, 
gross  $90,000,  Net  $30,000,  sell: 
$115,0()0.  Box  3653,  Editor  &  Putilisher. 


WISCONSIN  WEEKLY,  exclusive  in  county, 
4,150  circulation.  Fine  profit  and  growth 
picture,  nice  plant.  $300M  bracket,  good 
building  included.  Owner  retiring.  You’ll 
love  this  resort  community.  Box  4314, 
Editor  &  Publisher. 


WEEKLY  WITH  DAILY  PROFIT 
POTENTIAL  AVAILABLE  IN 
FLORIDA  METRO  AREA 
Florida's  largest  weekly  is  exploding  with 
over  $1.0(X),000  in  blue-chip  advertising, 
plus  same  annually  in  pre-print  custom 
printing. 

Starting  sixth  year  solidly  in  black  ink.  Out 
circulates  local  daily  in  home  county. 
Seventy-eight  figures  up  sharply  over 
seventy-seven. 

Publisher's  home  and  main  business  inter¬ 
ests  are  2,500  miles  away.  Well  equipped 
plant,  including  eight-unit  press  housed  in 
own  five-story  building. 

Aggressive  management  team  will  stay  if 
desired.  No  sacrifice.  Realistically  priced. 
Qualified  buyers  only,  write  "weekly,"  P.O 
Box  657,  Dunedin.  FL  33528. 


CLASSIFIED 

ADVERTISING  RATES 

POSITIONS  WANTED 

(Payment  must  accompany  order) 

4-weeks  —  $1.40  per  line,  per  issue 
3-weeks  —  $1.55  per  line,  per  issue 
2-weeks  —  $1.75  per  line,  per  issue 
1-week  — $1.90  per  line 

Add  $1.50  for  box  service  and  count 
as  an  additional  line  in  your  copy. 

OTHER  CLASSIFICATIONS 

(Remittance  should  accompany 
copy  unless  credit  established). 

4  weeks  —  $2.10  per  line,  per  issue 
3  weeks  —  $2.30  per  line,  per  issue 

2  weeks  —  $2.50  per  line,  per  issue 
1  week  —  $2.60  per  line 

Add  $1.50  per  insertion  for  box  service 
and  count  as  an  additional  line  in 
copy. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type, 
cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate 
for  display-classified  is  $4.75  per 
agate  line— $66.00  per  column  inch 
minimum  space. 

WEEKLY  CLOSING  TIME 

Tuesday,  4:00  PM  New  York  Time 

Count  approximately  39  characters 
and/or  spaces  per  line 

3  lines  minimum  (no  abbreviations) 

Editor  &  Publisher 

575  Lexington  Ave..  N.Y.,  N.Y.  10022 

(212)  752-7053 


EDITOR  &  PUBLISHER  for  April 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMER/^K  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


1  NU  ARC  FLIP  TOP  platemaker— model 
Ultra  Plus  FT  40  UP  mercury  vapor  lamp 
with  extra  lamp.  $1,500  910  lbs.  Process 
Exon  red  and  blue  ink— $500.  (815)  762- 
2411. 

15,  1978 


MAILROOM 


SHERIDAN  24P  INSERTER 
EXCELLENT  CONDITION 
AVAILABLE  MAY 
Box  3942,  Editor  &  Publisher. 


STA-HI  251 

EXCELLENT  CONDITION 
Box  3943,  Editor  &  Publisher. 


STEPPER  INSERTER  MACHINE  Available 
with  5  stations  and  spare  parts.  Used  2 
months,  $16,000.  Box  3944.  Editor  & 
Publisher. 


CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Heisley,  P.O.  Box  22083,  Dal¬ 
las  TX.  75222.  (214)  357-0196. 


CUTLER  HAMMER  MARK  III,  excellent 
condition,  available  immediately.  Box 
3746,  Editor  &  Publisher. 


CHESHIRE  LABELING  MACHINE  (serial 
134  model  542-01)  with  head  (serial  159 
model  721);  12  foot  variable  speed  delivery 
(serial  1619  model  557-3);  quarter  folder 
(serial  336  model  505).  Excellent  condi¬ 
tion,  purchased  new,  used  less  than  1 
year.  Contact  Bill  Trickey.  Benton  (Ark.) 
Courier,  (501)  778-8228. 


FOR  SALE — ST-30  Pakscal  twine  tying 
machine,  automatic  bundler.  6  year  old  in 
good  condition.  Original  cost  $22,500. 
Best  offer.  Phone  (902)  426-3035  or  write 
The  Halifax  Herald  Limited,  P.O.  Box  610, 
Halifax,  Nova  Scotia. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  sizes  bags  and  bundle 
wraps.  Send  specs  for  quote  to  PCE,  20  N. 
Howard,  Aberdeen,  Md.  210(jl.  Call  (301) 
575-6500. 


NEWSPRINT 


NEWSPRINT  AVAILABLE 
IMMEDIATELY 

80  tons  standard,  30  lbs.  14  width,  40 
diameter,  $275  a  ton.  FOB,  San  Diego,  CA. 
(714)  279-5060. 


NEWSPAPER  EQUIPMENT 


NEWSPAPER  &  PRINTING 
EQUIPMENT  FOR  SALE 
Entire  stereo  department  at  Pacific  press 
Ltd.,  including:  2— Wood  Supermatics, 

1—  Junior  Caster,  10— Sta-Hi  Mat  For¬ 
mers,  2— Multiplex  4-plate  routers, 

2—  single  plate  routers,  4 — casting  pots 
(2—8  ton,  1— 2‘/2  ton  and  1—20  ton  remelt 
pot),  1— Nolan  Pig  Caster  (8  ton  pot). 
ALSO:  5  Linotype  Electrons,  3— Inter¬ 
types,  1— Ludlow,  2— Vandercooke  Proof 
Presses  (1  single  color,  1—4-color  full 
page),  1— Sta-Hi  Master  Stacker,  1— Wall- 
aster  Bundler,  hundreds  of  Ludlow  and 
Linotype  fonts,  parts,  etc.  1— Itek  18x24 
plate  maker,  1— Pako  12'  processor 
(new). 

t— NAPP  SUPERSTAR 
2— NAPP  PLATE  BURNERS 
PLUS  MUCH  MORE .  .  . 

Contact:  Nick  Podas,  Pacific  Press  Lim¬ 
ited, 

2250  Granville  Street,  Van¬ 
couver,  B.C.  V6H  3G2 
Telephone:  (604)  732-2861  Days 
(604)  437-0390  Evenings 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Justo- 
writers.  FHN  Business  Products.  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


PHOTONS 

(2)  532  FontMaster  (2)  713-5,  (1)  713-3. 
These  machines  are  in  workable  condition 
with  spare  circuit  boards,  drums,  disks, 
power  supply  and  boxes  of  spare  parts.  Will 
sell  complete  units  or  as  parts.  Box  4169, 
Editor  &  Publisher. 


4-TRACK  FONTS  for  Compugraphic  ACM 
9000;  5  fonts  full  family  selection  in 
California,  Bodoni,  Futura,  Cooperplate, 
Helios.  Buy  1  or  more.  Make  offer.  Inquire 
Oscar  Voegele,  Polk  County  Itemizer- 
Observer.  (503)  623-2373. 


COMPUGRAPHIC  2961  HS  WITH  WIRE 
STRIPPER.  FIRST  $3500  TAKES  IT.  (609) 
234-4719. 


COMPUGRAPHIC  IV— with  fonts  and  cas¬ 
settes.  Less  than  1  year  old.  Mickey  Cour¬ 
tenay,  (212)  642-2718. 
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EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES 


INDUSTRY  SERVICES 
CIRCULATION  CONSULTANTS 


COMPUGRAPHIC  Unified  Composing  Sys¬ 
tem  including  Unisetter,  Unified  Com¬ 
poser,  Uniterm  H.J.  and  other  equipment 
including  tape  punchers,  fonts  and  spare 
parts.  (604)  382-6105. 


COMPUGRAPHIC  4961  TL  with  2  spare 
readers  (new);  3  Dl  typewriters:  etc.;  Com- 
puwriter  11  with  Mag  set;  Model  7200  CG; 
IBM  MTST  Mod  IV.  Speedomat 
Graphotype,  etc.,  A.  Curtis,  816  National 
Press  Building,  Washington,  DC  20045. 
(202)  628-5696. 


PRESSES 


URBANITE  FOLDER  WITH  V4  AND  >2 
1970.  CONTACT  BOX  4272,  EDITOR  & 
PUBLISHER. 


AVAILABLE  IMMEDIATELY  due  to  merger. 
4-unit  Vanguard  web  press  with  folder,  re¬ 
cently  reconditioned.  See  it  run  at  South¬ 
ern  Iowa  Press  Inc.,  Freemont,  lA.  Call 
Gordon  Glenn  at  (319)  257-6813  or  Keith 
Dinsmore,  (515)  933-4241. 


GREGG  IMPRINTER  22T4  inch  for  urbanite 
or  Cottrell  845.  No  reasonable  offer  re¬ 
fused.  Contact  IPEC  Inc.,  401  North 
Leavitt,  Chicago,  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 


GOSS  COMMUNITY,  7  units,  new  approx¬ 
imately  1973,  with  SC  folder  and  upper 
balloon  former.  Community  folder,  2  drives 
and  all  accessories.  We  will  sell  complete 
press  or  components.  IPEC  Inc.,  401  N. 
Leavitt  St.,  Chicago,  III.  60612.  Ph:  (312) 
738-1200.  Telex  25-4388. 


Sealed  Bid  Sale 

NEWSPAPER  PRESS 

Hoe  Super  Production  Color  Convertible 
with  8  Web  Units,  Complete  Letterflex 
Equipment,  Electrical  Switchgear  and 
Miscellaneous  Supplies.  Now  printing 
Santa  Monica  Evening  Outlook.  For  details 
write  Purchasing  Department.  City  of 
Santa  Monica,  1685  Main  Street,  Santa 
Monica,  CA  90401  or  call  (213)  393-9975 
Ext.  209. 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 

BOX  176,  EDITOR  &  PUBLISHER. 

GOSS  COMMUNITY,  6  units,  2  folders 

Goss  Community  units  for  add-on,  1970 

Goss  Community  folders 

^ss  Suburban,  2  units 

Goss  Suburban,  6  units,  1966 

Goss  SU  folder 

Goss  Suburban  folder 

^ss  Suburban  presses  and  units 

^ss  Suburban  S/C  combo  folder 

Color  King  2:1  folder.  Model  790 

Gregg  flying  imprinter  22%' 

Urbanite  V4  folder 

Color  King,  2  units  folder  1965 

Fincor  motor  and  control  40-60-75-100HP 

Baldwin  countoveyors  model  108 

2  Unit  V-15  (Cottrell  with  Gear  Drive 

(4OSS  Urbanite  units,  1970 

Goss  Urbanite  3/c  unit 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


8  UNIT  Goss  Mark  1,  23  9/16  cutoff 
16  UNIT  Wood,  22%'  cutoff 
12  WOOD  Auto  Pasters 
10  GOSS  Auto  Pasters 
4  UNIT  Hoe  Colormatic,  21V2  cutoff 
GOSS  URBANITE  y4  folder 
6  UNIT  Color  King 
3  UNIT  Newsking 

1974  5  Unit  Dailyking  with  Balloon  Former 
Bramble  Professional  Press,  Inc. 

Rt.  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 


3  UNIT  COLOR  KING  available  immediate¬ 
ly.  60  day  warranty  parts  and  workman¬ 
ship.  Continental  Printing  Machinery,  257 
Stump  Rd,,  Lapeer,  Ml  48446.  (313)  664- 
7050. 


URBANITE  FOLDER  WITH  V4  AND  Vs 
1970.  CONTACT  BOX  4272,  EDITOR  & 
PUBLISHER. 


GOSS  COMMUNITY,  4-unit  grease  lubri¬ 
cated  side  lay  on  one  unit.  Available  'une. 
CONTINENTAL  PRINTING  MACHIN..RY 
257  Stump  Road 

Lapeer,  Ml  48446  (313)  664-7050 
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HOE  Colormatic  3:2  Folder  manufactured 
1961,  23  9/16  cutoff,  complete  with  dou¬ 
ble  balloon  formers.  As  is,  where  is,  very 
good  condition.  $70,000.  Call  or  write 
James  Fenley,  Memphis  Publishing  Co., 
495  Union  Ave.,  Memphis,  TN  38101, 
(901)  529-2442. 


EIGHT  UNIT  HARRIS  V-15A,  new  1973. 
Excellent  condition,  '2  and  V4  page  heavy 
duty  folder,  balloon  former,  eight  845  roll 
stands.  Geared  for  17. OCX)  I  P  H.  May  be 
inspected  at  Killeen  Daily  Herald.  Killeen, 
Texas,  prior  to  July  15,  1978.  For  addi¬ 
tional  information,  call  Charles  Harrell, 
(817)  778-4444. 


6  UNITS  SEMI-CYLINDRICAL  web  offset 
press;  1  color  half  deck;  1  Goss  Urbanite 
half  and  quarter  folder  with  balloon  former 
150  hp  drive.  This  Mergenthaler  Newsmas- 
ter  press  is  in  position  in  modern  plant  and 
can  be  tested  any  time.  All  auxiliary 
equipment  can  be  included;  Sheridan 
stuffing  machine  5  heads;  Clark  electric 
grab  lift  with  charger,  plate  burner;  plate 
coater,  etc.  For  more  information  call  Area 
(604)  658-1010  or  write  J.  DAMGAARD. 
595  BROOKLEIGH  RD.,  VICTORIA,  B.C., 
CANADA. 


SiC  COMBINATION  folder  with  double 
parallel,  cross  perforating  V4  and  '2.  an 
upper  balloon  former.  Contact: 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago.  IL  60612 

PH:  (312)  738-1200  Telex  25-4388 


HOE  PRINTMASTER 

6-Units  22%  cutoff,  2  newspaper  Folders 
and  2  quarter  page  Folders,  one  upper 
Former  and  Skip  Slitter.  Six  reversable 
Cylinders  can  be  run  as  2  single  Presses  or 
Twin  as  a  6-Unit  Press.  Two  60  H.P. 
Motors,  twin  Electrical  Controls.  Maximum 
speed  40  R.P.M.  Cline  automatic  Reels 
and  Pasters.  Roll  width  25'  to  33' 
Maximum  Diameter  40  Can  be  seen  run¬ 
ning.  Press  IS  in  excellent  condition.  Call 
(201)  759-0600  and  ask  for  Leo  F.  Mattia 
or  Ralph  Ciccone,  or  write  to:  Mattia  Press, 
Inc.,  91  Terry  Street,  Belleville,  NJ  07109. 


USED  IGNITRON  TUBES— FOR  SALE.  6 
200  Amp  GL-5788  Tubes  and 
accessories— Good  condition,  good  price. 
Call  production  manager  at  (717)  822- 
3111,  ext.  42. 

ATF  DAILY  KING  WEB  OFFSET-6  unit 
stacked  Color  King  Folder  with  balloon 
former.  Can  be  seen  running.  (201)  671- 
5304. 


WANTED  TO  BUY 


SHERIDAN  24P  INSERTER 
Must  see  in  operation. 

Box  4050,  Editor  &  Publisher. 


DIDDE-GLASER  INSERTING  MACHINE 
GOOD  CONDITION. 

Box  3945.  Editor  &  Publisher. 


COUNT-O-VEYOR  STACKER 
REQUIRED  IMMEDIATELY 
Box  3946.  Editor  &  Publisher. 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 


WANTED  TO  BUY 
MULLER  227  or  EM-10  INSERTER. 
BOX  1781,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  or  72P  INSERTER. 
Required  by  June  1978.  Box  3299.  Editor 
&  Publisher. 


GOSS  COMMUNITY  OIL  BATH  with  Sc 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


URBANITE  3  color  unit  modified  for  dou¬ 
ble  transfer.  Unit  no  older  than  9  years. 
Advise  price,  availability,  when  can  in¬ 
spect.  Enclose  sample  of  work  current. 
Box  4252,  Editor  &  Publisher. 


TWO  AIDS  foryourcirculation  department! 
circulator's  idea  service  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for 
promotion  campaigns,  all  ready  for  re¬ 
production.  Ask  for  details.  Berkley-Small 
Inc.,  P.O.  Box  6526.  Mobile,  Ala.  36606. 


CIRCULATION  PROMOTION 
SERVICES 


ROBERT  NELSON  CAMPAIGNS 
GREGG  ASSOCIATES 
Will  be  in  Canadian  Alaskan  territory  dur¬ 
ing  the  month  of  April.  Please  send  all  in¬ 
quiries  for  circulation  promotion  services 
by  mail  to  8267  Sepula  Drive.  Country 
Lakes,  Brownsmills,  NJ  08015  .  .  .  East 
Coast  operation  continues  in  May  ...  In¬ 
quiries  in  April  by  phone  messenger  only. 
Thank  you  for  your  cooperation  ...  De¬ 
fiance. 


CREATIVE  SERVICES 


WRITER-ARTIST-TYPESETTER 
1-man  publishing  and/or  advertising  de¬ 
partment.  Nationally  published  author 
with  20  years'  writing  and  commercial  are 
background  will  bring  his  own  phototype 
computer  along  with  his  talents  to  your 
location.  Available  June  1.  Phone  (312) 
629-3296  or  write  Box  4328,  Editor  & 
Publisher. 


NEED  VACATION  RELIEF?  Highly  experi¬ 
enced,  semi-retired  publislier  (age  42)  will 
step  in  and  fill  your  upcoming  vacation  (or 
other)  absences.  Advertising,  editorial  and 
management  positions  covered  anywhere 
in  the  US  on  a  temporary  basis.  "Have 
Airstream— Like  To  Travel."  Prevailing 
wage  rate  usually  accepted.  Now  planning 
1978  Travel  schedule.  Write  Box  4333, 
Editor  &  Publisher. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2. 
Box  2285,  McAllen.  Texas  78501.  (512) 
682-7011. 


JOB  LEADS 


RADIO-TV  Jobs-  Stations  hiring  nation¬ 
wide!  Free  sample:  “Job  Leads  Newslet¬ 
ter,"  1680-HL  Vine,  Hollywood,  CA  90028. 


PRESS  SERVICES 


PRESS  SERVICE,  folder  and  press  main¬ 
tenance,  repair,  overhaul,  press  erection. 
Hans  G.  Gross,  Press  Service,  97  Wel¬ 
lington  Ave.,  Middlesex.  NY  08846.  (201) 
469-9517. 


PUBLISHERS’  REP 


WE  CAN  INCREASE  YOUR  ADVERTISING 
LINAGE  WITH  REVENUE-PRODUCING 
MAIL  ORDER  PAGES.  As  the  leading  Pub¬ 
lishers’  Representatives  in  the  Direct  Re¬ 
sponse  field,  we  can  provide  selective  Mail 
Order  Advertisers  for  your  publication. 
Just  as  we  do  for  Ladies'  Home  Journal, 
Redbook.  Saturday  Review,  Sport,  Es¬ 
quire,  Plants  Alive,  Boston  Herald  Ameri¬ 
can.  St.  Louis  Globe-Democrat.  MacFad- 
den  Women's  Group  and  so  many  others. 
Let’s  talk.  If  we’re  right  tor  each  other, 
we'll  guarantee  an  increase  in  your  mail 
order  advertising  pages  and  revenue.  Call 
or  write.  Joseph  Sheldon.  Campbell-Rey- 
nolds,  Inc.,  Dept.  3415,  641  Lexington  Av¬ 
enue,  New  York,  NY  10022  (212)  935- 
4100. 


PUBLISHING  SERVICES 


NEWSPAPER  PRINTING,  publishing 
wanted.  Complete  services.  Country 
prices.  Daily  Standard,  Celina,  OH  45822. 
Phone:  (419)  586-2371. 


Help 

Wanted,,, 

ACADEMIC 


INSTRUCTOR  OR  ASSISTANT  PROFES¬ 
SOR  to  tread  a  new,  small  broadcast  se¬ 
quence  and  teach  news  writing  in  an  estab¬ 
lished  Black  College  with  2000  students. 
Must  have  Master’s,  PhD  preferred.  Salary 
open.  Write  Dr.  Harold  B.  Hayes,  Benedict 
College,  Columbia.  SC  29204. 


FULL-TIME  FACULTY  opening  starting 
September  12.  1978,  in  skill-oriented  un¬ 
dergraduate  journalism  program  that 
places  premium  on  classroom  teaching 
and  student  counseling.  Successful  can¬ 
didate  must  have  Master's  Degree  and  pro¬ 
fessional  newspaper  and  college  class¬ 
room  experience  to  teach  reporting,  writ¬ 
ing,  mass  communications  courses,  and 
especially  photojournalism.  Salary  range: 
$13-16.500.  Mankato  State  University  is 
an  Affirmative  Action/Equal  Opportunity 
Employer.  Send  letter,  resume,  academic 
transcript  and  names  of  three  references 
to  Robert  0.  Shipman,  Box  39.  Mankato 
State  University,  Mankato.  MN  56001  by 
May  8.  1978. 


OHIO  STATE  UNIVERSITY’S  School  of 
Journalism  is  accepting  applications  for 
the  position  of  Kiplinger  Professor  of  Pub¬ 
lic  Affairs  Reporting.  Applicants  must  have 
extensive  experience  in  public  affairs  re¬ 
porting.  preferably  including  experience  in 
Washington.  The  Kiplinger  Professor 
teaches  advanced  investigative  and  in¬ 
terpretive  reporting  techniques  related  to 
coverage  of  federal,  state  and  local  gov¬ 
ernments;  directs  students  in  Kiplinger 
graduate  program  in  public  affairs  report¬ 
ing.  Starts  September  1, 1978.  Salary  up  to 
$35,000  for  1 1  months.  Applications  must 
be  received  by  June  1,  1978.  Send  resume 
and  references  to:  Chair,  Kiplinger  Search 
Committee,  School  of  Journalism,  Ohio 
State  University.  Columbus.  OH  43210. 


JOURNALISM:  Permanent  opening  begin¬ 
ning  September,  1978,  at  tlie  instructor, 
assistant  or  associate  professor  rank.  Sal¬ 
ary  range:  $1 1,000-$17.885.  Duties  in¬ 
clude  teaching  of  journalism,  public  rela¬ 
tions  and  layout/design  courses  as  well  as 
courses  in  the  area  of  expertise,  advising 
of  journalism  students,  program  develop¬ 
ment  and  independent  study  supervision 
will  also  be  required.  Master's  degree  or  its 
equivalent  in  varied  journalistic  experi¬ 
ence  IS  required;  a  Doctor’s  degree  or  its 
equivalent  in  varied  journalistic  experi¬ 
ence  is  preferred.  Experience  in  all  phases 
of  journalism— writing,  editing,  layout,  in¬ 
dependent  research,  public  relations, 
management,  etc. — is  necessary;  several 
years  teaching  in  established  schools  of 
journalism  is  preferred:  a  particular  urea  of 
expertise  developed  through  extended  ex¬ 
perience  in  the  field  is  preferred.  Send  ap¬ 
plication  to  John  A.  Davis,  Search  Commit¬ 
tee,  Leonard  110.  Indiana  University  of 
Pennsylvania,  Indiana,  Pa,  15701,  by  May 
15,  1978.  An  Affirmative  Action/Equal  Op¬ 
portunity  Employer. 

FACULTY  MEMBER  to  teach  journalism 
courses  in  growing  department.  Probable 
assignment  includes  basic  news  writing 
courses,  copy  editing  and  layout,  feature 
writing,  and  advanced  courses  in  area  of 
specialty.  Prefer  doctorate  or  person  with 
work  toward  doctorate  and  several  years 
professional  experience.  Opportunity  to 
work  with  undergraduate  and  graduate 
students  and  maintain  contacts  with 
media.  Tenure  track  position  open  Sep¬ 
tember  6.  Salary  range  is  from  instructor 
with  Master's  degree  at  $10,700  to  assis¬ 
tant  professor  with  doctorate  at  $15,550 
(1977-78  salary  scale).  Send  resume  to  Dr. 
David  Eshelman,  Head,  Department  of 
Mass  Communication.  Central  Missouri 
State  University,  Warrensburg,  MO  64093. 
An  Equal  Opportunity/Affirmative  Action 
Employer. 


To  answer  box  numbers  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box  number 
in  the  ad,  c/o  Editor  &  Publisher,  575 
Lexington  Ave.,  New  York.  N  Y.  10022. 
Please  be  selective  in  the  number  of 
clips  submitted  in  response  to  an  ad. 
Include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 
Never  submit  complete  newspapers 
unless  specifically  called  for. 


EDITOR  &  PUBLISHER  for  April  15,  1978 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


THE  ENGLISH  DEPARTMENT  of  East 
Carolina  University  has  an  opening  for  an 
assistant  Professor  of  Journalism,  effec¬ 
tive  August,  1978.  Professional  experience 
is  required  and  a  terminal  degree  is  prefer¬ 
red.  Teaching  responsibilities  include  both 
theory  and  writing  courses,  (print  media). 
Write  to  Erwin  Hester,  Chairman,  Depart¬ 
ment  of  English,  East  Carolina  University, 
Greenville,  NC  27834.  East  Carolina  is  an 
Affirmative  Action/Equal  Opportunity 
Employer. 


TEMPORARY  TEACHING  POSITION.  Fac¬ 
ulty  member  going  on  foreign  assignment. 
Appointment  for  one  year,  beginning  Fall 
1978,  with  possibility  of  second  year  ap¬ 
pointment.  Rank  and  salary  negotiable  and 
competitive.  Qualifications:  PhD  prefer¬ 
red,  Masters  and  3  years  professional  ex¬ 
perience  required.  Teach  news-editorial 
skills;  specialization  in  substantive  area 
desirable.  Strong  professional  under¬ 
graduate  program;  6  full  time  faculty  with 
142  majors.  Good  professional  relations  in 
State  capital  and  media  center.  Apply  with 
letter  and  full  credentials  by  May  15,  1978 
to  Dr.  Leonard  A.  Granato,  Chairperson, 
Department  of  Journalism,  University  of 
Arkansas  at  Little  Rock,  33rd  and  Univer¬ 
sity,  Little  Rock,  Arkansas  72204,  An  Af¬ 
firmative  Action  Employer. 


JOURNALISM 

Position  available  September  1978 
specialty  in  news-editorial  news¬ 
paper  fields.  Teaching  assignment 
may  include  introductory  and  upper 
division  courses  in  news-editorial 
field  and  related  journalism  courses. 
Doctorate  with  some  professional 
experience  preferred;  however,  will 
consider  MA  plus  3  years  profes¬ 
sional  experience.  Teaching  experi¬ 
ence  or  additional  graduate  study 
may  apply  on  salary  schedule.  Send 
resume  to  Dr.  Louis  Ingelhart, 
Chairman,  Department  of  Jour¬ 
nalism,  Ball  State  University,  Mun- 
cie  IN  47306.  Application  deadline 
May  1,  1978. 

Ball  State  University 
Practices  Equal  Opportunity  in 
Education  and  Employment. 


GRADUATE  TEACHING  ASSISTANT— ED¬ 
ITING— Half-time  position  for  MS  candi¬ 
date  in  journalism  offers  $360-$450 
monthly  stipend.  Editing  experience 
necessary.  Begins  August  23.  Write;  Head. 
Department  of  Journalism,  Kansas  State 
Univesity,  Manhattan,  KS  66506.  Equal 
Opportunity  Employer. 


ASSISTANT  PROFESSOR  of  Journalism 
and  Public  Relations.  Liberal  arts  college 
journalism-public  relations  department 
seeks  professional  with  academic  back¬ 
ground  and  experience  to  teach  practical 
newswriting,  reporting  and  editing  courses 
and  versatiTe  enough  to  handle  elementary 
public  relations  courses.  Should  have  a 
combination  of  three  years  or  more  of  daily 
newspaper  and  teaching  experience  plus  a 
Master’s  in  journalism.  Starting  salary: 
$12,5(X)-$13,500.  Send  resume,  refer¬ 
ences  (with  telephone  numbers)  and  sev¬ 
eral  samples  of  your  best  and  most  recent 
reporting  efforts  to:  Professor  John 
Behrens,  Journalism  Studies  Department, 
Business  Administration  Division,  Utica 
College  of  Syracuse  University,  Burrstone 
Road,  Utica,  NY  13502.  An  Affirmative 
Action/Equal  Opportunity  Employer. 


DIRECTOR  OF  DEVELOPMENT,  UNIVER¬ 
SITY  RELATIONS,  AND  PUBLICATIONS.  A 
new,  full-time  12  month  administrative  po¬ 
sition  reporting  directly  to  the  President. 
Requires  a  Master's  degree  or  equivalent 
and  five  years  professional  experience  in 
development  or  public  relations,  with  ex¬ 
perience  in  higher  education  administra¬ 
tive  work  desirable.  For  complete  informa¬ 
tion  write:  Ms.  Janet  Sill,  Affirmative  Ac¬ 
tion  Officer,  Winona  State  University, 
Winona,  MN.  55987.  Ojmplete  applica¬ 
tions  due  May  31,  1978.  An  Affirmative 
Action/Title  Dt/Equal  Opportunity  Univer¬ 
sity. 


INSTRUCTOR/ASSISTANT  PROFESSOR. 
Reporting  courses;  advise  newspaper. 
Graduate  degree;  experience  helpful.  Dr. 
William  M.  Hammel,  Communications, 
Loyola  University,  New  Orleans,  LA  701 18. 


JOURNALISM,  CHAIRPERSON— Starting 
September,  1978.  PhD  in  journalism  or 
mass  communications  is  required.  To  lead 
in  development  of  Mass  Communications 
Department.  Should  have  a  solid  record  in 
teaching  and  research  with  strong 
academic  and  professional  credentials. 
Expertise  in  at  least  one  of  these  areas  is 
expected— newspapers,  broadcasting, 
magazines,  advertising,  public  rela¬ 
tions — but  applicant  should  be  competent 
in  the  general  discipline  of  mass  com¬ 
munications.  Evidence  of  association  with 
professional  organizations  and  administra¬ 
tive  potential  is  desirable.  Rank  and  salary 
to  be  determined  by  preparation  and  ex¬ 
perience.  Application  deadline  May  15, 
1978.  Send  resume,  statement  of  research 
interests,  copies  of  relevant  publications, 
and  the  names  and  addresses  of  three  re¬ 
ferences  tO: 

Personnel  Office 
East  Tennessee  State  University 
P.  0.  Box  24,  070A 
Johnson  City,  TN  37601 
ETSU  is  an  Affirmative  Action-Equal 
Employment  Employer  (MF) 


ADMINISTRATIVE 


"ALL  AROUND”  person  for  management 
of  top  notch  weeklies.  Right  person  must 
be  able  to  manage,  sell  advertising,  cover 
news  and  handle  routine  office  needs.  A 
real  challenge  for  the  right  person.  Re¬ 
sume  and  cover  letter  telling  goals  and 
needs  to  John  Haines,  Eldorado  Times,  El¬ 
dorado,  KS  67042.  (316)  321-1120. 


BUSINESS  MANAGER  tor  daily  newspaper 
in  Zone  2  offering  challenge  and  excellent 
opportunity.  Management  reports,  finan¬ 
cial  administration,  purchasing,  account¬ 
ing  functions.  Newspaper  experience  re¬ 
quired.  Box  4168,  Editor  &  Publisher. 


AGEING  PUBLISHER  seeks  understudy 
for  our  9  daily-weekly  chain.  Ed  Brown, 
P.O.  Box  731.  Willows,  CA  95988. 


NEWSPAPER  EXECUTIVE 
Group  of  5  outstanding  dailies  and  6  cable 
systems  headquartered  in  Zone  5  needs 
bright,  innovative  executive  to  assist  pub¬ 
lisher.  Must  be  hardworking  and  ambitious 
with  some  management  experience  and 
potential  to  assume  executive  respon¬ 
sibilities.  Position  will  include  some  re¬ 
sponsibility  for  editorial  supervision,  circu¬ 
lation  and  advertising  sales  development, 
personnel  management  and  corporate 
planning.  A  good  salary  with  an  important 
future.  Furnish  complete  and  confidential 
resume  to  Box  4319,  Editor  &  Publisher. 


OHIO  WEEKLY  needs  advertising  minded 
general  manager  to  build  public  relations 
in  a  competitive  market.  Send  resume  to 
Box  4352,  Editor  &  Publisher. 


CREDIT  MANAGER 

Challenging  opportunity  for  a  qualified, 
experienced  newspaper  credit  manager. 
We  are  a  metropolitan  daily  and  Sunday 
newspaper  in  Zone  4  and  the  person  we 
seek  must  have  newspaper  experience. 
Salary  up  to  $20,000  based  on  experience. 
Excellent  benefits,  opportunity  for  growth 
and  ideal  living  conditions.  Please  state 
your  qualifications,  experience  and  salary 
history  in  a  letter  to  Box  4309,  Editor  & 
Publisher. 


ADVERTISING 


AD  MANAGER  for  Wyoming  twice  weekly. 
Average  40  broadsheet  pages  per  week. 
Base  $12,000,  insurance,  bonus.  Good, 
clean  town,  close  to  hunting  and  fishing. 
Write  Mike  Lindsay,  The  Telegram,  2025 
Main,  Torrington,  WY  82440. 


ADVERTISING  DIRECTOR 
Zone  2  Suburban  Daily 
Wants  best  advertising  director  in  market. 
Top  salary — incentives — car  expenses. 
Proven  professionals  only.  Write  Box  4259, 
Editor  &  Publisher. 


DISPLAY  ADVERTISING  MANAGER 
We’re  changing  rapidly  and  need  someone 
to  help  us  plan  and  execute  that  change. 
Staff  of  12.  Lots  of  competition.  Unique 
market.  You’re  probably  number  2  person 
in  a  medium  sized  market  or  on  your  way 
up  in  a  larger  market.  Prefer  college  de¬ 
gree,  some  retail  and  classified  experi¬ 
ence.  Zone  4.  Sound  interesting?  Send 
complete  resume  including  salary  history 
and  requirements  to  Box  4167,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR— Locked  in  and 
want  to  move  up?  Or,  are  you  already  an  ad 
director  seeking  new  challenges?  We  are 
looking  for  an  individual  capable  of  direct¬ 
ing  and  motivating  a  staff  of  professionals. 
Must  be  an  aggressive,  dynamic,  self- 
motivated  person  with  expertise  in  the 
overall  advertising  field  including  retail, 
classified  and  national.  You  can  count  on 
excellent  fringe  benefits  including 
Employe  Stock  Ownership.  Salary  com¬ 
mensurate  with  experience.  Fonivard  re¬ 
sume  tO:  0.  D.  Bailey,  Publisher.  Delaware 
State  News,  P.O.  Box  737,  Dover,  DE 
19901.  An  Equal  Opportunity/Affirmative 
Action  Employer. 

d1s^'>^”salTs" 

A  leading  Michigan  daily  is  looking  for  an 
aggressive  salesperson.  Someone  who  can 
tackle  a  productive  route  and  turn  it  into  a 
goldmine.  We’re  offering  a  very  lucrative 
commission  plan.  Earnings  from 
$13,000-???  It’s  up  to  you.  The  more  you 
sell,  the  more  money  you  make.  We’re  part 
of  a  large  newspaper  group  and  offer  ad¬ 
vancement  potential.  You’ll  be  living  in  a 
popular  resort  town  with  an  abundance  of 
sporting  activities.  It’s  a  great  place  to 
raise  a  family.  For  a  confidential  interview, 
send  resume  with  sales  history  to  Box 
4210,  Editor  &  Publisher. 


GROUP  SALES  TRAINER 
Strong  emphasis  on  professional  news¬ 
paper  advertising  sales.  Heavy  travel 
schedule  required,  good  personal  habits, 
neat  appearance.  Fine  opportunity  for  #  1 
sales  person  or  advertising  manager  to  ex¬ 
tend  sales  ability  on  a  large  scale.  Com¬ 
plete  resume  to  Box  4198,  Editor  & 
Publisher. 


NATIONAL  ADVERTISING 
SALES  MANAGER 

Medium  size  suburban  daily  outside  Bos¬ 
ton.  Must  have  minimum  of  5  years  news¬ 
paper  sales  experience  including  success¬ 
ful  dealings  with  key  representatives  in  the 
food,  liquor,  airline,  tobacco,  auto  and  al¬ 
lied  industries  and  their  agencies.  Calling 
also  on  retail  chain  regional  offices  and 
headquarters. 

Self-starter,  conscientious,  one-man- 
baixl. 

In  strict  confidence  send  complete,  de¬ 
tailed  resume,  accomplishments  and  sal¬ 
ary  history  to: 

Box  4268,  Editor  &  Publisher. 


ADVERTISING  SALES 
Medium  size  Eastern  Pennsylvania  daily. 
Experienced  pro— display  or  classified— or 
recent  advertising  grad.  Salary-bonus- 
tringes.  Growth  opportunity.  Send  resume 
and  salary  requirements  to  Box  4322, 
Editor  &  Publisher. 


ADVERTISING  DIRECTOR  and, or  investor 
needed  for  weekly  paper  going  controlled 
circulation.  Must  be  willing  to  work  hard. 
Beautiful  area  with  excellent  potential  in 
Zone  3.  Salary  and  commission  negotiable. 
Applicant  must  be  willing  to  develop  and 
manage  competitive  local  sales  program. 
Write  Box  4347,  Editor  &  Publisher. 


NATIONAL  ADVERTISING  MANAGER 
The  Los  Angeles  Herald  Examiner  needs 
an  experienced,  aggressive  leader  and 
trainer  who  can  write  sales  presentations, 
make  personal  sales  calls,  and  is  not  afraid 
of  hard  work  and  long  hours.  This  is  a 
tough  job.  in  a  very  tough  market,  against 
very  tough  competitors  and  needs  a  tough 
ad  executive  who  can  sell  and  lead. 

We  don’t  believe  in  hand  holding  our  man¬ 
agers.  This  is  a  run  your  own  show  proposi¬ 
tion. 

Contact  Harry  Blatt,  Ad  Manager,  (213) 
748-1212,  Ext.  531. 


NEWSPAPER  GROUP  which  offers  rapid 
opportunity  for  advancement  seeks  dis¬ 
play  and  classified  advertising  sales¬ 
people,  all  Zones,  minimum  one  year’s  ex¬ 
perience  in  newspaper  sales.  Write  or  call. 
Bob  Paulos,  SLNI,  W.  601  Main,  Suite  317, 
Spokane.  WA  99201.  (509)  838-4451. 

ADVERTISING  MANAGER  for  growing 
6.000^  weekly  and  20,000  shopper.  Need 
hard-working  self-staiier  who  is  well  or¬ 
ganized  and  willing  to  commit  time  and 
effort  to  help  both  publications  reach  their 
potential.  Attractive  compensation  and 
benefit  package.  Send  complete  resume  to 
Union-Recorder,  Box  520;  Milledgeville, 
31061. 


EDITOR  &  PUBLISHER  for  April  15,  1978 


ADVERTISING  personnel  to  train  as  gen¬ 
eral  manager  to  operate  2  progressive 
weeklies  located  on  the  Mississippi  Gulf 
Coast.  Starting  salary  $12,000  per  year 
plus  bonus.  Box  4191,  Editor  &  Publisher. 


ARTIST 


WE  DON’T  ASK  MUCH — Just  an  editorial 
artist  with  verve,  enthusiasm  and  care  for 
boldly-appealing  layout,  talent  as  an  illus¬ 
trator,  a  good  head  for  planning  and  lead¬ 
ership,  and  a  chance  to  join  a  first-class 
newspaper  organization  at  the  ground  floor 
of  its  newest  and  highest  priority  project. 
We’re  launching  a  new  Sunday  newspaper 
to  serve  all  of  Michigan’s  Upper  Peninsula, 
and  need  a  top-flight  graphics  director  for 
both  the  newspaper  and  the  locally-pro¬ 
duced  magazine  supplement.  If  you  think 
you  have  the  skills  and  zest  we  want,  con¬ 
tact  James  R.  Whelan,  Editorial  Director, 
Panax  Corporation,  P.O.  Box  1860,  East 
Lansing,  Michigan  48823,  enclosing  re¬ 
sume,  salary  requirements,  and  samples  of 
your  work. 


_ CIRCULATION _ 

METRO 

CIRCULATION 

MANAGER 

Major  Florida  newspaper  responsible  for 
managing  and  supervising  all  circulation 
sales,  service  and  collection  activities  in 
the  metro  area.  Also  major  responsibilities 
in  developing  sales  and  business  skills  of 
professional  staff,  as  well  as  initiating  new 
methods  and  promotions  designed  to  in¬ 
crease  circulation.  Must  possess  experi¬ 
ence,  leadership  potential,  and  the  ability 
to  motivate  people.  Send  resume  to  Box 
4264,  Editor  &  Publisher. 


CIRCULATION  DISTRICT  MANAGER  for 
progressive  9500  daily  with  a  weekly  TMC. 
Excellent  opportunity  for  someone  who 
wants  to  get  into  the  circulation  manage¬ 
ment  field.  Send  complete  resume  includ¬ 
ing  salary  history  to  Ron  Shaw,  Grand 
Haven  Tribune,  101  N.  Third  St.,  Grand 
Haven,  Ml  49417. 


CIRCULATION  MANAGER  for  25,000  cir¬ 
culation  weekly  in  southwestern  Ohio. 
Must  be  strong  on  management,  carriers, 
mail  distribution  and  circulation  records. 
Good  chance  to  move  up  in  "Top  10"  U.S. 
Chain.  Write  Rex  Richardson,  Publisher, 
Echo  Publications,  5120  Dixie  Highway, 
Fairfield.  OH  45014. 


CIRCULATION  DIRECTOR  for  afternoon 
offset  daily  in  a  growing  Zone  4  market. 
Ideal  candidate  has  3-^  years  in  field, 
strong  strengths  and  dealing  with  people, 
analysis  and  evaluation,  and  planning  and 
organizing.  Person  must  also  be  aggres¬ 
sive,  energetic,  creative  and  willing  to  par¬ 
ticipate  ina  dynamic  management  team.  It 
you  meet  these  requirements  and  enjoy 
challenges,  personal  development,  prog¬ 
ress,  send  resume  describing  yourself, 
education,  experience  and  salary  require¬ 
ments  to  Box  3643,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
For  fastest  growing  daily  newspaper  in 
New  Mexico.  Must  be  a  worker,  familiar 
with  carrier  recruiting,  crew  working, 
promotions,  motor  routes.  Small  commun¬ 
ity  is  wonderful  place  to  raise  your  family  in 
the  heart  of  the  southwest.  Send  resume 
to  Box  4355,  Editor  &  Publisher. 


PRIZE-WINNING,  Zone  3  community  daily 
(11,300)  seeks  aggressive  and  experi¬ 
enced  circulator  who  will  match  circulation 
potential  with  existing  high  quality  product 
published  in  our  new  plant.  You  must  have 
proven  sales  record  with  carriers,  familiar¬ 
ity  with  ABC.  all  circulations  systems  and 
promotions.  The  person  we  want  will  be 
given  complete  freedom  to  re-build  our 
circulation  department  in  a  fast  growing, 
competitive  market.  Excellent  fringes.  Box 
4313,  Editor  &  Publisher. 


CIRCULATION  MANAGER  wanted  im¬ 
mediately  for  23,000  circulation  weekly 
group  (Zone  5).  Must  be  capable  of  reor¬ 
ganizing  and  motivating  a  competitive  car¬ 
rier  system.  This  is  a  unique  opportunity  to 
manage  a  strong  and  growing  system.  Ex¬ 
cellent  salary,  bonus.  Send  resume  or 
phone  Billie  ^nson.  Journal  Newspapers 
Inc.,  2548  Portage  Mall.  Portage,  IN  (219) 
762-6541. 
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HELP  WANTED 
CIRCULATION 


HELP  WANTED 

CLASSIFIED  ADVERTISING 


HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 
EDITORIAL 


THE  DISPATCH,  an  excellent  afternoon 
daily  of  11.800  in  Lexington,  North 
Carolina,  is  seeking  a  circulation  manager. 
The  job  will  offer  a  challenge  to  even  the 
most  highly  qualified  candidate  because  it 
involves  .one  of  the  most  competitive  mar¬ 
kets  in’ the  nation.  But  the  rewards 
abound:  excellent  salary,  outstanding 
benefits,  small  town  living  close  to  large 
cities  in  beautiful  Piedmont,  North 
Carolina,  and  not  the  least,  being  a  part  of 
the  New  York  Times  Co.,  of  which  the  Dis¬ 
patch  is  a  respected  affiliated  newspaper. 
We  have  a  lot  to  offer,  but  so  should  the 
person  who  applies.  Please  call  Joe  Sink, 
Publisher,  at  (704)  249-3981  or  write  to 
P.O.  Box  908,  Lexington,  NC  27292. 

DISTRICT  MANAGER 
Gulf  Coast  suburban  weekly  in  Zone  6  has 
immediate  opening.  Experience  in  volun¬ 
tary  pay  and  conversion  from  free  to  volun¬ 
tary  pay  helpful.  The  position  offers  an  ex¬ 
citing  challenge  for  a  sales  and  service 
minded  individual.  Send  complete  resume 
and  salary  requirements  to  Box  4350, 
Editor  &  Publisher. 

LEADING  NORTHWESTERN  Pennsylvania 
metropolitan  newspaper  is  seeking  an  ex¬ 
perienced  circulation  district  manager. 
Must  be  strong  on  promotion,  service  and 
collections.  Top  flight  salary  and  excellent 
fringe  benefits.  Send  resume  to  Box  4354, 
Editor  &  Publisher. 

CIRCULATION  MANAGER  for  medium  cir¬ 
culation  Zone  5  Gannett  Group  daily.  Ex¬ 
cellent  opportunity  for  assistant  circula¬ 
tion  manager  to  move  up.  Must  have  basic 
knowledge  of  management,  carriers,  motor 
'Outes  and  ABC  records.  Advancement  po¬ 
tential  with  Group.  Send  resume  and  goals 
to  Box  4165,  Editor  &  Publisher. 

DISTRICT  MANAGER  for  Pacific  North¬ 
west  30,000,  ABC.  daily  and  Sunday  after¬ 
noon  newspaper.  Minimum  3  years  of  ex¬ 
perience  in  all  phases  of  District  Manage¬ 
ment.  Motor  Route,  Promotion,  TMC,  and 
Computer  experience  helpful.  Excellent 
future  for  the  right  person.  Send  complete 
resume,  references,  and  salary  expecta¬ 
tions  in  first  letter  to:  Marc  Dailey,  Circula¬ 
tion  Director,  The  Wenatchee  World,  P.O. 
Box  1511,  Wenatchee,  WA  98801. 

CIRCULATION  MANAGER  needed  by  am¬ 
bitious  41,000  daily  in  Zone  5.  Promotion, 
service  and  single  copy  sales  all  important 
to  us.  Data  processing  experience  desira¬ 
ble  but  not  required.  Good  salary,  fringes 
and  support  from  the  top.  Send  resume  to 
Box  4221.  Editor  &  Publisher. 

^SiSTANT  MAI^A^ER 

Here's  an  opportunity  for  you  to  further 
polish  your  management  skills  by  working 
for  a  real  circulation  pro  in  a  dynamic,  in¬ 
novative  organization.  Prior  supervisory 
experience  a  must.  Immediate  opening. 
Write: 

Robert  D.  Nicoson 

Personnel  Manager 
The  Republic 
333  2nd  St. 

Columbus,  IN  47201 

CIRCULATION 

MANAGER 

Exceptional  opportunity  for  professional 
growth  in  attractive  Southwestern  com¬ 
munity.  Responsibilities  will  include  the 
distribution  functions  of  AM/PM  met¬ 
ropolitan  dailies  with  combined  circulation 
of  135,000.  The  candidate  we  seek  will 
have  a  record  of  achievement  in  circula¬ 
tion  distribution  sales,  promotion  and 
management  and  is  looking  for  a  more 
challenging  advancement  opportunity. 
Experience  with  circulation  computer  ap¬ 
plications  and  MBO  would  be  an  advan¬ 
tage.  $20,000  -  to  start.  Please  send  re¬ 
sume  and  outline  of  career  highlights  by 
4/21/78  to  Tucson  Newspapers  Inc.,  P.O. 
Box  26887,  Tucson,  AZ  85726.  Att:  Per¬ 
sonnel  Dept. 


CLASSIFIED  ADVERTISING 

CLASSIflED  MANAGER 
ZONE  4,  14,000  DAILY 
We  are  a  young  management  newspaper 
looking  for  a  top  notch  salesperson  to  ad¬ 
vance  career  by  moving  up  to  classified 
manager.  Reply  by  resume  and  letter  out¬ 
lining  achievements  and  qualifications  to 
Box  4241,  Editor  &  Publisher. 
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CLASSIFIED  MANAGER.  26,000  6-day 
paper  is  seeking  an  aggressive,  promotion 
minded  classified  manager.  Will  have  re¬ 
sponsibility  for  entire  staff  besides  being 
the  sales  leader.  We  are  in  a  rapid  growth 
area  and  our  staff  needs  guidance.  VDT 
experience  helpful,  but  not  a  necessity. 
Good  pay  with  commission  plan.  Excellent 
fringe  benefits.  Send  resume  with  salary 
requirements  to  Mr.  Sexton,  Waukesha 
Freeman,  200  Park  Place,  Waukesha,  Wl 
53187. 

ASSISTANT  PHONEROOM  supervisor  for 
large  daily  and  Sunday.  Zone  2.  Back¬ 
ground  should  include  all  phases  of  phone 
room  operation.  Scanner  and  VDT  experi¬ 
ence  helpful  but  not  essential.  Send  brief 
resume  and  salary  background  to  Box 
4327,  Editor  &  Publisher. 

UNUSUAL  OPPORTUNITY 
Growing  community  daily  newspaper  in 
Southern  California  needs  classified  ad¬ 
vertising  manager  who  Is  aggressive  and 
knowledgeable.  Send  resume  with  salary 
requirements  to  Publisher,  P.O.  Box  610, 
Corona,  (^A  91720. 

PHONE  ROOM  SUPERVISOR 
For  San  Francisco  Bay  Area  weekly  chain. 
Must  have  good  sales  track  record.  Able  to 
lead  and  motivate  staff  to  increase  Image. 
Promotional  experience  essential.  Send 
resume  with  salary  history  to  Box  4336, 
Editor  &  Publisher. 


DISPLAY  ADVERTISING 

ENTHUSIASM  AND  a  fresh  college  dip¬ 
loma  in  advertising  or  marketing  can  be 
your  key  to  a  starting  advertising  sales  po¬ 
sition  with  a  progressive  small  daily  in  a 
rich  and  growing  market  in  Northern  Il¬ 
linois.  (3ood  starting  salary,  benefits  and 
chance  for  advancement.  Write  and  tell  us 
about  your  background,  education  and  go¬ 
als.  Send  resume  to:  Jim  Johnson,  Retail 
Ad  Manager,  Belvidere  Daily  Republican, 
401  Whitney,  Belvidere,  IL  61008. 

ADVERTISING  SALESPERSON 
Experienced  newspaper  advertising  sales¬ 
person.  We  are  located  in  Zone  2  and  are 
part  of  a  large  newspaper  group.  Salary 
plus  commission  and  mileage  and  liberal 
fringe  benefits.  Send  resume  to  Box  4300, 
Editor  &  Publisher. 

GROWTH  AND  FUTURE  for  aggressive  Ad 
salesman  for  free  circulated  shopper.  Lo¬ 
cated  in  Sunny  Florida.  48  hour  week  a 
minimum  but  you  will  be  well  compen¬ 
sated.  Good  fringe  benefits.  Box  4195, 
Editor  &  Publisher. 

COUNTRY  WEEKLY  seeks  salesperson/ad- 
vertising  director  with  drive.  Layout  and 
pasteup  experience  needed.  Northern 
Zone  1.  Good  entry  level  position.  Box 
4134,  Editor  &  Publisher. 

ZONE  5  (daily  7500,  6  days)  needs  aggres¬ 
sive,  enthusiastic  person  to  join  advertis¬ 
ing  staff.  Must  be  hard-working,  self¬ 
starter  who's  well-organized  and  willing  to 
learn.  Typing  skills  a  must.  Send  resume, 
salary  history  and  references  to  Robinson 
Daily  News,  Advertising  Manager,  Box  639, 
Robinson,  IL  62454. 

NEED  LOCAL  RETAIL  MANAGER  NOW! 
This  job  requires  a  two-fisted  individual 
who  can  sell  key  accounts  and  still  manage 
an  aggressive,  hard-hitting  staff.  Steady 
job,  excellent  base  salary  plus  over-ride  on 
staff  sales.  Must  be  inspirational  leader 
and  have  at  least  three  ^ars  managerial 
experience.  Affluent  community. 
Seventy-year-old  daily.  Company  benefits 
above  average.  When  are  you  available? 
Tell  me  about  yourself  by  telephone  or  let¬ 
ter.  Send  resume,  samples  of  your  work 
and  salary  requirement.  Strong  promotion 
background  a  definite  plus.  Call  or  write,  _ 
Bert  Stoipe,  Executive  Vice  President  and  ‘ 
General  Manager,  Glendale  News-Press, 
111  No.  Isabel  St.,  Glendale,  Ca.  91209, 
Phone:  (213)  241-4141. _ 

WANTED — A  salesman  who  loves  money 
and  can't  get  enough  where  he/she  is  now. 
We  have  a  commission  plan  that  a  hard 
worker  who  knows  howto  sell  can  really  cash 
in  on!  Our  salaries  are  competitive  with 
papers  twice  our  size.  We  also  have  top 
management  in  our  daily  newspaper,  shop¬ 
per,  and  weekly  newspaper  organization. 
Growing  Zone  5  location.  Send  resume  to 
Box  4251,  Editor  &  Publisher. 


ENTHUSIASTIC,  energetic  sales  person 
who  can  also  handle  limited  writing  as¬ 
signments  plus  layout  work  for  weekly  in 
sunny  Florida.  Send  resume  and  salary  re¬ 
quirements  to  Box  4320,  Editor  & 
Publisher. 

RETAIL  ADVERTISING  SALES 

Are  you  looking  for  a  chance  to  exercise 
your  sales  skills  in  a  modern,  growing  or¬ 
ganization?  Recent  expansion  has  created 
a  rare  opportunity  for  the  right  person.  We 
are  seeking  an  experienced  sales  rep¬ 
resentative  capable  of  sen/icing  and  ex¬ 
panding  a  varied  account  list.  You  will  be 
joini  ng  a  staff  of  sales  pros  and  be  working 
in  1  of  the  most  modern  newspapers  in  the 
country. 

Madison  Newspapers  Inc.  is  an  AM/PM  op¬ 
eration  located  in  a  beautiful  medium 
sized  community  with  abundant  cultural 
and  recreational  facilities.  If  you  are  look¬ 
ing  for  a  challenging  career  with  lots  of 
opportunity  for  advancement,  please  send 
a  letter  of  application  with  education,  work 
and  salary  history  to: 

Personnel  Dept. 

Madison  Newspapers  Inc. 

P.  0.  Box  8056 
Madison,  Wl  53708 
An  Affirmative  Action  Employer 
A  labor  dispute  is  in  progress  at  Madison 
Newspapers  Inc. 

5  DAY  DAILY  in  sunny  California  needs  ag¬ 
gressive  pro  to  take  over  established  ac¬ 
counts  and  develop  new  territory.  Salary 
plus  commission,  excellent  benefits.  If  you 
can  sell,  start  now.  Sandra  Lipari,  Ad  Man¬ 
ager,  Daily  Independent,  Corona,  CA 
91720.  (714)  737-1234. 


_ EDITORIAL _ 

PROGRESSIVE  BUSINESS  news  weekly  in 
Zone  4  seeks  shirt-sleeve  editor  who  knows 
business  field  and  what  news  affects  it. 
Advancement  unlimited  to  REAL  news¬ 
paper  person.  Must  be  knowledgeable 
about  legislatures,  municipalities  and  gov¬ 
ernment  agencies.  Box  4189,  Editor  & 
Publisher. 

COME  TO  BIG  SKY  COUNTRY! 
Experienced  editor— Take  charge  of  news 
department  of  prize  winning,  growing 
semi-weekly.  In  heart  of  Southwest  Mon¬ 
tana  recreation  area.  Write  or  call  Dean 
Neitz  or  Sally  Campbell,  Anaconda  Leader, 
121  Main,  Anaconda,  MT  59711.  (406) 
563-5283. 

STRINGERS  WANTED  for  national  Catho¬ 
lic  newspaper.  Reporters  in  various  parts 
of  country  being  sought  for  special  as¬ 
signments.  Good  space  rates  and  payment 
for  news  alerts  and  phoned-in  information. 
Write  giving  background  tO:  Dale  Francis, 
Our  Sunday  Visitor,  Huntington,  IN  46750. 

DESK  PERSON  position  open  immediate¬ 
ly.  Must  have  experience  in  headline  writ¬ 
ing,  layout,  editing  copy.  Box  4212,  Editor 
&  Publisher. 

VERSATILE  REPORTER,  photographer, 
newspaper  layout,  editing  experience,  at¬ 
tractive  area.  Northeast  Arizona  mountain 
area.  White  Mountain  Publishing  Co.. 
Managing  Editor,  Box  678,  Show  Low,  AZ 
85901. 

MANAGING  EDITOR  who  can  direct  news, 
ad,  circulation  and  promotion  efforts  for 
top  Midwest  weekly  that  wants  to  continue 
established  growth.  Excellent  community 
and  an  even  better  opportunity,  good  sal¬ 
ary  and  fringes.  Write  Box  4047,  Editor  & 
Publisher. 

WORLD'S  LARGEST  weekly  hobby  news¬ 
paper.  Coin  World.  (100.0(30  circulation), 

IS  seeking  aggressive  person  with  back¬ 
ground  in  reporting,  copy  editing  and  lay¬ 
out  for  very  responsible  editorial  position. 
Some  background  in  numismatics  would 
be  helpful,  but  not  necessary.  Please  write 
letter  of  application  in  own  handwriting. 
Also  include  typed  resume  including  three 
personal  references  and  three  professional 
references.  Kindly  state  salary  require¬ 
ments. 

All  applications  will  be  held  in  strictest 
confidence.  A  residency  in  Sidney,  Ohio, 
area  will  be  required  for  successful  applic¬ 
ant.  Send  application  and  resume  to: 

John  Amos 
Amos  Press  Inc. 

P.  0.  Box  150 
Sidney,  OH  45367 

EDITOR 


MANAGING  EDITOR,  mid  Michigan  weekly 
newspaper  group.  Requirements  include:  J 
degree,  experience  in  reporting,  copy  edit¬ 
ing,  newspaper  design,  editorial  writing, 
newsroom  management.  Apply  to  Vivian 
Fiscus,  Publisher.  Town  Courier  Inc.,  Box 
1510,  East  Lansing,  Ml  48823. 

SPORTS  EDITOR  for  Eldorado,  Kansas 
daily  newspaper.  Emphasis  on  local  cover¬ 
age  of  all  sports  as  well  as  general  report¬ 
ing  assignment.  Immediate  opening.  Con¬ 
tact  John  Haines,  Eldorado  Times,  El¬ 
dorado,  KS  67042.  (316)  321-1120. 

COPY  EDITOR.  Must  have  experience  in 
copy  editing,  headline  writing,  and  page 
layout.  Include  samples  of  your  work  and 
salary  requirements  to  Box  4238,  Editor  & 
Publisher. 

ASSISTANT  SPORTS  EDITOR.  We  are 
looking  for  an  imaginative  assignment 
editor  who  can  conceive  and  initiate  fea¬ 
ture  material  to  complement  solid  tradi¬ 
tional  coverage  on  a  7  day  morning  news¬ 
paper  in  the  Southeast.  Must  be  able  to 
motivate  and  supervise  experienced  staff 
of  6.  edit  for  style  and  content  and  handle 
basic  layout  responsibilities.  Box  4234, 
Editor  &  Publisher. 

FEATURES  EDITOR 

We  are  looking  tor  a  features  editor  to  help 
us  improve  coverage  in  arts/entertain¬ 
ment,  television,  home  and  lifestyle  areas. 
Must  have  copy  editing  and  layout  exper¬ 
ience.  Send  resume,  samples  and  salary 
range  to: 

Dorothy  Clifford 
People  Editor 
Tallahassee  Democrat 
P.  0.  Box  990 
Tallahassee,  FL  32302. 


STATE  EDITOR 

Our  search  has  produced  a  lot  of  possibles, 
but  no  single  candidate  who  seems  perfect 
for  the  job  of  building  competitive  cover¬ 
age  in  1  of  the  most  exciting  regions  of  the 
West.  The  man  or  woman  we're  looking  for 
will  have  tearsheets  demonstrating  bright 
writing,  editing  and  layout,  and  references 
attesting  to  effective  supervisory  ability 
and  personal  drive.  Serid  unreturnable 
clips  to  Personnel  Manager,  The  Billings 
Gazette,  P.O.  Box  2507,  Billings,  MT 
59103.  An  Equal  Opportunity  Employer, 
M/F. 

SHIRT  SLEEVE  EDITOR  for  25,000  circu¬ 
lation  weekly  in  southwestern  Ohio.  Strong 
emphasis  on  community  issues.  Layout, 
hemline  writing,  editing  experience  essen¬ 
tial.  Good  chance  to  move  up  in  “Top  Ten" 
US  chain.  Write  Rex  Richardson,  Pub¬ 
lisher.  Echo  Publications,  5120  Dixie 
Highway,  Fairfield,  OH  45014. 

WE'RE  A  NORTHWEST  DAILY  accustomed 
to  winning  prizes  and  regional  recognition 
for  investigative  reporting  and  feature  writ¬ 
ing.  Expansion  into  the  7-day  AM  market 
has  opened  up  a  top  editorship  at  our 
22,000  circulation  paper  in  the  heart  of 
the  best  recreation  wonderland  in  the 
West.  We're  hiring  an  assistant  city  editor 
who  can  carry  on  a  tradition  of  enlightened 
leadership  in  a  talented  newsroom.  If  you 
are  a  good  writer  packed  with  strong  ideas, 
possibly  stymied  on  a  small  daily  or  just 
looking  for  a  chance  to  run  your  own  staff 
of  12  reporters  and  3  photographers,  send 
us  a  resume.  Pacific  Northwest  candidates 
preferred,  salary  to  $14,0CX).  Box  4301, 
Editor  &  Publisher. 

COPY  EDITOR 

Electronic  copy  desk  in  mid  Atlantic  resort 
area  has  opening  for  an  experienced  editor 
with  strong  editing  and  headline  writing 
skills.  Excellent  pay  and  benefits.  Box 
4304,  Editor  &  Publisher. 

SOUTHERN  CALIFORNIA  DAILY  seeks 
top-flight  copy  editor.  Send  resume,  sam¬ 
ples  to  Box  4315,  Editor  &  Publisher. 

NEED  A  shirtsleeve  managing  editor  to  get 
your  paper  moving?  There's  no  substitute 
for  experience,  and  I  have  it,  ranging  from 
publishing  a  weekly  to  agency  to  big-city 
newspaper  editor.  Box  4316,  Editor  & 
Publisher. 

MANAGING  EDITOR 

Interested  in  becoming  television  news  di¬ 
rector?  Well  established  VHF  station.  ABC 
affiliate  located  in  Sun  Belt.  Send  resume 
to  Box  4306,  Editor  &  Publisher. 
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HELP  WANTED 


EDITORIAL 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


FARM-REGIONAL  need  farm-ranch  re¬ 
porter  to  join  3-person  regional  staff. 
Cover  regional  zone  and  also  be  our  farm 
ranch  expert.  Box  4250.  Editor  & 
Publisher. 


IF  YOU  HAD  your  choice  of  editing  copy  in 
a  town  with  snow,  ice  and  high  taxes  or  in 
Sunny  south  Florida,  which  would  you 
pick?  The  Fort  Lauderdale  News  has  a 
desk  opening  for  someone  who  challenges 
copy  and  has  an  eye  for  attractive  page 
design.  And  when  you  get  off  work,  there  is 
still  plenty  of  sun  for  swimming,  boating, 
fishing,  tennis,  golf.  Send  resume  tO: 
Glenn  Kirchoff,  Assistant  Managing 
Editor,  Fort  Lauderdale  News,  P.O.  Box 
14430,  Fort  Lauderdale,  FL  33302. 


2  OPENINGS — resignation  of  husband  and 
wife  created  2  key  openings  on  18,000  re¬ 
gional  morning  daily.  Need  sports  editor 
and  slot  person  on  universal  desk.  Elec¬ 
tronic  newsroom.  Experience  required. 
Good  salary  and  excellent  fringes.  Close  to 
Colorado  Country.  Contact  Daryl  Hall,  Star 
Herald,  Scottsbiuff,  NB  69361. 

NATIONAL  MAGAZINE  PUBLISHING 
COMPANY  has  openings  for  SENIOR 
EDITOR  with  degree,  10  years  experience. 
Challenging  opportunity.  Salary  open. 
Send  resume  to  Publisher,  61 16  N.  Cent¬ 
ral,  #  1020,  Dallas,  TX  75206. 

HOME  ECONOMICS  DIRECTOR 
NORTHERN  CALIFORNIA 
McClatchy  Newspapers,  a  multi-plant 
group  of  newspapers  with  radio  and  TV  sta¬ 
tions,  has  challenging  position  for  experi¬ 
enced  Home  Economics  Director .  . .  must 
have  good  knowledge  of  both  fashion  and 
food.  Home  economics  degree  essential. 
Must  be  capable  of  writing  and  editing. 
Some  radio  or  TV  experience  desirable. 
Good  salary  plus  liberal  vacation,  medical 
and  retirement  benefits.  All  replies  held  in 
strict  confidence. 

Send  detailed  resume  including  availabil¬ 
ity  for  interview  to: 

Personnel  Department 
McClatchy  Newspapers 
21st  and  Q  Streets 
Sacramento,  California  95816 
An  Equal  Opportunity  Employer 


Food  industry  publication  needs  two  repor¬ 
ters  with  all  around  experience  writing,  edit¬ 
ing,  research,  investigative.  You  will  travel 
to  dig  up  news  and  cover  all  industry  meet¬ 
ings.  Zones  9  and  5.  Send  resume  with 
complete  work  experience  and  samples  of 
your  work  to  Director  of  Personnel,  Box 
4265,  Editor  &  Publisher. 

SPORTSWRITER 

We’ re  a  52,000  mid-west  daily  looki ng  f  or  a 
sportswriter  who's  not  afraid  of  hard  tedi¬ 
ous  work,  someone  who  can  work  on  VDT, 
not  get  upset  taking  scores  and  statistics 
over  the  phone,  someone  who  can  spend 
most  of  a  shift  taking  care  of  agate  and 
then  pump  out  a  super  feature  before 
going  home.  We  want  someone  who  can 
cover  the  Chicago  Bears.  Cubs  or  White 
Sox  and  do  the  same  type  of  job  on  a  little 
league  game.  Don't  apply  if  you’re  a  star. 
We  want  team  players.  Box  4277,  Editor  & 
Publisher. 


BUSINESS  WRITER  wanted  for  23,500 
circulation  Zone  9  daily.  Minimum  of  3 
years  business  writing  experience  neces¬ 
sary.  Send  resume,  salary  requirements 
and  clips  to  Box  4282,  Editor  &  Publisher. 


EDITOR 

I  need  an  editor  for  my  rural,  county  seat  6 
day  Zone  5  daily.  Excellent  opportunity  for 
a  person  on  the  way  up.  You  will  report 
directly  to  the  publisher.  Box  4160,  Editor 
&  Publisher. 

PHOTOGRAPHER-REPORTER  for  quality 
small  daily  in  southeastern  Indiana.  Fine 
opportunity  for  recent  grad  with  darkroom 
experience.  Write:  Jim  Small,  Editor, 
Greensburg  Daily  News,  Greensburg,  IN 
47240. 

STRINGERS:  Established  National  Finan¬ 
cial  Journal  invites  queries  from  top  busi¬ 
ness/financial  reporters,  correspondents, 
preferably  now  employed  by  major  met¬ 
ropolitan  dailies.  Good  pay,  steady  as¬ 
signments,  solid  working  relationship.  Box 
4236,  Editor  &  Publisher. 


ASSOCIATE  EDITOR/MANAGING  EDITOR 
of  small  daily  or  news  editor  of  medium  : 
daily  who  desires  to  be  associate  editor  of 
15  person  staff  on  prize-winning  morning 
daily.  Number  2  person  position.  Strong 
management  abilities  necessary.  Elec¬ 
tronic  newsroom.  Reporting  and  editing 
experience  required.  Box  4258,  Editor  & 
Publisher. 

POLICE  REPORTER  with  at  least  3  years 
experience  on  a  daily  wanted  for  im¬ 
mediate  opening  on  growing  Zone  3  PM 
daily.  Must  have  desire  to  cover  fast  break¬ 
ing  stories  and  ability  to  produce  clear, 
concise  copy  under  deadline  pressure.  Box 
4329,  Editor  &  Publisher. 

REPORTER-PHOTOGRAPHER  position  on 
small  Western  New  York  daily.  Immediate 
opening  for  person  skilled  in  writing,  edit¬ 
ing  photography.  Attitude  more  important 
than  experience.  Send  resume,  clippings, 
salary  requirement  to  Box  4330,  Editor  & 
Publisher. 

WRITER-EDITOR 

If  you  have  a  way  with  words  and  supervis¬ 
ory  experience  (or  potential),  this  could  be 
the  job  you’ve  been  waiting  for.  Join  a  na¬ 
tional  magazine  at  the  management 
level— an  unusual  opportunity  to  start 
close  to  the  top.  Help  run  a  staff  of  50  with 
an  editorial  budget  exceeding  $1 ,000,000. 
Senior  position  demands  a  good  mind, 
sharp  critical  judgment,  a  solid  record  of 
previous  achievement,  and  a  flair  for  dis¬ 
cussing  complex  matters  in  down-to-earth 
language.  Magazine-writing  experience,  a 
background  that  includes  copy  editing 
and/or  work  in  a  satellite  bureau,  and  a 
good  grounding  in  socioeconomic  affairs 
will  be  a  plus.  Top  salary— well  above  any 
Guild  scale.  Zone  2.  Write  a  compelling 
letter  telling  why  you  think  you’re  the  per¬ 
son  for  this  job:  include  a  resume,  but 
don't  rely  only  on  it.  Box  4331,  Editor  & 
Publisher. 

OLDER  EDITOR,  semi-retired,  2  or  3  days  a 
week  on  healthy  weekly  in  Florida.  Box 
4344,  Editor  &  Publisher. 

BILINGUAL  REPORTER  for  English-lan¬ 
guage  newspaper  in  Central  America.  Sal¬ 
ary:  $75  weekly  take-home.  Send  resume, 
clips  to  Apdo  7-2730,  San  Jose,  Costa 
Rica. 

EDITOR 

for  4500  circulation.  5-day  PM  in  outdoor 
recreation  area  of  Zone  8.  Must  have  a 
background  in  community  journalism,  the 
highest  standards  and  aggressively  de¬ 
mand  the  very  best  from  the  staff.  You  will 
work  in  a  new  plant  with  the  most  modern 
equipment  and  control  the  editorial  pack¬ 
age.  Salary  negotiable.  Fringes  include  ex¬ 
cellent  health  care  package  and  profit- 
sharing.  Editing-level  experience  neces¬ 
sary,  of  course,  but  your  attitude  and  ideas 
are  more  important.  We  want  someone 
looking  for  a  future,  not  one  trying  to  re¬ 
capture  a  past.  Send  complete  resume 
clips  and  salary  requirements  to:  Box 
4343,  Editor  &  Publisher. 

ASSISTANT  CITY  EDITOR  for  progressive 
Maine  AM.  Must  be  strong  on  copy  editing, 
graphics,  layout,  news  judgment  and  de¬ 
sire  to  grow  with  the  paper.  Send  resume 
and  tearsheets  to  Jim  Milliken,  Managing 
Editor,  Kennebec  Journal,  Augusta,  ME 
04330. _ 

SCIENCE  EDITOR/WRITER— For  popular 
level  monthly.  Must  be  knowledgeable  or 
experienced  in  practical  and/or  descriptive 
astronomy.  Journalism/communication/ 
English  background  and/or  experience  as 
writer/editor  Tor  major  media.  Relocation 
required.  Salary  commensurate  with  abil¬ 
ity;  full  benefit  program.  ASTRONOMY, 
Dept.  E,  411  E.  Mason  St.,  6th  Floor,  Mil¬ 
waukee,  Wl  53202. 


IMMEDIATE  OPENING  on  award-winning 
sports  staff.  VDT  background  preferred. 
Layout  work  involved.  Super  opportunity, 
challenge  for  an  aspiring  sports  journalist. 
Send  resume  and  clips  to  Jerry  Byrd, 
Shreveport  Journal,  P.O.  Box  31110, 
Shreveport,  LA  71130. 

EXPERIENCED  NEWSPAPER  REPORTER 
to  cover  state  and  regional  news  for 
30,0(X)  circulation  AM  daily.  Written  appli¬ 
cations  only,  state  experience  and  salary 
requirements.  Editor,  The  Morning  Record 
and  Journal,  11  Crown  St.,  Meriden,  CT 
06450. 


DESK  PERSON— Experienced  individual, 
skilled  in  copy  editing,  layouts,  graphics 
coupled  with  sound  news  judgment.  Eve¬ 
ning  and  Sunday  editions.  VDT  experience 
helpful,  but  not  required.  Lincoln  is  a  capi¬ 
tal  city,  educational  center  with  cultural 
and  recreational  attractions.  Excellent 
fringe  benefits,  salary  open.  Send  detailed 
resume  including  specific  work  arxf  salary 
history  to: 

Jack  Hart,  Managing  Editor 
The  Lincoln  Journal 
P.  0,  Box  81689 
Lincoln,  NE  68501 

EDITOR.  To  supervise  news  operation  of  5 
day  per  week  daily  in  Zone  3  and  to  give 
area  an  intelligent,  conservative  view  of 
local,  state  and  national  happenings.  Good 
place  to  live,  educate  your  children  and 

frow  professionally.  Write  to  Box  4353, 
ditor  &  Publisher. 


EDITORIAL  PAGE  EDITOR 
The  Keene  (New  Hampshire)  Sentinel 
seeks  a  qualified  person  to  take  responsi¬ 
bility  for  Its  editorial  page.  Founded  in 
1799,  The  Sentinel  (circulation  nearing 
13,000)  serves  southwestern  New  Fiamp- 
shire,  an  attractive  area  of  diversified 
small  industry,  several  colleges  and  sub¬ 
stantial  cultural  and  recreational  re¬ 
sources.  The  newspaper  is  politically  inde¬ 
pendent.  Editorial  policy  is  mode’ate  lib¬ 
eral  on  issues  and  concerned  with  the 
quality  of  candidates,  not  their  party.  The 
editor  has  considerable  but  not  total  free¬ 
dom.  Applicants  should  be  interested  in 
community  and  state  affairs.  A  high  stan¬ 
dard  of  professionalism  is  expected. 
Please  send  resume  and  samples  of  writing 
tO:  James  D.  Ewing,  Publisher,  The  Keene 
Sentinel,  Keene,  NH  03431. 


MARKETING 


SPORTS  EDITOR  for  9,000  circulation, 
deep  south,  cotton  country  daily.  Good 
hunting,  good  living.  Prefer  J-grad  with  ex¬ 
perience,  long  on  writing  and  initiative. 
VDTs,  high  standards.  Contact  John  Em¬ 
merich,  Greenwood  Mississippi  Common¬ 
wealth.  (601)  453-5312. 


LIBRARIANS 


LIBRARIAN 

We  have  an  immidiate  opening  for  a  pro¬ 
fessional  librarian  who  will  be  responsible 
for  directing  the  Wisconsin  State  Journal 
library  operation.  Duties  will  include  mark¬ 
ing,  clipping  and  filing  reference  materials 
arid  assisting  editorial  department  staff 
and  the  general  public  in  use  of  library 
facilities. 

Wisconsin  State  Journal  offers  an  excel¬ 
lent  starting  salary  and  employee  benefit 
package. 

Please  send  letter  of  application  including 
education,  work  and  salary  history  tO: 
Personnel  Dept. 

Wisconsin  State  Journal 
P.  0.  Box  8056 
Madison,  Wl  53708 
An  Affirmative  Action  Employer 
A  labor  dispute  is  in  progress  at  Madison 
Wisconsin  State  Journal. 


MAILROOM 


MAILR(X)M  SUPERVISOR.  5  years  experi¬ 
ence.  Dailies  and  weeklies  from  same 
plant.  24,000  per  day.  Bagging  experi¬ 
ence.  Cheshire  mailing  equipment;  Didde 
Glaser  stuffing.  Afternoon  and  evening 
hours.  Zone  5.  Box  4253,  Editor  4 
Publisher. 


MARKETING 


PRODUCT 

MARKETING  MANAGER 

ECRM,  Inc.,  a  manufacturer  of  sophisticated  electronic  equip* 
ment  for  the  graphic  arts  industry,  presently  seeks  a  Product 
Marketing  Manager  for  our  8400  Autokon  Process  Reproduction 
System.  Responsibilities  include  providing  input  to  engineering 
and  marketing  on  systems  features  and  enhancements.  Sup¬ 
porting  sales  force  through  up-to-date  documentation.  Coordi¬ 
nation  of  the  entire  marketing/sales  effort  as  related  to  the  8400 
System.  Prefer  knowledge  of  the  newspaper/printing  industry 
with  emphasis  on  photographic  processes.  A  strong  sales/mar¬ 
keting  background  is  necessary. 

This  is  a  highly  professional  position  reporting  to  the  Corporate 
Director  of  Sales  and  Marketing  offering  appropriate  com¬ 
pensation  and  benefits  to  the  qualified  candidate.  For  more 
information  call  Cynthia  Carney.  Personnel  at  (617)  275-1760 
or  send  resume  in  confidence  to: 

ECRM,  INC. 

205  Burlington  Rd.,  Bedford,  Mass.  01730 

An  Equal  Opportunity  Employer 


MARKETING 


MARKETING  MANAGER  needed  for  medi¬ 
um-sized  deep-South  daily.  Must  be  able 
to  read  and  interpret  research  data  and  in 
turn  make  sales  presentations  to  national 
and  regional  accounts  based  on  that  data. 
Position  also  calls  for  helping  to  train  ad¬ 
vertising  staff  in  use  of  research  data  in 
selling.  Good  opportunity  for  upwardly 
mobile  marketing  person.  Box  4270,  Editor 
4  Publisher. 


PRESSROOM 


ZONE  5— PLANT  MANAGER 
Combination  newspaper  and  commercial 
printing  plant.  Urbanite  and  sheet  fed 
presses;  stitching/trimming  equipment. 
Minimum  10  years  pressroom  experience. 
Must  be  experienced  in  modern  photo  com¬ 
position  and  plate  room  operation.  Salary 
commensurate  with  ability.  Replies  kept  in 
strictest  confidence.  Send  resume  to  Box 
4269,  Editor  4  Publisher. 
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A  REQUEST  TO  ALL  ADVERTISERS: 

To  help  us  expedite  your  questions,  claims  and  payments 
regarding  classified  invoices,  please  indicate  the  invoice 
number  (to  be  found  in  the  upper  right  hand  corner  of 
your  bill)  on  all  correspondences,  and  checks.  This  will 
assure  proper  credit  to  your  account. 

THANK  YOU-E&P  CLASSIFIED  DEPARTMENT 


Positions  Wanted  .  .  . 


HELP  WANTED 


PRESSROOM 


PRESSROOM— Working  foreman  respon¬ 
sible  for  supervision  of  personnel  opera¬ 
tion  and  maintenance  of  6-unit,  Harris 
Cottrell  Model  V-15A  web  offset  press  and 
related  equipment,  including  in-line 
3-knite  trimmer  with  H&M  Paster.  News¬ 
paper  and  commercial  printing  plant  with 
1  press  crew,  night  shin  only.  Applicants 
must  have  previous  press  and  supervisory 
experience.  Send  qualifications,  work  his¬ 
tory.  date  available  and  salary  expecta¬ 
tions  to  J.  L.  Boland,  Monmouth  News 
Inc.,  P.O.  Box  679,  Freehold,  NJ  07728. 


TYPESETTING 
SYSTEM  MANAGER 

We  need  a  manager  for  our  new  electronic 
editing/phototypesetting  system  in  Kansas 
City.  Initial  'esponsibilities  of  this  position 
will  be  the  installation,  operation  and 
maintenance  of  a  multi-terminal  electronic 
editing  system  and  phototypesetting 
equipment,  and  for  the  production  of 
finished  camera-ready  magazine  pages. 
Future  responsibilities  could  include  other 
production  areas  related  to  magazine  pub¬ 
lishing. 

Applicants  tor  this  position  should  have 
experience  in  phototypesetting  machine 
operation,  paste-up,  and  in  mana^ng  an 
automated  composition  system.  Experi¬ 
ence  in  equipment  maintenance  and  in 
printing  would  also  be  helpful. 

Salary  will  be  commensurate  with  abilities 
and  experience.  Send  resumes  to  Box 
4341.  Editor  &  Publisher. 

An  Equal  Opportunity  Employer,  M,  F 


EXPERIENCED  WEB  OFFSET  pressman 
for  5  unit  News  King  for  Central  Florida 
weekly  newspaper  plant,  printing  5  publi¬ 
cations  weekly.  Excellent  benefits.  Young, 
growing  company.  Send  resume  to  Box 
4211,  Editor  &  Publisher. 


COLDTYPE  SUPERVISOR 
For  San  Francisco  Bay  Area  weekly  chain. 
Must  have  thorough  knowledge  of  copy 
flow,  paste  up,  camera,  typesetting  and 
markup.  Ability  to  tram  and  motivate  staff 
IS  essential.  Send  resume  with  salary  his¬ 
tory  to:  Box  4335,  Editor  &  Publisher. 


EXPERIENCED  Goss  Community  Web 
pressman.  7  units,  2-folder  operation. 
Must  have  4-color  printing  experience.  Be 
able  to  handle  a  shift.  We  demand  top 
quality  printing.  Contact  Mr.  Mohr.  1  (800) 
843-6805,  toll  tree. 


EXPERIENCED  GOSS  URBANITE  PRESS¬ 
MEN.  ALLIED  PRINTING  CORP.,  SADDLE 
BROOK,  NJ.  (201)  794-0400. 


LEARN  HOW  an  E&P  Classified  can  put 
you  to  work;  sell  or  seek  equipment,  prod¬ 
ucts  and  service;  or  maybe  find  that  prof¬ 
itable  weekly  you’ve  always  wanted  to  own . 


PRODUCTION 


ZONE  5  PM  DAILY  has  opening  for  fore¬ 
man  experienced  in  all  phases  of  offset 
newspaper  production.  Send  complete  re¬ 
sume  including  salary  background  and  re¬ 
ferences  to  Box  4188,  Editor  &  Publisher. 


OLYMPIC  AREA  COMMUNITY  in  New  York 
State  seeks  all  around  production  head. 
PMT,  page  layout.  We  farm  out  our  press 
work.  We  are  gearing  up  for  the  1980 
Winter  games.  This  publication  needs  a 
top  hand.  Box  4203,  Editor  &  Publisher. 


PRODUCTION 

Experienced  production  assistant  ready  to 
move  up.  Understands  and  has  worked 
with  day-to-day  production  problems  of 
community  newspaper.  We  have  in-house 
cold  type  and  deliver  camera  ready  paste  up 
to  printer.  Must  be  skilled  in  ordering 
negatives,  veloxes  and  understand  4-color 
process.  Zone  5.  Send  resume  to  Director 
of  Personnel,  Box  4267,  Editor  & 
Publisher. 


PERSON  TO  HEAD  UP  our  production  de¬ 
partment  from  time  copy  enters  compos¬ 
ing  room  door  until  papers  depart  from 
press.  Knowledge  of  modern  typesetting 
equipment,  camera  and  ability  to  run  and 
maintain  a  Cottrell  V-22  press  a  must.  Po¬ 
sition  now  open  and  must  be  filled  soon. 
Contact  Eldorado  Times,  Eldorado.  KS 
67042,  (316)  321-1120. 


HELP  WANTED 


PRODUCTION 


PROCESS  CAMERA  OPERATOR 

Newspaper  background  preferred,  experi¬ 
ence  with  automatic  film  processing  and 
stripping  necessary.  Good  pay.  benefits. 
Contact:  Camarillo  Daily  News  (805)  482- 
2701. 


PRODUCTION  MANAGER  opening  in 
well-equipped  suburban  plant  in  Zone  8. 
Must  be  capable  of  supervising  composi¬ 
tion,  camera,  platemaking,  stripping  and 
Harris  V-15  press  operations.  This  is  man¬ 
agement  position,  but  person  hired  will  be 
expected  to  pitch  in  when  and  where 
needed.  Send  resume  and  salary  require¬ 
ments  to  Box  4317,  Editor  &  Publisher. 


PUBLIC  INFORMATION 


DIRECTOR  OF  PUBLIC  INFORMATION 
UNIVERSITY  ADVANCEMENT— Missis¬ 
sippi's  largest  university  seeks  individual 
to  plan  and  direct  dynamic  public  in¬ 
formation  and  institutional  advancement 
program.  Areas  of  responsibility  include 
dissemination  of  news  and  features  on 
teaching,  research,  and  public  service  to 
all  branches  of  the  media;  production  of  a 
monthly  newsletter  for  faculty  and  semi¬ 
annual  tabloid  for  legislators,  alumni,  and 
friends  of  the  university;  editorship  of  an 
award-winning  alumnus  magazine;  design 
of  special  publications  for  departments 
that  request  them,  and  coordination  of 
other  eiforts  necessary  to  advance  the 
university.  The  director  must  be  able  to 
work  harmoniously  with  executive  officers 
of  the  university  and  with  faculty,  student, 
and  alumni  organizations,  as  well  as  mem¬ 
bers  of  the  news  media.  The  director  must 
have  at  least  a  Bachelors  degree  (docto¬ 
rate  preferred),  substantial  experience  in 
mass  communication,  and  a  thorough  un¬ 
derstanding  of  the  role  of  higher  education 
in  society.  Experienced  persons  from  any 
academic  area  or  discipline  who  have 
demonstrated  the  ability  to  communicate 
with  and  relate  to  diverse  publics  will  also 
be  considered.  Deadline  for  applying  is 
May  15.  Resumes  and  references  should 
be  addressed  to  J.  E.  Ruffin,  Division  of 
Development  and  Public  Relations,  Mis¬ 
sissippi  State  University,  Box  432,  Missis¬ 
sippi  State,  MS  39762,  AA'EOE. 


PUBLIC  RELATIONS 


PUBLIC  RELATIONS  DIRECTOR— Major 
Southern  fine-arts  museum  seeks  experi¬ 
enced  public  relations  professional  to  di¬ 
rect  active  statewide  operation.  Strong  ex¬ 
perience  in  community  relations,  media 
liason  necessary;  practical  news  or  broad¬ 
casting  background  desirable.  Attractive 
salary  and  fringe  benefits.  Send  resume  to 
Box  4247,  Editor  &  Publisher. 


SMALL  INDEPENDENT  LIBERAL  ARTS 
COLLEGE  in  Zone  5  seeks  newswriter-pub- 
lications-public  relations  person.  Bache¬ 
lor’s  degree  required.  Clear  newswriting  a 
must,  also  keyline  and  publications  ex¬ 
perience.  Broadcast  experience  helpful. 
Immediately  availability  required.  Send  re¬ 
sume,  references,  and  salary  requirements 
to  Box  3926,  Editor  &  Publisher. 


MANAGER,  PRESS  RELATIONS 
National  trade  association  located  in 
Washington,  DC  seeking  former  newspaper 
reporter  to  develop  press  relations  and 
public  relations  program.  Excellent  oppor¬ 
tunity  for  development,  good  fringe  bene¬ 
fits.  Salary  $18,(X)0-22.0(X).  Send  resume 
and  salary  requirements  to  Box  4305, 
Editor  &  F’ublisher. 


RESEARCH 


MEDIA  MARKETING  RESEARCH— Estab¬ 
lished  firm  in  a  growing  Zone  3  market 
needs  qualified  research  manager.  Degree 
in  marketing,  advertising  or  journalism 
helpful.  1-3  years  experience  in  research, 
preferably  in  news  media.  Send  resume  to 
Box  4187,  Editor  &  Publisher. 


RESEARCH  MANAGER  needed  by  The 
Columbus  (Ohio)  Dispatch  and  Citizen- 
Journal.  Our  progressive  Daily  and  Sunday 
newspapers,  in  the  Mid  West’s  most  livable 
million/market,  are  looking  for  someone 
grounded  in  statistics,  survey  methods 
and  data  application.  Masters  degree  help¬ 
ful.  Jim  Hammock.  Director  of  Marketing, 
Dispatch  Printing  Co.,  34  South  3rd  St., 
Columbus,  OH  43216. 


ADMINISTRATIVE 


MANAGEMENT  POSITION— Over  20  years 
experience  as  successful  ad  director,  then 
general  manager/publisher  of  weekly  and 
daily.  Seeking  more  promising  position 
where  capabilities  can  be  expanded. 
Hardworking,  community-minded,  family 
man.  Customer,  sales,  profit  oriented. 
Presently  employed  as  small  newspaper 
publisher.  Superior  is  aware  of  this  ad. 
Consider  all  management  offers.  Box 
4184,  Editor  &  Publisher. 


ORGANIZED  AND  INNOVATIVE  individual 
with  recent  experience  organizing  and 
managing  editorial,  production,  and  prom¬ 
otion  departments  of  200,(X)0  saturation 
weekly  seeks  diversified  administrative 
position  with  publication  in  metro-New 
York  or  New  Jersey  area.  Box  4273,  Editor 
&  Publisher.  _ 


SAVVY  PRO  news  boss,  plant-wide  know¬ 
how,  problem  solver,  organizer,  positive 
thinker,  community-minded  seeks  top 
leader  role.  Confidential.  Box  4337,  Editor 
&  Publisher. 


MBA  Student  with  BS  in  journalism  wants 
experience  in  newspaper  management  this 
summer.  Dan  Shattil,  1107  E.  Florida  Ave. 
#33A.  Urbana,  IL  61801.  (217)  367-4287. 


CARTOONIST 


CARTOONIST/ILLUSTRATOR  seeks  em¬ 
ployment  with  daily  as  political  cartoonist 
and  illustrator.  25  and  experienced.  Can 
write.  Will  also  sweep  floors.  Box  4321, 
Editor  &  Publisher. 


CIRCULATION 


EMINENTLY  qualified  circulator  with  im¬ 
pressive  background  seeks  posision  with 
publication  that  is  MOVING.  Exchange 
REFERENCES  and  details  in  confidence. 
Box  4141.  Editor  &  Publisher. 


PROVEN  CIRCULATOR  with  established 
record  of  building  paid  circulation  plus  in¬ 
crease  of  revenue,  desires  permanent  re¬ 
location,  Box  4324,  Editor  &  Publisher. 


YOUNG,  AGGRESSIVE  District  Manager 
wants  to  return  to  Circulation  Manager  po¬ 
sition.  Experienced  in  all  phases  of  market¬ 
ing.  Box  4308,  Editor  &  Publisher. 


AVAILABLE  IMMEDIATELY;  Promotion 
Manager  of  75,000  ABC  daily  AM/ PM  com¬ 
bination.  Experienced  as  circulation  man¬ 
ager  of  small  dailies,  assistant  circulation 
manager  of  medium  sized  daily  with  total 
market  coverage,  voluntary  collect  publi¬ 
cation,  wishes  to  relocate  as  manager  of 
small  to  medium  sized  daily  or  staff  posi¬ 
tion  with  metro  publication.  Box  4339, 
Editor  &  Publisher. 


DISPLAY  ADVERTISING 


WORKING  AD  MANAGER.  Weekly  or  small 
daily.  BJ  Missouri,  54.  Wife  is  commercial 
artist.  $300  draw.  Phone  (813)  894-4550. 


AD  MANAGER  or  director.  16  years  in 
newspaper  business,  now  employed.  Firm 
believer  in  presentation  selling,  use  of  de¬ 
mographics  a  must.  Can  get  most  out  of 
sales  staff.  Seek  professional  product  in 
competitive  market.  Must  be  impressed 
with  you  as  you  must  be  me.  Box  4278, 
Editor  &  Publisher. 


EDITORIAL 


INCISIVE  JOURNALIST  with  experience 
covering  Congress.  Also  reported  for 
100,000  daily  in  New  England  and  smaller 
hometown  daily.  June  1978  J-Grad.  Excel¬ 
lent  references.  Box  4263,  Editor  & 
Publisher. 


SPORTSWRITER,  25,  seeks  permanent 
position  on  small-to-medium  size  daily. 
Currently  employed.  Photo  (with  camera), 
VDT,  layout  experience,  good  writer.  Award 
winner,  will  relocate.  Single,  clips,  refer¬ 
ences  on  request.  Contact  Box  4257, 
Editor  &  Publisher. 


SECTION  EDITOR  with  top  10  daily  seeks 
Managing  Editor  post  with  medium-sized 
daily.  Young,  ex-city  editor  seasoned  in 
hard,  soft  news.  Proven  leader.  Will  con¬ 
sider  lateral  move  to  right  metro.  Box 
4235,  Editor  &  Publisher. 


VETERAN  EDITOR  who  can  do  it  all  (VDTs, 
too)  seeks  challenge  with  small/medium 
daily.  Phone:  (312)  235-2064.  Box  4236, 
Editor  &  Publisher. 


LIFESTYLE/FEATURES  EDITOR.  I'll  give 
you  one  of  the  best  sections  in  the  coun¬ 
try-informative,  responsive  to  readers' 
needs.  Sensitive  writing.  Tight  editing. 
Metro  preferred.  Medium-sized  daily  con¬ 
sidered  if  you  meet  my  standards.  Box 
4237,  Editor  &  Publisher. 


LIFESTYLE  EDITOR  of  medium-size  daily. 
5  years  experience,  national,  state  awards 
for  layout,  editing,  writing,  seeks  job  on 
major  metro.  Box  4206,  Editor  & 
Publisher. 


JAPAN  was  my  beat  for  an  international 
trade  magazine.  Now  I  want  to  move 
Stateside.  A  magazine  or  newspaper  post 
with  an  Asian  tie-in  would  be  ideal,  but  a 
literate  trade  magazine  would  run  a  good 
second.  Prefer  Zones  1,  5,  or  Washington, 
DC.  Box  4215,  Editor  &  Publisher. 


EXPERIENCED  s|x>rts  editor  seeks  similar 
position  on  PM  newspaper.  5  day  week 
preferred.  MA  Fellowship  winner.  Available 
immediately.  Please  contact  Wes  Dumont. 
Box  360,  Las  Vegas,  NM  87701. 


WANTED— Non-Prejudiced  Employer  who 
can  overlook  a  wheelchair  and  see  an  ex¬ 
perienced  reporter/copy  editor.  Will  trade 
valuable  conditions  arid  warm  climate.  BS. 
SPJ-SDX.  References  upon  request.  (804) 
846-3416. 


TALENTED,  AWARD-WINNING  newswo- 
man,  BA,  2  years  experience,  VDT,  35mm. 
Presently  employed,  seeks  reporting  job 
with  daily,  weekly  or  monthly  in  Zones 
4, 6,8.9.  Box  4244,  Editor  &  Publisher. 


NEWSMAN  with  offset  job  printing  experi¬ 
ence.  Ideal  set-up  would  be  editorship  plus 
management  of  small  dally  or  large  weekly. 
Have  ideas  on  how  to  expand  printing. 
Would  settle  only  for  top  news  product. 
Strong  on  news  judgment,  leadership.  Box 
4246,  Editor  &  Publisher. 


AUTO  WRITER-COLUMNIST:  10  year 
product-  and  consumer-directed  auto  col¬ 
umnist  and  writer,  formerly  auto  textbook 
editor  with  nation’s  largest  book  publisher, 
seeks  position  with  metro  or  chain.  Con¬ 
tributing  editor-columnist  for  national  im¬ 
ported  and  sports  car  magazine.  VDT 
trained.  Box  4248,  Editor  &  Publisher. 
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EDITORIAL 


EDITORIAL 


LAYOUT  AND  DESIGN  POSITION  on  major  , 
metro  wanted.  5  years  layout,  editing,  writ-  i 
ing  experience  on  mid-sized  daily  has  won  i 
several  top  state  awards.  Strong  on  pack¬ 
aging  page  elements  into  more  readable  . 
product.  Samples  and  references  available 
upon  request.  Box  4254,  Editor  & 
Publisher.  1 


FEATURE  WRITER,  TV  CRITIC,  29,  seeks 
to  bring  many  skills  to  Zone  1  or  2  daily. 
Have  written  crisp,  incisive  copy  on  TV,  ! 
entertainment,  sports  and  politics;  edited 
lifestyle  sections,  TV  log,  VDT.  Box  4255, 
Editor  &  Publisher. 


SPORTS  DESK  in  Zone  2,  3  or  5.  I  have 
been  a  sports  editor  or  writer  for  6  years 
and  am  best  suited  to  do  mainly  rewrite, 
editing,  heads  and  layout.  Box  4256, 
Editor  &  Publisher. 


SPORTS  HAND,  able  to  edit,  write  heads 
and  layout  pages,  also  able  to  cover  in  a 
pinch.  Metro  morning  daily.  Zone  5.  Box 
4260,  Editor  &  Publisher. 


AWARD-WINNING  J-grad  completing  in¬ 
ternship  with  top  small  daily  seeks  spot  on 
similar  paper.  College  editor,  VDT  experi¬ 
ence.  Clips,  resume  available.  Contact  Box 
4261,  Editor  &  Publisher. 


EDITOR  of  large  Southern  weekly  seeks 
challenge.  10  years  experience,  investiga¬ 
tive  reporter  to  editor-in-chief.  Let's  talk. 
I’ll  relocate.  Box  4274,  Editor  &  Publisher. 


NEWS  EXECUTIVE  POST  on  smaller  paper 
sought  by  editor  on  one  of  the  bluest, 
best  dallies.  Box4161,  Editor  &  Publisher. 


PUNGENT  SOCIO-POLITICAL  critic, 
editor;  guarantee  to  excite,  enlist,  enrage. 
Veteran  can  teach  staffers  sound  writing¬ 
editing  while  stirring  readership.  Box 
4170,  Editor  &  Publisher. 


HAWAII  CALLING — Aggressive,  young 
journalist— 6  years  experience— seeks 
mainland  reporter  slot.  Copy  editing  and 
design  experience.  Patrick  L.  Bigold,  1551 
Wilder  Ave.,  Apt.  6,  Honolulu.  HI  96822. 
Phone:  (808)  946-2284. 


TWO  YEARS  ON  A  TRADE  MAGAZINE 
AND  I'VE  HAD  IT. 

I’m  looking  for  a  reporting  position  on  a 
newspaper  and  am  willing  to  relocate  any¬ 
where  to  find  it.  I  have  J-school  back¬ 
ground  and  can  write,  edit,  re-qrite,  man¬ 
age  production  and  advertising,  do  a  com¬ 
petent  layout  and  handle  a  camera.  What  I 
want  to  do  is  write  news.  Box  4183,  Editor 
&  Publisher. 


FEATURE  WRITER — available  summer. 
May  grad,  biology  minor,  layout,  paste  up, 
editing,  heads,  photos.  Prefer  weekly, 
small  daily;  scenic  area;  outdoor  writing. 
Won’t  work  for  Panax.  Resume,  clips,  ref¬ 
erences.  Laura  Zahn,  2313  Fitch,  Mar¬ 
quette,  Ml  49855. 


COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 


CRAVE  LONG  HOURS  and  hard  work  in 
magazine  format.  Trained  in  writing,  VDT 
editing,  illustration  and  layout  on  news¬ 
paper  and  magazines.  Box  4103,  Editor  & 
Publisher. 


EDITOR/WRITER  seeks  challenging  work 
with  conservative-minded  publication. 
Highly  qualified  to  be  science  editor, 
energy  reporter  (degrees  in  English  and 
physics,  2  years  as  Washington  reporter 
for  respected  science  monthly),  but  can 
handle  features,  community  affairs,  politi¬ 
cal  news  or  whatever.  Prefer  magazine, 
ready  to  try  anything  in  publishing.  Mid- 
westerner,  will  relocate  anywhere.  Box 
4302,  Editor  &  Publisher. 


SKILLED  SPORTSWRITER  seeking  promo¬ 
tion  to  medium-sized  daily.  Flexibility  in¬ 
cludes  reports,  features,  layout;  effective¬ 
ness  in  a  wide  range  of  situations.  Box 
4307,  Editor  &  Publisher. 


EDITOR,  24,  2  years  with  weekly  covering 
county  seat  and  suburban  area.  News,  fea¬ 
tures,  editorials,  photo  and  complete 
production  skills.  BA  political  science, 
journalism.  Self-starter  seeks  advance¬ 
ment,  new  challenge,  chance  to  learn 
more.  Prefer  Zones  2,3,4.  Box  4310, 
Editor  &  Publisher. 


ENTHUSIASTIC,  young  sportswriter/pho- 
tographer/production  expert  wants  to  use 
3  years  of  Big  Ten  sportswriting  BA-J  to 
work.  Also  layout,  headline  writing  experi¬ 
ence.  Box  4311,  Editor  &  Publisher. 


NEWSROOM  MANAGER  seeks  position 
with  weekly  or  daily  in  Zones  1,2, 5,7,9.  7 
years  experience  in  writing,  editing,  layout, 
managing.  Believer  in  community  jour¬ 
nalism.  VDT  experience.  Box  4318,  Editor 
&  Publisher. 


DESKMAN,  28,  on  small  daily  (Zone  8) 
would  like  to  move  up  to  medium  or  large 
metro  newspaper.  Over  4  years  experience 
in  reporting,  editing,  layout  and  headline 
writing.  Interested  in  wire,  copy  editing  or 
reporting.  Will  consider  any  location.  Con¬ 
tact  4323,  Editor  &  Publisher. 


FILM/THEATER/MUSIC  critic.  Young 
managing  editor  of  leading  trade  magazine 
seeks  broader  outlet  for  tallents.  Proven, 
with  MA  in  communications,  can  handle  all 
aspects.  Will  relocate  anywhere  for  right 
job.  C/0  Box  11574,  Philadelphia,  PA 
19116. 


AGGRESSIVE  REPORTER/PHOTOGRAPH¬ 
ER  for  Zone  1  PM  daily  seeks  challenging 
general  assignment  reporting  position  on  a 
good  daily  or  weekly.  I  will  consider  any 
Zone.  Hard  news  and  features,  plus  all  as¬ 
pects  of  camera.  Box  4325,  Editor  & 
Publisher. 


AWARD  WINNING  REPORTER,  5  years 
with  good.  Zone  2  suburban  daily,  seeks 
investigative/feature  writing  slot  with 
metro  area  daily.  Any  Zone,  job  more  im¬ 
portant  than  geography.  MAJ.  Why  not  in¬ 
quire?  Box  4194,  Editor  &  Publisher, 


EDITORIAL  WRITER-COPY  EDITOR.  29,  3 
years  with  200,000-  daily  seeks  move  to 
major  city.  Writes  on  defense  and  foreign 
issues.  Creative  makeup  and  great  head¬ 
lines  for  op-ed  pages.  2  MAs  from  top 
schools.  Box  4332,  Editor  &  Publisher. 


SPORTSWRITERS  a  dime  a  dozen?  Not 
this  one.  Plenty  of  talent  with  writing  and 
camera.  BSJ,  college  experience.  Would 
like  college  SID  job.  Box  4201,  Editor  & 
Publisher. 


PUT  US  TO  WORK.  Young  ambitious  cou¬ 
ple  seeks  right  spot  on  medium  size  daily. 
She,  22,  has  BA-J,  sports  editing  and  D.(J. 
reporting  experience.  He,  23,  is  police, 
court,  and  city  hall  reporter  for  southern 
daily.  Write  or  call  Sue  Burkey  or  J.  P. 
Duncan,  P.O.  Box  21.  Hammond,  LA 
70401.  (504)  345-8293. 


RECENT  EDITOR  of  24-page  tabloid  week¬ 
ly  seeks  position  as  reporter  and/or  editor. 
Also  has  experience  on  community  and 
metropolitan  daily  papers.  Anywhere  in 
Southern  California.  Please  write  Lola 
Sherman,  P.O.  Box  854,  Del  Mar,  CA 
92014. 


WRITING  SPOT,  any  field,  sought  by  high 
honors  Michigan  State  J-grad  with  2  years 
campus  reporting,  editing.  Box  4345. 
Editor  &  Publisher. 


I  SPORTS  WRITER/EDITOR,  32,  would 
I  rather  provide  clips  and  references  than  a 
slick  ad.  Prefer  Northwest  but  will  consider 
all  areas.  Box  4334,  Editor  &  Publisher. 


'  EDITOR-FEATURE  WRITER,  now  free¬ 
lance  writing,  wants  challenging  writing  or 
editing  spot  on  weekly,  dally  or  magazine 
in  lower  Zone  2  or  upper  Zone  3.  Offering  a 
talent  for  digging  out  story  ideas,  top  writ¬ 
ing  and  editing  skills,  7  years  small  daily 
experience  and  a  concern  for  quality  jour¬ 
nalism.  ^x  4342,  Editor  &  Publisher. 


COLLEGE  SENIOR  desires  job  as  reporter 
for  daily  or  semi-weekly.  Any  size,  any¬ 
where.  2  years  as  reporter,  1  as  editor  for 
ivy  school  daily.  Bright,  fast,  competent. 
Have  physics,  Spanish  background.  Avail¬ 
able  mid-June.  Box  4349,  Editor  & 
Publisher. 


FIRST  CLASS  SPORTS  EDITOR  looking  for 
advancement  to  larger  daily.  Fast,  sharp 
layout,  good  writer.  Works  well  with  others. 
Peter  Rose,  1224  Angels  Camp  Drive,  (Par¬ 
son  City,  NV  89701.  (702)  883-2489. 
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EDITORIAL 


EXPERIENCED  REPORTER.  28,  one  who 
can  handle  responsibility,  think  for  him¬ 
self.  and  write  your  socks  off  seeks  chal¬ 
lenging  spot  covering  state  or  local  gov¬ 
ernment  for  medium  or  large  daily.  Daily, 
weekly  and  teaching  experience.  BSJour- 
nalism,  MA  in  political  science.  Any  Zone. 
Box  4338,  Editor  &  Publisher. 


EX-J-PROFESSOR,  now  in  English.  6-year 
metro  daily  copy  desk;  daily  reporter, 
weeklies  editor,  seeks  exit  6/1  to  3-4-day 
week  to  write.  Hours,  duties  flexible  to 
your  need.  Dossier  available.  Box  4346, 
Editor  &  Publisher. 


EXPERIENCED  NEWSMAN,  30,  seeksedit- 
ing  or  desk  slot  in  Northeast;  Master’s  in 
journalism;  college  teaching  experience; 
reporting  and  desk  experience;  knowl¬ 
edgeable  in  all  phases  of  editing,  govern¬ 
ment,  and  press  law;  ready  for  challenging 
editorial  work  on  quality  paper;  paper’s 
size  is  unimportant,  but  quality  is.  Larry 
O’Keefe,  Ills.  Jarvis  St.,  Greenville,  NC 
27834.  (919)  752-2308. 


FEATURE  WRITER,  frustrated  columnist, 
chafing  under  publisher  who  likes  neither. 
Mature,  versatile,  experienced  all  phases 
newsroom  including  VDT.  Prefer  New  York 
State,  northeast.  References,  samples. 
Box  4351,  Editor  &  Publisher. 


JOURNALIST  OF  THE  YEAR  1977  of  Rocky 
Mountain  universities  seeks  job  as  out¬ 
doors.  environmental  editor  reporter.  Won 
Newspaper  Fund  editing  internship.  Pub¬ 
lished  in  outdoor  magazines.  Photo,  dark¬ 
room.  makeup,  layout  experience.  BA  in 
journalism,  environmental  studies.  3.8 
GPA.  Solid  references.  Rich  LaRocco,  620 
E.  6th  N..  Logan  UT  84321.  (801)  752- 
4924. 


ZONE  5  MAGAZINES,  I’m  eager  to  work  for 
one  of  you.  MA-J,  magazine  major.  May 
1978.  Skills  in  editing,  writing,  layout, 
photography.  Will  try  anything.  2  years 
doing  newsletters,  2  years  grad  assistant 
with  NY  Press  Association.  Brian  Smucker. 
1301  E.  Genesee,  St.,  Syracuse,  NY 
13210.  Phone  (315)  479-7085. 


FREELANCE 


TURN  FREELANCING  TO  PROFIT.  Exclu¬ 
sive  job  listings,  freelance  opportunities, 
markets  and  news  published  twice 
monthly  in  “Freelancer’s  Newsletter.” 
Used  by  successful  freelancers  for  more 
than  8  years.  Special  Trial  Offer— 6 
months  (11  issues)  $12.50.  Satisfaction 
Guaranteed.  P.O.  Box  128-EP,  Rhinebeck, 
NY  12572. 


PHOTOJOURNALISM 


EXPERIENCED  feature  writer-photog¬ 
rapher  available  immediately.  Will  relocate 
almost  anywhere.  Resume,  clips.  Carol 
Rueben.  Box  83,  Sharon,  CT  06069,  or 
(203)  364-0437. 


PHOTOJOURNAUSM 


DOES  YOUR  PHOTO  DEPARTMENT 
NEED: 

'Leadership  by  example  of  10  years  Metro 
daily  veteran? 

'Administrative  and  "people  handling” 
ability? 

'News  sense  developed  by  nearly  20  years 
reporting,  writing,  photography? 
'Youthful  enthusiasm,  assertiveness, 
creativity;  packed  into  35  years? 

Larry  Graff— (312)  537-6809 


EXPERIENCED  YOUNG  PHOTOJOUR¬ 
NALIST,  BA,  with  experience  on  daily 
newspapers,  whose  pictures  won  a  second 
place  California  Newspaper  Publishers  As¬ 
sociation  award  for  Best  Photojournalism, 
seeks  photo-conscious  daily.  Any  Zone. 
Please  contact:  Richard  Green,  16048 
Channel  St.,  San  Lorenzo,  CA  94580. 
(415)  276-3243. 


EXPERIENCED  Zone  9  photo  editor/photo- 
journalist  available  with  tearsheets,  refer¬ 
ences,  equipment.  Will  travel.  Box  4136, 
Editor  &  Publisher. 


PHOTOJOURNALIST  with  potential, 
young,  ambitious  and  serious  about  my 
work,  seeks  spot  with  picture-conscious 
daily.  Creative,  won  big  AP  and  NPPA 
awards  in  first  year  with  20M  daily.  Need 
editor  that  can  recognize,  develop  rising 
talent.  Box  4340.  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  SUPERVISOR,  experienced 
in  color  separation,  stripping,  camera,  and 
platemaking.  Seeking  permanent  position. 
Zones  5,  6,  7,  8.  Box  4173,  Editor  & 
Publisher. 


PRODUCTION  MANAGER— Executive 
Foreman.  Proven  record  in  cost,  personnel 
reduction;  labor  relations,  cold  type  con¬ 
versions;  VDT  operations.  Knowledgeable 
in  all  departments,  front  to  back.  Box 
3821,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


MY  6-YEAR  BACKGROUND  with  1  of  the 
nation’s  largest  daily  newspapers  and  2 
years  of  guiding  public  relations  efforts  for 
non-profit  organizations  could  boost  your 
public  relations  effort.  Prefer  triangle  area 
of  North  Carolina.  Box  4190.  Editor  & 
Publisher. 


PUBLIC  INFORMATION 


TALENTED,  award-winning  writer, editor. 
Strong  leader.  11  years  USAF  PIO,  BAJ 
(science  writing).  Want  PIO  or  PR  slot.  Have 
passport,  will  travel.  Write  T.  White,  P.O. 
Box  251,  Panama  City,  FL  32401  or  call 
(904)  785-1669  or  769-6551, 


E&P  Employment  Zone  Chart 


Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Successes  and  failures 

Required  reading  for  aspiring  jour¬ 
nalists  should  be  a  recent  column  written 
by  Houstoun  Waring,  distinguished 
editor  emeritus  of  the  weekly  Lilllelon 
(Co\o.)  Independent .  They  will  learn  that 
it  isn't  easy  to  right  wrongs,  correct 
abuses,  change  the  world  even  from  the 
exalted  seat  of  newspaper  editor.  But. 
hopefully,  they  will  also  learn  that  it  is 
worth  a  try. 

Mr.  Waring  starts  his  soul-searching 
column  by  saying  “this  is  the  story  of  my 
failures  as  a  newspaperman"  and  his 
.headline  read;  "A  journalist  lists  50 
years  of  failures."  If  you  read  between 
the  lines,  however,  you  realize  that  some 
of  his  “failures"  became  successes — it 
just  took  a  little  time.  Others  were  partial 
successes  because  he  tried  to  find  a  way 
and  his  readers  were  constantly  re¬ 
minded  of  the  problems. 

Most  of  his  column  follows.  We  be¬ 
lieve  all  editors  will  read  it  with  frequent 
memories  of  their  own  heartaches  and 
disappointment  at  unfulfilled  efforts  but 
also  some  satisfaction  that  the  infrequent 
victories,  even  the  partial  ones,  were 
worth  it  all. 

By  Houstoun  Waring 

This  is  the  story  of  my  failures  as  a 
newspaperman. 

Starting  out  in  1926  at  the  Littleton 
Independent.  I  found  that  it  takes  about 
20  years  to  put  many  suggestions  into 
effect. 

A  ciTJsade  of  two  decades  got  us  four- 
year  terms  for  county  officers  and  a  city 
manager  form  of  government.  It  required 
only  seven  years  to  create  Arapahoe 
Community  College  but  45  years  to  se¬ 
cure  Roxborough  Park  as  a  regional  rec¬ 
reational  site. 

We  got  rid  of  bootleggers  and  profes¬ 
sional  gamblers  in  eight  years,  but  we 
needed  the  Arab  oil  embargo  in  1973-74 
to  reduce  highway  speeds  from  70  to  55 
mph — a  change  that  saved  200  lives  a 
week. 

There  have  been  many  failures. 

I  have  failed  to  get  all  journalism 
griuluates  to  study  economics,  political 
science,  and  biology. 

1  failed  to  get  more  than  2V(  of  them  to 
enter  the  weekly  newspaper  field,  poten¬ 
tially  the  most  independent  area  of  jour¬ 
nalism. 

1  offered  15  years  ago.  on  several  oc¬ 
casions.  to  pay  for  the  three  foremost 
economists  to  lecture  to  Dist.  6  faculty 
and  seniors,  but  never  got  school  board 
acceptance. 

I  have  failed  to  develop  a  National 
Press  Council  free  of  financial  strings, 
one  willing  to  tell  the  American  people 
who  is  controlling  their  thinking. 

For  eight  years  1  have  had  little  luck 
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persuading  my  polluting  relatives, 
friends,  and  readers  to  curtail  their 
energy  usage. 

1  have  lost  ground  in  saving  lives  from 
drunken  drivers  although  1  point  out  that 
half  the  fatal  accidents  involve  a  drinking 
motorist. 

For  thirty  years  I  have  called  for 
wholesome,  low-cost  evening  recreation 
for  youth.  I  am  not  abject  about  this,  as 
this  lack  is  being  remedied. 

I  have  failed  to  popularize  the  word 
“ethology"  into  the  language  but  did 
succeed  in  getting  World  Book  Ency¬ 
clopedia  to  insert  an  article  on  this  topic 
(animal  instincts),  a  science  that  may  re¬ 
duce  human  aggression  and  war. 

I  have  failed  to  get  high  Littleton  offi¬ 
cials  to  walk  one  mile  a  month  around 
town  to  see  what  pedestrian  problems 
are. 

1  have  crusaded  futilely  to  get  the 
privy-like  house  removed  from  atop  old 
town  hall,  a  lookout  built  at  air  force 
request  in  the  phony  Communist  scare  of 
the  mid-1950s. 

I  have  helped  get  quality  judges  but 
failed  to  speed  up  the  judicial  process. 
The  maxim.  “Justice  delayed  is  justice 
denied"  is  still  valid. 

My  greatest  failure,  which  I  share  with 
other  Americans,  is  to  save  the  dollar 
from  inllation. 

Of  next  importance  is  our  failure  to 
check  the  growth  of  conglomerates, 
especially  in  the  world  of  thought. 
Books,  magazines,  radio,  television,  and 
newspapers  too  often  convey  the  bias  of 
financial,  political,  ethnic,  or  religious 
behind-the-scenes  groups. 

I  haven’t  slowed  the  torrent  of  aggres¬ 
sive  four-letter  words  which  appear  in 
films,  books,  magazines,  and  our  Denver 
"educational  channel.”  They  have 
superseded  the  derogatory  dago,  kike, 
spick,  etc.,  invariably  used  in  a  comba¬ 
tive  context. 

I  have  failed  to  help  all  readers  find 
fulfillment  in  their  lives,  as  witness 
suicides,  divorces,  vandalism,  and  a 
sense  of  impotence  or  hopelessness. 

1  have  partially  failed  to  popularize 
conservation  of  natural  resources  and 
wildlife  although  good  steps  are  being 
made. 

1  have  failed,  as  did  Plato,  to  get  public 
officials  to  adopt  the  simple  life,  lest  they 
be  tempted  by  money. 

I  have  lost  ground  in  persuading  people 
to  be  self-reliant,  a  virtue  that  formerly 
let  the  civilized  man  hold  up  his  head. 

Somewhere  along  the  line,  1  and  my 
generation  failed  to  pass  the  word 
“honor"  along  to  our  young  men  and 
women. 

I  have  been  unable,  in  late  years,  to  get 
the  average  Littleton  family  “to  stay 


put"  for  more  than  .36  months — a  situa¬ 
tion  that  is  fraught  with  moral  consequ¬ 
ences  for  children,  parents,  and  com¬ 
munity. 

1  have  failed  to  prevent  selfish  pres¬ 
sure  groups  from  exercising  undue 
power  in  the  state  or  national  capitols. 

I  have  failed  to  come  up  with  a  solu¬ 
tion  for  India  or  South  Africa. 

I  am  appalled  at  our  inability  to  control 
population  worldwide  although  we  have 
had  success  in  the  USA.  (A  glimmer  of 
hope  was  seen  this  past  year  when  only 
68  million  additional  mouths  had  to  be 
fed.) 

Millions  of  children  around  the  world 
read  Ralph  Moody’s  books,  but  I  haven’t 
persuaded  all  elementary  schools  to  ac¬ 
quaint  children  with  the  moral  lessons  of 
“Little  Britches"  and  “Man  of  the  Fam¬ 
ily,"  tales  of  our  own  community. 

I  have  not  found  a  way  to  hire  and  fire 
public  employes  though  recognizing  that 
the  spoils  system,  civil  service,  and  ten¬ 
ure  have  major  faults. 

I  have  not  got  across  the  message  that 
the  United  Nations  organization  is  the 
best  hope  for  avoiding  incinerating  nu¬ 
clear  war. 

My  generation,  faced  by  a  mobile 
population  with  little  sense  of  roots,  has 
been  unable  to  preserve  the  traditional 
values  laid  down  by  our  forefathers  and 
the  great  thinkers  of  the  past  3.000  years. 

I  have  lost  the  battle  on  adolescent 
discipline  and  seen  the  waning  of  Na¬ 
ture’s  age-old  law  of  natural  selection. 

1  have  not  observed  many  people  using 
“genetic  counseling"  before  marriage. 

I  apologize  to  Litteton  mothers  who 
worry  about  today’s  morals  and  the  fu¬ 
ture  of  their  children.  So  far  the  media 
haven’t  discovered  how  to  reverse  the 
pedulum. 

I  have  been  unable  to  help  stem  the 
million-a-year  new  illegal  aliens  who  will 
cause  America’s  biggest  social  and  polit¬ 
ical  problem  in  eight  years. 

I’ve  never  discovered  a  place  to  dis¬ 
pose  of  nuclear  waste. 

I  have  tried,  but  failed,  to  give  recogni¬ 
tion  to  the  23,000  Littleton-area  volun¬ 
teers  who  reach  out  and  touch  others  to 
provide  “a  peak  of  happiness  each  day. 
Maybe  you,  as  a  neighbor  of  such  altruis¬ 
tic  men  and  women,  can  convey  to  them 
how  society  appreciates  their  efforts. 

This  is  a  partial  story  of  my  failures. 
You  probably  can  make  a  similar  list. 
That’s  why  we  have  the  slogan,  “You 
win  some  and  you  lose  some." 

Circulator  named 

Gene  Campbell  has  been  named  circu¬ 
lation  director  of  the  Kitiftsport  (Tenn.) 
Tintes-News.  Campbell  previously  was 
circulation  manager  for  the  Palm  Beach 
(Fla.)  Post.  Campbell  succeeds  Terry 
Gandy,  who  left  the  Times-News  to  be¬ 
come  circulation  director  of  the  Decatur 
(Ala.)  Daily. 

EDITOR  &  PUBLISHER  for  April  15,  1978 


HOW  HIGH  ARE 
YOUR  EMPIOYEES 

LQs.? 


(Economics  Quotients) 

COULD  THEY  ANSWER 
BASIC  ECONOMIC 
QUESTIONS  LIKE  THESE? 

True  False 

□  □  (1.)  Less  than  four  per 
cent  of  the  CJ.S.  labor  force  are 
agricultural  workers. 

□  □  (2.)Today,  the  U.S.  ranks 
third  in  international  trade. 

□  □  (3.)  As  productivity 
increases,  our  standard  of  living 
increases. 

□  □  (4.)  When  inflation  occurs, 
each  dollar  we  have  buys  more 
goods  and  services. 

A  recent  national  survey  shows 
that  many  people  would  find  these 
questions  tough.  In  short,  their 
Economics  Quotients,  their  E.(3s, 
could  probably  stand  improvement. 

It’s  important.  Not  just  because 
we  all  face  some  important  deci¬ 
sions  about  our  economic  system. 
But  because  the  more  we  know 


about  our  system,  the  more  we’ll 
be  able  to  make  it  work  for  us  as 
producers,  investors,  and  consumers. 

A  special  booklet  has  been 
prepared  on  what  makes  our 
American  Economic  System  tick. 

It’s  fact-filled,  easy  reading  and  free. 
It’s  also  an  easy  way  for  anyone  to 
raise  their  E.Q..  For  your  copy, 
just  clip  the  coupon. 

ANSWERS: 

The  American 
Economic  System 

We  should  oil  leorn  more  about  it. 


Booklets,  P.O.  Box  1 887.  New  York,  N.Y.  10001 

_ Please  send  me  a  free  copy  of  the 

booklet  about  our  economic  system. 

_ I  would  also  like  a  copy  of  the  survey 

highlights. 


Company _ • 

Address _ • 

City _ State  _ Zip _ I 

Note:  Booklets  in  quantity,  posters  and  other  materials  j 
are  available  for  use  by  companies,  clubs,  etc.  For  I 
information,  write:  The  Advertising  Council,  825  I 

^  Third  Avenue,  New  York.  New  York  10022.  j 


j  1  AptMcseracamassogeotThsMogozine 
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The  Cincinnati  Post 
has  a  lot  of  pull 


Just  ask  the  Cincinnati  Stingers 
professional  hockey  team  about  the 
newspaper's  pulling  power. 

The  Post  staged  a  jacket  night 
promotion  with  the  Stingers  and  gave 
every  fan  a  yellow  vinyl  jacket/ 
imprinted  with  The  Post  and  Stinger 
logos. 

And  pull  it  did  . . .  the  event  set  a  new 
all-time  Stingers'  home  attendance 
record  —13/951. 


e  Cincinnati  Post 


A  Scripps-Howard  Newspaper 
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